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Resumo:

Acredita-se que as pessoas se tornam turistas didanem que conhecem a cultura dagrose entram em
contato com ela. A maior parte dos viajantes esc@lhseus destinos baseada na promessa de visitare
paisagens exclusivas, em ambientes auténticosmétameis, oriundos de importantes eventos histsriés
narrativas turisticas sdo proficuas em articulativas culturais e nacionais para respaldar suastaggdes.
Ha um uso constante de conceitos como , e , oayaeds turistas a crenca de que entrardo em cauato
uma realidade intocada — e que seria, de alguma&imaendémica. ISso posto, percebe-se a esteddtean
entre as narrativas turisticas e as nacionaligtagje ambas compartilham as mesmas estratégiadidacao
discursiva. Este estudo é parte de uma correntpuizasde doutorado, cujo objetivo é analisar coristado
Novo fez uso de representacdes turisticas para dissemitegitimar sua ideologia politica. Com o artigo
gostaria de apresentar e discutir momentos-chawveddatria portuguesa do turismo, durante os af39 &
1940. Abordarei o Primeiro Congresso Nacional dasmo (1936) e a figura de Anténio Ferro, assedgsor
Oliveira Salazar para assuntos turisticos.
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Abstract:

It is believed that people become tourists getrand experience the different cultures of(tieers Most
travellers would choose their destinations basegromises that invite them to visit unique featudisplayed
in essential and inimitable environments, whichnsée result from definite historic events. Tourstrratives
are very keen on using what they consider as @lland national reasons to support their offereréhs a
recurrent use of concepts likgpical, traditional or historic which leads the visitors to believe they will
contact a reality that has been like that for a@es is somehow endemic. Having said this, one eadi)h
avoid noticing the coincidence between tourist aationalist narratives, as they both borrow thesgy game
notions to validate themselves. This study is p&# current research for a PhD, whose aim is &dyae how
Estado Novanade use of tourist representations to spreaduaitifly its political ideology. With this articld,
would like to show and discuss key moments in thguguese tourist industry during the 30s and 4Gbe
20th century. | will focus on the First National i@pess of Tourism, which happened in 1936, and wid#io
Ferro, the agent of Oliveira Salazar in tourisated issues.
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History and culture are fundamental aspects off#tieic of everyday life. They help to give us cemse of
identity, telling us who we are, where we are framad where we are goifgORDAN & WEEDON, 1997: 3).

The above elaboration of Glenn Jordan and Chrisdéde®n history and culture sounds particularlyadlé
when speaking about the industry of tourism. Padt@irrent tourists are attracted to destinatibased on
invitations and narratives that promise to showrttibe most essential characteristics of a man-buitif a
natural region, in whiclnistory and culture validate representations as accurate and authémdst tourists

will look for historic and cultural experiences, athe way of meeting the fundamental core of the host
community. Regional or national museums and exbiist theme parks and gastronomic events are sbme c
their preferred tourist products, since they areswtered as true representationstlod historic heritage
belonging to a given region or nation.

As stated by Jim McGuigan, "heritage is an inteomati phenomenon promoted by governments concernec
with national identity and tourist revenue andpalsy the commercial exploitation of ubiquitous grapular
fascination with the past in diverse forms of et@i@ment” (McGUIGAN, 1996: 118).

Tourist products are commonly seen as genuine egitinhate representations of the cultural and histo
essence of a destination, due to their displaying supplying oftypical and traditional artefacts, whose
validity relies on frozen and clichéd narrativeattare told over and over again, usually withouirngj room to
any change.

Tourist narratives and activities seem to live andvive on the emphasis of an endless differentedas us
and them, which has been like this for generatigmsl so do the “nationalist idioms” (GELLNER, 19981),
as there is in both a somehow extreme highlightihg “cultural identity as an unfolding essence,ving
apparently, without change, from past to future’A{l, 1999: 38). In fact, for regimes which praise
nationalist-oriented representations and for th@seking in tourism, nations and nationalities assential,
universal, eternal and obvious realities, which @rere for you to see and easily accept. Histony @
memories are the major subjects of those politral tourist narratives: they are shown as somettiag
unites and makes one feel proud of a common pastighreflected in the present. “What is remembeésed
defined by the assumed identity” (GILIS, 1996: Bdaas a result, history and its institutionallyeseed
memories, as well as induced amnesias, will allow living inside a bubble, either the politicaldtolie or the
tourist one, as Jens Jacobsen calls the artiipials prepared for tourists (vd. JACOBSEN, 2003: [f2fact,
most tourists believe that “because somethirtgs®orical, it is authentic. On the other hand, if it is moget
is predominantly inauthentic” (URRY, 2003: 208).

Katharine Hodgkin and Susannah Radstone also eltabon this subject, when they wrote that “thet pas
changes due to changing needs” (HODGKIN & RADSTORBQ7: 23). Tourist and nationalist-oriented
“idioms” survive in these sterile spots, where gtleing is unquestionable and taken for grantednfiere to
eternity, making use of patrimony as a tool to dristlly support their narratives. Quoted by Jorden
Weedon, Jean Chesneaux states that "history isfahe tools the ruling class used to maintairpdser. The
state apparatus tries tmntrol the pastat the level of both political action and ideolo@yhe state and the
power structure organize the past and build itgyenia terms of their own political and ideologitaterests”
(Jordan & Weedon, 1997: 117).

More authoritative political regimes and tour opera seem to make use of something which remindsf us
Raymond Williams’structure of feelingAs per Williams, this structure of feeling is lwadly the culture of a
period, which can be felt only by those living themd there. Therefore, whatever we recover fromptms
and/or from a distant culture is but an abstrac(MHLLIAMS, 2001: 63-64). In the nationalist-oriesdt and
tourist arenas, the absence of this “structureselirig” will help the agents conveying the narrasithey like,
as they are mostly based on either ancient or @gatant mementos, which are hard to verify.
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Several minor and less important meetings aboutstmuhad already taken place in Portugal beforeHinst
National Congress of Tourism, in 1936. They werénigasuggested and organized by regional touristrt®
or by Automovel Club de Portugadn organization which was mostly dedicated taisbwactivities due to its
connections with other international automobiletitnfons. Yet, in 1934 the Society for the Propadgm of
Portugal suggested the organization of a natiomadjiess dedicated to tourist issues so that thesindwould
be properly discussed, improved and adapted, cemsglthe particular political period the countraswgoing
through. The congress was held in January, in lashad its five sessions were attended by one lednaind
eighty delegates, who also participated in the estggl leisure activities that included a one-daylegl
excursion to Costa do Sol and Sintra, visits tes#vnuseums and a farewell dinner party at thaistipated
Palacio Hotel, in Estoril. There were two commistemmmposed by several ministers and by the heads o
different institutions, such as the Society for Brepaganda of Portugal or the Official Board fog National
Propaganda, that would start being in charge oftdlbest industry from 1939 on. These different nhens
would only meet the delegates to the congressedirihl dinner and the reason for these nominattamsonly
be justified as a means to the government to beiaff represented in the event.

The opening session took place in the City HalLisbon and was headed by the President of the Riepub
Marechal Carmona. Two key-speakers took their timerefer the importance of this major meeting,
considering not only the economic importance of itidustry for Portugal, but also what tourist ai®s
represented for the regime as a means of ideolggiopaganda. They believed that the country waealcome

a preferred tourist destination for foreign vissowho would be surprised by the “social tranquidihd order”
catered for byestado Novand Salazar. Antunes Guimarais, who had been isteriand was a member of the
National Assembly in the thirties, wouldn’t avoiilher mentioning the uniqueness of the Portuguase and
the patrimony built to honor the nation’s gloriquesst. Guimarais went on, saying that

the Nation will profit from tourism, but Portugallivalways continue the policy that brought us béak
order and tranquility, that restored the Portuguisances and the national monuments, the same
policy that is making it up for the time we lostdais rebuilding the noble castle of the Portuguese.

(...) It is very emotional for me to preview the wsiof foreign tourists, but, more than that, | can
already see the pilgrimages of all the Portugueseahdent peoples, who will visit the sacred plates
Motherland, the monuments that recall the deedsuofancestors, the museums that keep the relics o
our glorious History! (GUIMARAIS, 1936: 48-49).

It was repeated several times that the conclusanthe congress would be given to the most suitable
addressees — thiestado Novoand Salazar —, so these discussions would rasudt valuable tool for the
industry, according to the wills of the government.

The five sessions happened in Sociedade de Geaghafiisboa (Lisbon Geography Society) and the gape
presented discussed general issues such as théondedter skilled employees and tour guides, éigiuality
hotels, or new and better roads. Delegates believda need for a national board that should henimdustry,
under the close monitoring of Salazar. Most of thenmunications presented stressed the ideologiwil a
nationalist statements done by Guimarais. Thereamasnormous difference between Portugal and gteofe
the world, due to the action of a present heroptiesident of the council, Oliveira Salazar, wha@lowing
the trends of past heroes of the Age of the Disgeselt would be important to quote Ernest Gellaed Peter
Howard, when they state that "the sense of a shaastl or of a collective memory functions as a aoci
cement. A community becomes like an individual, edfn@accumulated experience and memory make her wha
she is. In order for history to serve as identijytding material, continuity between events in gfast and in
the present state of affairs must be postulatedgreed” (GELLNER, 2001: 44). And that "totalitarian
governments produce identity as a deliberate poéiogl the maintenance of selected parts of theralland
natural heritage is integral to such a policy.) (The cult of personality is a part of heritage ati@n"
(HOWARD, 2003: 169).
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Ever since the initial rumors about the First NaéilboCongress of Tourism, newspapers were very edtv
reporting about it. From June 1935 on, one wouhdl falmost every day articles and interviews abbet t
congress, and their publication lasted until Magd.® Séculowas the official newspaper covering the event
and it even issued a special edition and organaeaexhibition with photographs for that purposehédt
congresses and meetings happened in Portugal éittbebut none was that covered. Everyone whodcoul
read would virtually attend the congress and wadlkidtewith be invited and educated to participate/ely in

the tourist arena, as Salazar wanted.

At the end of the day, tourism seems to have pealithe right excuse to organize a meeting that avgive
the opportunity to repeat over and over again deelogy ofEstado Novand to discuss and set the tools, so
that the tourist industry could be used as a nbmema for promoting its beliefs and justifying gractices.

Throughout the 30's and the 40's there was a commaore involved in all major tourist boards and e¢sen
Antonio Ferro was a journalist and a writer, butimhaa loyal Salazar’s follower. He was the headS&N
(Official Board for the National Propaganda), whiah 1939, took responsibility for the tourist adly in
Portugal, as well as in the Portuguese colonigfiiica, since it was officially believed that beimgn by the
Interior Ministry would not be enough for such grsficant activity. Five years later, in 1944, t88®N was
replaced by the SNI (National Board for Informatidtopular Culture and Tourism), also headed byorerr
During these two decades, he produced several daasmand speeches, through which a Portugueseitisto
and national culture was promoted as a means tdat@lthe ideology oEstado Novpwhich resulted from
this very unique way of ruling a country.

When opening the Regional Tourist Board in Vilarigoso, in the late 30's, Ferro said that

even if Portugal, showing all its noble charactiyes not even try to benefit from this new war, we
should not reject some of the advantages conveyeslib neutrality. One of the main benefits is the
fact that the world looks at us as a shelter, @ trasis in a tormented and devastated Europdf (v@
manage to keep up that image, if we know how ta, lves will be doing a good job, as far as tourism i
concerned and definitely a very good national pgapaa (FERRO, 1949: 27-28).

On February 13th, 1940, Ferro clearly stresseditifebetweennationhoodandtourism when addressing a
group of chairs of several Regional Tourist Boards:

Tourism is so interesting, due to its essential amaVitable nationalism. The development of this
industry can but benefit Portugal and the Portugya=ople. (...) Tourism is no longer a small and
frivolous industry. It performs instead the impaitaole of director and decorator of the Nation) (.
The international reputation of a nation results,several aspects, from the way it organizes the
industry of tourism. Therefore, tourism is a lot nadhan just an industry providing wealth and
civilization. It is also a perfect way to promotational propaganda, as well as political propaganda
(FERRO, 1949: 33-35).

As with most delegates to the First National Cosgref Tourism, one of Ferro’s major concerns wa# wi
foreign tourists and he would therefore speak otugal as a calm place, “where other peoples cedtiand
relax from all the suffering happening elsewhereEurope” (FERRO, 1949: 19). Actually, SPN and SNI
would set a very dramatic difference between towasivities for nationals and for foreigners. hetalready
mentioned congress, Alvaro Viana de Lemos spolernédium or popular type of tourism for the Poresgy
which would include one-day excursions and othemfoof “popular visits”, so the people would gebarist
education (LEMOS, 1936: 118). As for internatiogaksts, they would be introduced to a twofold matmn

the one hand, they would have the chance of obwgrmiral and humble landscapes with modest and
hardworking people; on the other, they would be ltimgein glamorous and sophisticated areas, liksdaas
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and Estoril. Catching international positive opmsoabout the political regime through tourist néwes was
for sure a favourite strategy Bstado Novo

Another way to show the cultural identity of thetioa and to justify its unquestionable legitimacpsmhe
organization and the participation in more thanntyefficially sponsored international exhibitiofgppening
in Portugal and abroad. Yet, the most famous fas theExhibition of the Portuguese Worlthat happened in
Lisbon in 1940, whose purpose was that of commetingrahe birth of the country, in 1140, as wellthe
independence from Spain, in 1640. This wlasevent forEstado NovoAntonio Ferro considered it to be
“more than a national work; it was a nationalistjpct” (FERRO, 1943: 18).

Power generates knowledge and, in deploying cehggrdefines what can and cannot be said as much as
what can or cannot be doffBIcGUIGAN, 1996: 155).

Through the references to the First National Cosgyief Tourism and to Anténio Ferro this articleedrito
show how the Portuguese political regifistado Novoused tourist narratives to promote and justify the
national cultural identity it had created to supptself. A past built of selected memories woullda Salazar
to generate unquestionable nationalist-orientedtandst “idioms” that could be used simultaneoushhile
looking for stereotyped and essential featuresclviwvere due to characterize this particular natioarists
would be more than happy to acknowledge tlagionalist narratives prepared for them. Therefore, tourist
representations seem to be a useful and, at fght,sa naive arena for easily promoting natiotaléd

totalitarian-oriented ideologies, which reminds afsDavid Lowenthal when he states that “tourismnsee
indeed a privileged arena for celebrating greatggeifLOWENTHAL, 1996: 47).
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Notas:

This article results from a current research fd?hd thesis to be presented to the Faculty of Letérthe
University of Lisbon. With that study | would like analyze how the Portuguese authoritative aralitatian
political regimeEstado Novanade use of tourist representations, in the 3@s48's, to promote and justify its
ideology. My argument for this essay will focus migion the First National Congress of Tourism amd o
Anténio Ferro, Oliveira Salazar’s agent and repn&sté/e in most tourist-related issues.
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