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Editorial

HIS ISSUE OF MATRIZes is a special one, dedicated to celebrating

the 50th anniversary of the Postgraduate Program in Communication

Sciences of the Universidade de Sio Paulo (PPGCOM-USP), Brazil’s
first, founded in 1972.

We invited acclaimed Brazilian and foreign researchers for this ephemeris,
proposing to each of them the elaboration of an intellectual autobiography in
the form of an article for MATRIZes.

Our intent was to integrate what, today, is an important growth of
critical-reflexive analyses about research practices and studies in the field of
Communication conducted by the very authors. These self-analyses are, without
a doubt, significant signs of the maturity of the field, expressing a trend of the
modern epistemologies: the effort to “the objectification of subjectivity” of the
subject of knowledge (the researcher) in the face of the object of knowledge
(the world). Unlike traditional rationalist epistemologies, modern ones go beyond
the concern with the object and raise questions about the subject who produces
science. The historicity of knowledge ends up strengthened by the conditions of
its production, now seen and appropriated by the researcher, who then expresses
their intellectual life trajectory as a self-criticism piece, or rather, as an exercise
of self-reflexivity about their intellectual trajectory.

We thus believe that this issue of MATRIZes creates a great opportunity to
advance in the discussions about reflexivity in science by proposing a specific—
and still rare—angle: the self-reflection made by authors themselves on the
paths they have traveled, all from the standpoint of a Bachelardian epistemo-
logy that incites the scientific spirit to psychoanalyze intimate thought, loaded
with individuality, inspiration and imagination. This proposition is in line with
contemporary epistemic approaches that, in the Subject-Object relationship,
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mostly question and review the character of the Subject: the intellectual habitus
composed of practices, decisions, choices, ruptures, values and subjectivities.
Such premises drove the invited authors to self-criticism and to the criticism of
science, open to their production conditions, which are, at once, social, scientific
and individual. The autobiographical reflection is thus included by authors
themselves in their research procedures, mirroring examples that are now
references for Communication researchers, such as The formation of a diasporic
intellectual, by Stuart Hall, Sketch for a self-analysis, by Pierre Bourdieu, and De la
experiencia al relato: cartografias culturales y comunicativas de Latinoamérica,
by Jesus Martin-Barbero.

Thus, we decided to present the paths of the researchers featured in this issue
in alphabetical order of each of their first names. They are stand out scholars
in Communication studies in Brazil and abroad and whose professional or
academic trajectories present fruitful links with PPGCOM-USP. By choosing
this option, we did not intend to hierarchize the importance of one trajectory
over another. All of them are unique and equally valuable, and we feel immense
satisfaction in being able to share them, in this issue of MATRIZes, as examples
of the theoretical and practical experiences in our field of Communication,
in view of each choice.

The first of the self-reflective trajectories is presented by Alberto Efendy
Maldonado Gémez de la Torre, an Ecuadorian researcher based in Brazil. He is
a professor of the PPGCOM of the Universidade do Vale do Rio dos Sinos
(UNISINOS) and a graduate from PPGCOM-USP, his research advisor was
Maria Immacolata Vassallo de Lopes (USP). His text, An insurgent intellectual
adventure, provides a historiographical exposition of his research practice,
relating the epistemological processes with crucial aspects of the sociopolitical
and cultural life that constitute him as an intellectual. The reflection also presents
the decisive historical contexts for the gnoseological, theoretical and methodo-
logical structuring of this important researcher.

Next comes the trajectory by Ana Carolina Damboriarena Escosteguy, also a
graduate from PPGCOM-USP and advised by Maria Immacolata Vassallo de
Lopes. Escosteguy is a professor whose career is greatly renowned at PPGCOM
and at the Pontificia Universidade Catdlica do Rio Grande do Sul (PUCRS).
She is currently a visiting professor at the Universidade Federal do Rio Grande do
Sul (UFRGS). She presents the text Attractions in an intellectual path: the strength
of the female masters, in which she presents her intellectual trajectory as supported,
during her years studying at the School of Communications and Arts (ECA)
of USP, by three masters: Maria Immacolata Vassallo de Lopes, Dulcilia Buitoni
and Cremilda Medina. The author’ self-reflective exercise is based on recollecting
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her experiences and recovering points of interest that surface in her study program,
as well as on the principles that guide her research practice, based on cultural
studies in our area. She is a researcher whose dialogue is continuous, having
been a visiting professor at PPGCOM-USP recently, showing that the links of her
research are permanent and current in the universe of reflections of our Program.
She is also a member of the Scientific Editorial Committee of MATRIZes.

Fernando Ramoén Contreras, from the Universidad de Sevilla, Spain,
is the first international interlocutor to present his critical reflection with his
Intellectual irradiations: A decade of collaboration with the Postgraduate Program
in Communication Sciences of the University of Sdo Paulo. His contribution to
our Program is based on the Group of Semiotics Studies in Communication,
Culture and Consumption (GESC3 CNPq-USP), headed by Clotilde Perez (USP)
and Eneus Trindade (USP). The epistemic origin of this researcher’s approach lies
in studies on visual culture in his investigations on semiotic irradiation, publicity
and the contribution of visual studies to the knowledge of the phenomenon of
advertising reception. For the author, the body is the artifact of postmodernity
to combine history, industry, advertising and politics through the expression of
human desires in media discourses. Contreras’ relations with PPGCOM-USP
went through the PROCAD Capes - Communication and Mediations project,
which involved USP, the Universidade Federal do Rio Grande do Norte (UFRN)
and the Universidade Federal do Mato Grosso do Sul (UFMS), and numerous
National Congress of Researchers in Advertising (Propesq PP), resulting in an
uninterrupted decade of partnerships, publications and academics exchanges.

Isabel Ferin Cunha, our second international interlocutor, is an Associate
Professor at the Universidade de Coimbra and the Universidade NOVA de Lisboa,
Portugal. She is a graduate from PPGCOM, having had Johanna Wilhelmina
Smit (USP) as her research advisor. Her contribution, Paths and exchanges
in communication research: A Luso-Brazilian trajectory, is a reflection on the
30 years of a personal research trajectory that took place in Lusophone envi-
ronments, in the field of the Communication Sciences. In the author’s words,
“the path was made of personal, professional and institutional matches and
clashes, where ECA and PPGCOM-USP took on great centrality.” Over the last
decade, she worked hard with the Observatory of Censorship in Communication
(OBCOM), in partnership with Maria Cristina Castilho Costa (USP), always in
the Brazil-Portugal interface. She is a member of the Scientific Editorial Board
of MATRIZes and is considered an important researcher in the Brazil-Portugal
relations in the field of Communication.

The third international name to compose the set of interlocutors in this
issue is James Lull, an American researcher at San José State University in
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California, United States. His studies on television and television reception date
back to dialogues with the Telenovela Studies Center (NPTN) with Professor
Ana Maria Fadul (USP), then, with the Ibero-American Observatory of
Television Fiction (OBITEL), as well as his work at the Center for Studies of
Telenovela (CETVN), headed by Maria Immacolata Vassallo de Lopes (USP).
His collaboration with Brazilian- American communication professor Eduardo
Neiva helped him transition into his most recent work: the introduction of
evolutionary communication from a communication ethnography as a theore-
tical alternative to understand the phenomena of the field of Communication,
especially in the context of television studies. James Lull is a member of the
Scientific Editorial Board of MATRIZes.

The sixth article, which, considering the others in this dossier, is not a pro-
per self-reflective trajectory but a theoretical essay by José Luiz Warren Jardim
Gomes Braga, from PPGCOM-UNISINOS, titled Communication as the work of
diversity (perspective and methodology) Braga is a historically frequent interlocutor
of PPGCOM-USP and one of the most outstanding theorists of Communication
in Brazil. Given the importance of his theoretical thought and his contributions
to our field, his theoretical essay is added to the self-reflections by discussing a
“perspective of knowledge in a line of evolutionary epistemology, with a scope
that overcomes dispersion without detriment to the variety of problems, objects
of observation and research objectives.” He proposes a research methodology
that provides for empirical research to test the proposed perspective, in facing
the challenges of communication phenomena, and to establish connections
between such a comprehensive challenge and the plurality of interactional
urgencies that take place in social environments. José Luiz Braga delivered
the Inaugural Lecture of PPGCOM and is a member of the Scientific Editorial
Board of MATRIZes.

In the set of international conversations, the seventh article presents
the self-reflection by Joseph Straubhaar of the University of Texas in Austin,
United States. Straubhaar is a Brazilianist of Media and Communication Studies,
whose relations date almost three decades back, from television studies at the
now defunct NPTN, led, at the time by Ana Maria Fadul (USP), passing through
CEVTN and, more recently, by digital inclusion studies in association with the
Research Support Center (NAP) - School of the Future, headed by Brasilina
Passarelli (USP). He has made numerous appearances as a visiting professor at
PPGCOM-USP and his permanent connection with USP makes his presence in
this issue indispensable. His self-reflection is entitled Beyond media imperialism:
The challenges of theorizing global TV flows.
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Among the graduates who became prominent researchers in the Brazilian
context, we have the contribution of Laan Mendes de Barros, from the PPGCOM
of the Universidade Estadual Paulista “Julio de Mesquita Filho” (UNESP),
from Bauru, who was advised by Victor Aquino (Tupd) Gomes Corréa (USP).
His self-reflection is entitled The “course of recognition” in communication stu-
dies and in it Barros makes explicit, in his adoption of Jestis Martin-Barbero’s
Mediations Theory, a path of interlocutions for the recognition, also inspired by
Paul Ricceur for identity questions, of ipseity and otherness, the understanding
of “oneself as another” It is in this recognition as a scholar of Communication
that the author understands the context of Communication studies in the face
of the phenomena of the mediatization of society, which are connected with
the binomials—communication and aesthetic experience—to socialize the
sensitive and sensitize the social, relying on the reflections of Herman Parret
and Muniz Sodré, respectively.

Massimo Canevacci, from the Sapienza Universita di Roma, Italy, brings the
fourth international contribution among the interlocutors of PPGCOM-USP
in this dossier. His reflections, always up to date, located in the relationship
between Anthropology and Communication, were constant in the interactions
with our PPG. His first connections with USP were in research interactions with
Waldenyr Caldas (USP) and, then, with Maria Immacolata Vassalo de Lopes (USP)
and Clotilde Perez (USP). His piece, entitled Epistemophilia: Slowness, fractures,
self-research paresis towards a non-anthropocentric anthropology, is as an essay
that recovers the author’s personal experience before entering university and
after he began teaching and researching. The reader will find an author whose
identity is found plural after his criticism of the dialectic and synthesis method
to affirm a transitive view based on a mobile repertoire of some fundamental
concepts: fetishism, syncretism, polyphony, heteronomy, diaspora, friendship,
amazement, ubiquity, gender, indiscipline, Marx66. Such ethnography is pre-
sented by Canevacci “as an attempt to interweave anthropology and philosophy
for being at the crossroads of the chiasmus.”

This dossier could not fail to count on the valuable contribution of the self-
-reflection by Nilda Jacks of the PPGCOM of the School of Library Sciences and
Communication (Fabico) of UFRGS. Former graduate student at PPGCOM-USP,
supervised by Maria Nazereth Ferreira (USP), Nilda Jacks is a major contributor
to training researchers affiliated with reception, media and audiences, and public
and media consumption studies, becoming a household name in Communication
research in Brazil and Latin America. She expands on Jestis Martin-Barbero’s
though, specially his Mediations Theory, whose advancements concern the
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variety of empirical studies he conducted and the mapping of research objects
on reception, media, audiences, and public throughout his trajectory. Her self-
-reflection, entitled Reflections, reflexivity, refraction: Consequences of a choice!,
discusses the “indelible” mark, as stated by the author, of doing her entire training
at PPGCOM-USP, the repercussions of this choice, and the regular dialogues
with this PPG throughout her academic trajectory. In 2019, she was a visiting
professor at PPGCOM-USP. Her ever-present discussion also integrates OBITELs
activities and CETVN’s work, alongside Maria Immacolata Vassallo de Lopes.

Another intense international contribution in the last decades at PPGCOM-
USP is marked by the dialogue with Pedro Hellin from the Universidad de
Murcia, Spain. In this issue of MATRIZes, the author presents his trajectory in
the text From advertising to consumer culture studies: The long and productive
process of creating a shared theory. This partnership, started in 2006, in the scope
of GESC3 CNPq-USP, helped to construct and mature discussions that started in
advertising and derived into a sophisticated understanding of communication
and consumption phenomena. In the author’s words, “more than fifteen years
ago, when moved by mutual research curiosity , due to the shared certainty about
the need to expand the field of study of the advertising discipline, a professional
and human relationship was born, one that has grown during all these years,”
consolidating an interdisciplinary thought of the ways of understanding and
approaching the advertising phenomenon and encompassing communication
and consumption discussions in the contexts of culture. Pedro Hellin has been a
visiting professor at PPGCOM-USP, giving lectures, carrying out joint research,
and participating in Propesq PP. Results have brought innovations to the two
contexts in this fruitful exchange: PPGCOM-USP and the Universidad de Murcia.

Among the self-reflections of relevant Brazilian researchers, Raquel Paiva,
from the Universidade Federal do Rio de Janeiro (UFR]), in this dossier, presents
her text A communitarian epistemology of communication. In her research trajec-
tory, Paiva became an authority in research on Communitarian Communication
and Communication and Citizenship. The researcher discusses her authorial
reinterpretation of the concept of community, from her early works “from her
initial studies to concepts that qualify her to understanding today’s social structu-
re, such as generative community and floating minorities.” She also discusses the
intertwining of her research activity with her individual, social, and professional
existence. Such is the context, according to the author, that promotes dialogues
with colleagues from USP, with whom she was able to establish relationships and
build references, such as dean José Marques de Melo. Raquel Paiva is member
of the Scientific Council at MATRIZes.
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Finally, closing this dossier is the self-reflexive contribution by Ral
Fuentes-Navarro from the Instituto Tecnolégico y de Estudios Superiores del
Occidente (ITESO) of the Universidad de Guadalajara, Mexico. With more than
two decades of exchanges, Fuentes-Navarro has been an important interlocutor
for scientific innovations and scientific affirmative action policies that value
Latin America and Ibero-American thought as potent continental contexts and
developers of an autonomous and constitutive thought of communicational
knowledge. Fuentes Navarro is a member of the Scientific Editorial Board at
MATRIZes and an international guest speaker at the 2016 PROCAD Capes —
Communication and Mediations seminars. In his text 50 years of Communication
Studies: Crossed Academic Trajectories, Rail Fuentes presents a self-reflective
exercise about his trajectory as a university professor and academic researcher
in Communication Studies during the last five decades. His starts from the
assumption “that no individual path can be isolated, since history implies recog-
nizing the mutually determining intersections with others and with multi-scale
institutional frameworks.” The article recalls the historical and collective ties the
author established with Latin American peers, especially those resulting from
the relations between Mexico and Brazil since the 1980s, emphasizing his joint
work with Maria Immacolata Vassallo de Lopes.

Certainly, this dossier does not exhaust the variety of dialogues and
scientific exchanges that have taken place over the 50 years of existence of
PPGCOM-USP. Other self-reflections could be explored by other intellectuals
who have been linked to our Program, but, undoubtedly, the works published
here are a relevant sample of this PPG’s trajectory and of personalities from the
tield of Communication, whose dialogues, exchanges and experiences in our
Program have been remarkable throughout 50 years worthy of being celebrated!
A great capacity expressed by our PPGCOM is that of knowing how to conserve
and advance in face of the challenges posed by communication phenomena,
which are constantly renewed—a capacity that results from the contribution
of the innumerous destinations of intellectuals who graduated from it or who
crossed its paths. This dossier intends to show a significant sample of these
trajectories and exchanges. M

Have a pleasant reading!

Maria Immacolata Vassallo de Lopes
Clotilde Perez

Eneus Trindade

(Guest editors)
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An insurgent intellectual adventure
I Uma aventura intelectual insurgente

| ALBERTO EFENDY MALDONADO GOMEZ DE LA TORRE"®

Universidade do Vale do Rio dos Sinos, Programa de Pés-Graduagao em Ciéncias da Comunicagéo.
Sao Leopoldo - RS, Brasil

ABSTRACT

This study summarizes an intellectual autobiography linked to the author’s process
of training, investigation, and work at the School of Communications and Arts
at Universidade de Sdo Paulo during the 1990s. The narration of this intellectual
trajectory follows a historiographical exposition and relates epistemological processes
with crucial aspects of the author’s sociopolitical and cultural life. This study
also offers decisive historical contexts for the author’s gnoseological, theoretical,
and methodological structuring.

Keywords: Intellectual autobiography, Efendy Maldonado, ECA-USP, history,
transformation

RESUMO

Este texto apresenta uma autobiografia intelectual sintética vinculada ao processo
de formagdo, investigacdo e trabalho do autor na Escola de Comunicagdes e Artes
da Universidade de Sédo Paulo durante a década de 1990. A narrativa dessa trajetéria
intelectual segue uma linha de exposigao historiografica que pretende relacionar processos
epistemoldgicos com aspectos cruciais da vida sociopolitica e cultural do pensador.
Apresentam-se, também, contextos historicos decisivos para a estruturacio gnosioldgica,
tedrica e metodoldgica do pesquisador.

Palavras-chave: Autobiografia intelectual, Efendy Maldonado, ECA-USP, historia,
transformagéo
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HISTORICAL BACKGROUND

Y FIRST EXISTENTIAL VIEWS took place near the Equator,

in the Andes, and on beaches in the Pacific, offering our minds

memories of collective dances, bathing, mischief, and travel. Thus,
we have configured our memory, perceptions, emotions, and pleasures from
the age of two and a half. In this dynamic intensity, it was mind-blowing to
receive, at the age of four, a book with a drawing of a hummingbird on its
cover as a gift so I could learn how to read. It marked an unforgettable literate
starting dimension. In fact, it seemed that my mother had guessed I would
have a lot of love for reading and a unifying intellectual life since, as she gave
me the book, she performed a motivating ritual with tender narratives about
the value of reading. This was a decisive and brand-new experience in my
then short vital trajectory.

Reading it fascinated me. I learned how to read in just over three months,
according to the reports of adults who were part of my surroundings. In this
discovery, the fact is that I could mix the adventures and worlds flowing in my
mind with the narratives in my first book. I then combined books and comic
books, especially Alma Grande (Great Soul), the battle name of a Mexican
revolutionary, which was manufactured by the publishing industry of that country
and came to newsstands every week. I devoured it quickly because it served as
a model for our children’s battles/games. It was in this entertained intellectual
life that the feeling-thinking of tropical (cumbia, gaita, vallenato, chachacha,
mambo, merengue, son) and romantic music (bolero, tango, pasillo, ballads)
constituted a powerful and structuring musical semiosphere for an adventurous,
daring, subversive, and fraternal thinking/feeling.

Basic education was limiting, although it granted me the possibility
of learning elementary reading and writing and proficiency in arythmetic
operations. In this process, for me, it was relatively easy to respond to school
demands which, in fact, left no important gnosiological, reflexive or existential
marks. My memories of this period involve punishments, dull disciplinary
frameworks, and confrontations with teachers about what we were taught as
the official history of Ecuador. This is because I already had the opportunity
to listen and learn, via oral history, the teachings of my paternal grandfather,
Rafael Maldonado, about the history of my native country and the world.
His questioning, humorous, kind, popular, adventurous, irreverent, and open
to experimentation historiographic version was crucial to my reflective,
questioning, and alternative training. With my grandfather, I learned to ques-
tion the official history of the winners, to ask for other possibilities of carrying
out these processes, and to think about the sociopolitical meaning of events.
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He was a sort of alchemist, a chemical researcher, a self-taught doctor, a herbalist
who had trained himself. In fact, his technical training as a pharmacist did not
limit him to the strict field of established formulas: he built an experimental
laboratory in the basement of his house in which he produced creams and
remedies from his organized study of bibliographies combining phytotherapy,
homeopathy, allopathy, cosmetics, and formal organic chemistry. He was an
innate and fruitful experimenter. Among other historical facts, it is worth
mentioning that, in addition to being loved and appreciated by his patients,
at a determined juncture he was called to meet the former President of the
Republic José Maria Velasco Ibarra. My grandfather treated him successfully
and an agent offered him a PhD for meritorious knowledge, a concession he
refused for not having attended the official medical course. His other scientific
curiosities included his talent for producing medicinal creams. His technological
competence in this field managed to keep his wife Rosa Herlinda without any
wrinkles on her face until she was 93. My grandfather was a sage who taught
me about the revolutions in Ecuador between the 19th and the first half of
the 20th century, especially the Alfarist Revolution. My affinity with historical
epistemology was first foetered in this context.

High school gradually improved the school intellectual environment.
Its first two years were frustrating, conflicting, and contradictory due to its
conservative Jesuit discipline, which could not frame a dynamic adolescent
who did very well in tests and, at the same time, dedicated phases of the school
period to meditating and dreaming of larger adventures. These daydreams
and speculations joined sports until the late hours of the evening and informal
and curious talks on the streets of the neighborhood with adolescents of
various origins, profiles, and experiences — a practice closer to popular youth
cultures. This curious, exploitative, and playful existence and conversa-
tions on the streets, in the local square, and on soccer and basketball fields
were configuring problematizing perceptions about the world and society.
By coincidence and convenience, my parents bought a house very close to the
main public university in the country. This proximity enabled us to come into
contact with the discourses and manifestations provoked by authoritarian,
inefficient, and corrupt governments. In fact, these experiences decisively
marked my trajectory of approaching the critical aspects of sociopolitical
and cultural thinking.

It is worth noting the discovery of my mathematical intelligence
during adolescence, when I was introduced to algebra by Professor Patricio
Pazmifio, who, via fruitful analytical didactics, guided me to the fascination,
systematization, discipline, understanding, and exposition of the mathematical
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world. Until then, my educational experience with mathematics had been
boring and even torturous since, in my view, it was absurd to have to mecha-
nically repeat operations according to the formal pedagogical rituals of the
discipline in the schools at the time. The master enabled me to learn the logic
of problems, which exhilarated me. From that moment on, complex abstract
thinking strategically excited me. At the same time, the ability to understand,
explain, and solve problems led me to discover myself as a teacher and a
master since I began to teach algebra and help my colleagues struggling with
mathematics after classes. Thus, I realized I had the intelligence to teach,
proving that my colleagues learned challenging exercises for the reasoning
of an adolescent. This experience definitely marked me for renewing and
expanding my personality and intellectual praxis by strongly relating them
to the educational field.

High school also offered me the opportunity to acquaint myself with
liberation theology based on the teachings of a fraction of Jesuits linked to
this philosophical-religious approach who came to the institution as teachers.
Paulo Freire’s perspective and his proposals for a education for liberation also
came on the scene in my intellectual training during the last three years of
high school. Christians’ teachings on socialism and currents of various insur-
recting and traditional lefts also emerged in this context. The circulation of
books, magazines, and newspapers on these currents of thought was dynamic,
economical, and thought-provoking. This context also included the existence of a
good paternal library on the art of war, given my father’s profession as a military
strategist, from whom Ilearned discipline, strategic thinking, ethics committed
to peoples, planning, the will to fight, and the passion for a challenging existence.

University consisted of a space/time of freedom and the formation of
consistent, powerful, and emancipatory scientific knowledge. This phase
began at the National Polytechnic School of Ecuador, which complemented
my physical-mathematical training as a basic science for engineering. In this
journey, it was important to strategically break with traditional, formalist,
mechanistic, and repetitive learning lines. I came in contact with the scientific
revolutions in physics which overcame Newton’s paradigm, approached the
revolution, and constituted the paradigm inaugurated by Albert Einstein.
I received these teachings from one of Richard Feynman’s disciples,
Bruce Honaiser, and Douglas Moya’s inspiring lessons. In mathematics,
my conflicting, enlightening, and strengthening dive into linear algebra,
differential calculus, and set theory with the great masters Bernard Chevreau
and Billy Bosman stood out. Their teachings configured logical fortresses,
pedagogical revolutions, and strategic developments in complex theoretical

V.16 - N2 3 set./dez. 2022 Sdo Paulo - Brasii ALBERTO EFENDY MALDONADO p. 13-26



activities which enhanced young learner Efendy’s intellectual capacities,
who would combine this intense and demanding training with his work as
a college entrance and high school physics and mathematics teacher.

In this polytechnic space, my training in Social and Political Sciences
acquired a concrete and advanced epistemological and historical importance.
On the one hand, the official polytechnic curriculum included an important
set of social and arts disciplines, training in scientific methodology, and the
opportunity to carry out activities related to communication. My communication
identity and power emerged at Cine Clube Politécnico, the newspaper of the
polytechnic students’ association, and the Ollantay theater group. Indeed,
my affinity with literature, poetry, and narrative exercise, my fascination
with cinema, and the discovery of my theatrical talents would intensely and
dynamically bring me closer to a definitive historical rupture with the field of
physico-mathematical activity. It was a painful, unstable, and strong transition
into the field of communication sciences.

This personal history had the fight against the military dictatorship
as its sociopolitical context — a combat which arose my oratory, political,
organizational, and subversive capacities. The political victory achieved
with the fall of the dictatorship and the establishment of a representative
democratic regime were a central factor in my transformative perspective
on the world. This triumph also included the establishment of the 1978
Constitution (far more advanced than those in the rest of Latin America)
whose formulation and approval stemmed from a broad and democratic
debate process on two sophisticated and advanced constitutional projects.
These facts were decisive in building my political awareness that it was
possible and concrete to transform prevailing political models and defeat
authoritarianism. Theoretically and methodologically, the political training
I received in the nuclei of the new left arising from Latin American insurgent
processes was categorical. In this process, I mixed the culture of polytechnic
study with a praxis and a systematic and consistent critical theoretical
research in ballots, movements, and insurgent groups. This is how the various
currents of Marxism, anarchism, socialism, and praxis philosophies were
enthusiastically studied, debated, and operationalized.

That polytechnic intellectual and political context would also lead me
to immerse yourself in Indigenous people and workers’ communities in the
Pichincha province. In fact, my knowledge about Indigenous wisdoms, tactics,
skills, talents, worldviews, and cultures took place in a process of 14 years
of learning, transformative experiences, and communication production in
which it was important to have found the newspapers Pluma Pintefia and
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El Tambor, projects which would achieve a relevant communicative power
and a renewing political presence.

In a historical retrospective, it is important to reflect on the paraconsistent
ways of configuring wisdom and methodological knowledge based on the
immersion in cultures and experiences of communicational and artistic
work - in the latter field, on Brecht, Buenaventura, Boal, and Stanislavski’s
theater methods and on the strategies of cinematographic analysis based on
Pasolini, Eisenstein, Godard, and Gutiérrez’s thoughts/achievements. All this
methodological richness would only be used later, when, in epistemological
terms, the method became the central problem of my projects.

The shift to communication sciences resulted in the confluence of an
existential crisis caused by my distancing from engineering and discovery
of structuralist semiology and semantics as an option for instigating and
relevant theoretical praxis. The semiotic explosion which generated this
event led me to recognize that I could make consistent and valuable science
in the field of communication. Then, I entered the communication course
at Universidad Central del Ecuador (UCE), a formal academic context in
which I built my professions and my knowledge in the field of journalism,
audiovisual technologies, public relations, and communication research/
planning. In this process, the presence of the International Center of Superior
Communication Studies for Latin America (CIESPAL) was decisive for my
receiving qualified training with an international perspective because, in fact,
the official curriculum of the university was complemented, further developed,
and expanded with the courses, activities, projects, and learning enabled
by this center.

The communication course at UCE was innovative and established
a research and planning training which offered integral education with a
strong foundation in social and language sciences and the various commu-
nication professions. Due to its activity, CIESPAL was crucial to enable the
proposed course via its professors, researchers, courses, laboratories, library,
and other facilities. Jesis Martin-Barbero’s conception of communication
as a process, Mattelart/Dorfman/Schmucler’s critical thinking, Antonio
Pasquali’s Frankfurtian line of thought, Daniel Prieto Castillo’s message
analysis method, the investigative group from American Communication
Research — CIESPAL had the best library in Latin America on its references —
and Leopoldo Zea, Rodolfo Mario Agoglia, Arturo Andrés Roig, and Néstor
Garcia Canclini’s conference programs were important sources of masters
and guides for my intellectual structuring.
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I should highlight the articulating epistemological participation of the
great master Rafael Almeida Hidalgo during my time at UCE, a free thinker,
historian, anthropologist, and archaeologist who deeply destabilized the
formal paradigms of the time, especially Stalinism, positivism, functionalism,
and practices of knowledge production, educational work, and formal,
traditional, and bureaucratic political making. With his investigative praxis,
this unofficial advisor showed me the relevance of articulating dense theo-
retical research and concrete, committed, careful, and open empirical
cultural field research. His voluminous library included versions of the
main chronicles on the Spanish conquest, philosophical works from the
major critical currents in the world - especially leftist thinking which was
unrestricted to Latin American bureaucratic cultures — books of the main
anthropological, sociological, legal, economic, historical, and political schools,
etc. No demanding critical intellectual would find fault with his collection.
In fact, for us, this magnificent theoretical learning laboratory - the master
and his library, archaeological collection, field outings, social gatherings,
soirees, and Sunday lunches - was an educational environment which ins-
pired and strengthened our intellectual perspective.

This set of knowledge, methodologies, philosophies, and praxis configured
a cognitive state of challenging and destabilizing complexity. On the one hand,
the convenience and certainties of the structural/functionalist paradigm were
presented with its efficient, operational, and financial processes and practical,
periodic, and concrete results. In fact, my immersion in the Investigative
Operative Marketing (Markop) commercial research institute (which produced
macro data on the national socioeconomic reality and quantitative commercial
research) enabled me to learn and recognize the potentialities and limitations of
commercial operational research. On the other hand, the great philosophical,
epistemological, theoretical, and methodological challenges I faced made me
choose to produce a strategic research which would articulate my constitution
as a communication researcher.

My Geopolitica da Difusdo Internacional nos Grandes Jornais de Equador...
(Geopolitics of International Diffusion in Large Ecuadorian Newspapers...)
(Maldonado, 1991) was a project which aimed to investigate the universe
of journalistic production for three years, an ambition which failed by the
amount of material I collected, making it impossible to work in individual
terms and with the concrete resources of the time. After two years of research,
I decided to make a necessary clipping, conforming a sample of international
information on Central American conflicts in the 1980s in major Ecuadorian
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newspapers. I configured a quantitative-qualitative methodology combi-
ning message analysis, journalistic historical research in the main journal
archives, collection and photocopying of journalistic products, statistical
systematization, social economic research on the central American reality,
tield work via video and audio interviews in war territories, and drawing of
analysis tables which included variables (major themes) and subvariables
(themes). More than 20,000 units of information were processed, and an
interpretative analysis was finally carried out and expressed in more than
1,000 pages of arguments about the strategies and journalistic productions of
the alliance between transnational (news agencies) and the major oligarchic
newspapers in the country.

This research mediated and connected the School of Communications and
Arts at Universidade de Sao Paulo (ECA-USP) since I submitted a proposal to
study for my master’s degree in Brazil via an agreement with the Coordination
for the Improvement of Higher Education Personnel (Capes). Several important
universities accepted my request, but by consulting with Brazilian colleagues who
worked in Ecuador, especially with Professor Elson Faxina — who promoted my
moving to Brazil —, I chose to continue the entrance process in the Graduate
Program (PPG) in Communication Sciences at ECA. I should note that, in this
process, Professor Maria Immacolata Vassallo de Lopes’ decision to select me
as a master’s student was crucial. I think that the methodological emphasis of
my proposal and its Latin American focus were important for my approval,
which would soon lead to establishing a strategic, invaluable, and powerful
investigative work link between us.

LIFE AT ECA-USP

My immersion in ECA was an intense, dynamic, destructuring,
transformative, and inventive process. Focusing on epistemological and
methodological disciplines enabled the confluence of intellectual, theoretical,
existential, and institutional efforts which, in turn, provided a hard-working,
painful, exciting, visualizing, and fruitful procedural adaptation. My advisor’s
demands to deliver weekly reports on my work enabled me to continuously
reflect on my master’s degree and accelerated the improvement of my proficiency
in Brazilian Portuguese.

The dense, voluminous, and enlightening arguments guided by the admi-
nistered disciplines opened unknown fields of study and showed a diversity of
valuable, consistent, and renewing theoretical options. This process forced me
to carry out a profound and broad epistemological personal transformation
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so that I could already consider myself an integrated member of the ECA
culture in its diversity and heterogeneity by the end of the first semester.
Her advice that I should participate in classes from various departments
was key, and the selection of the professors responsible for them was right
and important since they combined demands and advanced theoretical
training, epistemological openness, and a critical renewal of paradigms,
theoretical referents, and methodological models. The productive, intense,
transformative, and dynamic intellectual environment which is characteristic
of the life in Sao Paulo fascinated me from the second semester onward.
In this trajectory, my theoretical-methodological experimentation expanded
to the whole of USP and I began to participate in seminars, conferences,
and disciplines in various faculties, especially in philosophy and social and
polytechnic sciences. The laboratories open 24 hours in the Polytechnic
school at USP enabled me to make better use of my time and work at night
and the early hours of the morning. The fact that lacking a personal computer
was common - especially among students in the Residential Complex of the
University of Sdo Paulo (CRUSP) who depended on faculty laboratories —
until, after several efforts, requests, and negotiations, we obtained a small
laboratory for the residential complex.

Being a student with few financial resources forced me to formulate and
articulate various activities and processes to meet the limitations to which I
was conditioned and establish relationships with the Brazilian Journal of Latin
American Studies (Prolam), rectory cultural projects, the union, and the Central
Directory of Students (DC), leading others and I to organize the Comité de
Estudantes Latino-Americanos da USP (USP Committee of Latin American
Students - Cela-USP). These actions enabled us to contact all areas of knowledge
and we promoted cycles of conferences, debates, and studies on Latin America and
Africa and important cultural dance, theater, cinema, and political articulation
events at the hives (modules for support and culture activities at USP) and Crusp.

Our intensive and dynamic learning was also built in these existential spaces
of the university; we experience USP deeply, with dedication, commitment,
openness, and democratizing actions. The struggle for housing has linked me
to important intellectuals, fighters from Brazil, Latin America, and Africa.
Our efforts expanded the rights to housing in the university for women with
children and hundreds of students from all over Brazil who were unable to study
without this support. The collective love of these people welcomed us for many
years, even when we had already moved to other horizons.

ECA has alluringly, vigorously, and comprehensively absorbed us in an
investigative praxis; the integrated project Fic¢do Seriada/Brasil na Telenovela
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a Telenovela no Brasil (Serial Fiction/Brazil in Telenovelas Telenovela in
Brazil) articulated the work of most research groups in the communication
department and promoted a collective process of producing powerful and
renewing knowledge. Its meetings on methodological reflection, establishment
of general lines of investigative practice, and definition of problems were
deeply enlightening and invigorating. We learned to work in a collective
of dozens of researchers and aggregately built our particularity in research
on reception by expanding the participating groups to other universities in
Sao Paulo (Pontificia Universidade Catdlica de Sao Paulo e Universidade do
Estado de Sao Paulo). Articulating, coordinating, and carrying out this project
was Professor Immacolata’s great success. She knew how to operationalize
complex studies fruitfully, methodically, and productively with dozens of
researchers. I was responsible for coordinating fieldwork at the Sao Remo
Favela, a strengthening, inspiring, and renewing process of our experience of
working with citizens from subaltern classes. Empirical research had a metho-
dological theoretical basis which combined the knowledge of various groups/
universities, research cultures, and theoretical references in a committed,
supportive, dialogical, and fertile way. Such investigative action functioned
as the starting point of the transmethodological approach we later constituted.

ECA was the perfect scientific environment to develop my thesis Pesquisa
Tedrica em Comunica¢do na América Latina... (Theoretical Research in
Communication in Latin America...) (Maldonado, 1999) due to the freedom
to work on exploring, knowing, testing, and researching in combination with
strategic guidelines on investigative paths. These were the academic-scientific
factors which enabled me to develop an enlightening historical documentary
research on the theoretical production in communication between the 1960s
and 1990s in the region. While I drafted my thesis, digitalization was at its
beginnings, so having libraries and physical materials was indispensable.
Thus, the library at ECA was a privileged center for searches, together with
those dedicated to the Social Sciences and Philosophy. Simultaneously,
ECA was an articulating center of scientific societies, such as the Brazilian
Society on Interdisciplinary Studies on Communication and the Latin
American Free Trade Association, which enabled us to establish contacts,
meet thinkers, take advantage of international events, and opt for the paths
we considered fruitful.

My exploratory documentary research showed me the need to conduct
in-depth theoretical research with the authors I considered important
for the problem given the power of their arguments, the epistemological
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complexity of their productions, the scientific recognition of the region,
their structuring as reference thinkers/researchers, and their configuration
as theorists who constituted a renewing, strategic, and critical thought in
Latin America. The partnership with my advisor, her methodological vigor,
clarity in understanding my research problem, and organizational capacity
enabled me to conduct field research with the paradigmatic Eliseo Veron,
Armand Mattelart, and Jestis Martin-Barbero. To this end, I drew up a plan
of meetings, conversations, trips, seminars, conferences, and intellectual life
history interviews with these great masters. This mind-blowing experience
enabled us to personally know these theorists, directly receive their teachings,
clarify issues which can hardly be included only in their books and articles,
understand the complexity of their psychological configuration, and integrally
and comprehensively visualize the factors which made them founders of
critical aspects of communication theories in Latin America. The subsequent
recognition I received from these great masters strategically enhanced me in
my professional, intellectual, and investigative career.

At ECA, I met and learned what it is like to organize vigorous, productive,
and committed research groups. I discovered and built my work capacity in
international academic and scientific cooperation relationships. I structured
key relationships in the field of communication in Brazil and Latin America.
I renewed and enhanced my configuration as a thinker and researcher.
I developed and rediscovered the methodological dimension, learned
from my advisor the need to formulate multimethodological strategies
for communication research, which were the basis of our subsequent
transmethodological formulations and led me to develop lines of research
which would later achieve the maximum recognition of international
excellence in Brazil and Latin America.

I must highlight the partners who followed and strengthened my path
at ECA, guiding and mediating the process. First, I would like to thank
Maria Immacolata Vassallo de Lopes, who chose me to come to Brazil,
guided me, and was a solidary, strong, and indispensable partnership on this
journey; Cremilda Medina, who knew how to intelligently, affectionately,
and powerfully recognize my intellectual configuration and provoked a
profound epistemological crisis in my theoretical frameworks; Joao Aloisio
Lopes, a master and friend, who quickly understood my Latin American
condition, improved my academic working situation, supported me,
and guided me in key decisions in my journey; Professor Maria Aparecida
Baccega since the strength of her critical thinking knew how to question and
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problematize formalist theoretical aspects — which I kept in my arguments —
and established the necessary conditions for our research groups to be
strengthened and fruitful. I also would like to thank Adilson Citelli for his
support and partnership in my diving and learning process in the Brazilian
Portuguese language and in the field of educommunication. Luiz Roberto
Alves for opening my theoretical field to Mikhail Bakhtin’s approach and to
important theorists in Brazilian letters. To the great masters Octavio Ianni
and Milton Santos for invading my intellectual field with the wisdom and
strength of their theoretical production and showing me the quality, vigor,
and importance of investigative production in Social Sciences in Brazil.
To partners, comrades, and friends Jiani Adriana Bonin and Roseli Figaro,
study companions at ECA, with whom I continue to develop projects,
activities, networks, and transformations.

Finally, I should emphasize the richness and complexity of a school which has
been the inaugural historical cradle of scientific-academic research in commu-
nication in Brazil. In fact, during the first 25 years of field history in the country,
when we participated in this fruitful and strategic process, ECA cemented,
established, and continued an innovative scientific field in Latin America.
His research production has been central to forming a consistent, promising,
productive, and critical academic field. The PhDs training at the School are
in all regions of Brazil and have generated processes of structuring programs,
communities, networks, and projects which are relevant and necessary to
develop the scientific field in communication of the country. I am a son of this
generating process; I love and recognize my history at ECA as an “intellectual
space platform for the cosmic launch” to the world of producing transcendental
and critical knowledge in communication. The configuration of my transme-
thodological critical epistemological conception had the School as an incubator
of fruitful knowledge. For current and new generations of students, professors,
and researchers who make up ECA, it is important to promote and renew
historical-critical reflections on the institution itself, its brilliant and necessary
pasts, and the need to enhance futures of excellence committing themselves to
the peoples of Brazil, Latin America, and the world. M
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ABSTRACT

This is an account of part of the author’s intellectual path, especially as linked to the period
of her studies at the School of Communication and Arts of the University of Sao Paulo.
To do so, it highlights the attraction awakened by three masters: Maria Immacolata
Vassalo de Lopes, Dulcilia Buitoni and Cremilda Medina. The self-reflective exercise
has the present as its starting point, based on the recollection of experiences. Hence,
it recovers focuses of interest that are expressed in her program of studies, as well as
principles that guide her practice in cultural studies. By unfolding these attractions,
one can see the strength of these threads in her current intellectual production.
Keywords: Intellectual path, experience, cultural studies, methodology, research

RESUMO

Trata-se de um relato sobre parte da trajetdria intelectual da autora, sobretudo daquela
vinculada ao periodo de sua formacdo na Escola de Comunicagoes e Artes da Universidade
de Sdo Paulo. Para tal, destaca a atracdo despertada por trés mestras: Maria Immacolata
Vassallo de Lopes, Dulcilia Buitoni e Cremilda Medina. O exercicio autorreflexivo tem
como ponto de partida o presente, amparando-se na rememora¢io de experiéncias.
Sendo assim, recupera focos de interesse que se expressam no seu programa de estudos,
bem como principios que norteiam sua pratica em estudos culturais. No desenovelar
das atragdes, percebe-se a fortaleza desses fios no seu fazer intelectual.
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Contar es un gesto politico encarnado en experiencias situadas que producen
saberes toda vez que se deja interpelar, cuestionar y responder a lo inesperado.
Mariana Alvarado

ACED WITH THE challenge of producing a narrative about my

own intellectual path and to meet the proposed theme of identifying

in what moments the connection with the Postgraduate Program in
Communication (PPGCOM) of the School of Communications and Arts
of the University of Sao Paulo (ECA-USP) was relevant in this itinerary,
I chose to highlight the attraction that different focuses of interest exercised
in me, motivated by female masters, linked to this postgraduate program,
in my intellectual formation. I thereby intend to look in retrospect at such
intersections with their trajectories in the light of my current concerns.
Therefore, I recall the particular connections I established, especially with
Maria Immacolata Vassallo de Lopes, but also with Dulcilia Schroeder Buitoni
and Cremilda Medina, retracing part of my intellectual path in which the
present is the starting point and organizer of this self-reflective account.

However, before going any further, as this is an autobiographical text, I note
that it was built from a place of social and cultural privilege. The landscape
that marked my childhood was the countryside, where I lived until I was six.
Taught to read and write in the domestic and rural space, my entry into second
grade, at a public school, took place when I went to live in the border town
of Santana do Livramento (RS), at the same age. That was the first of the big
changes in my formation. At the age of 16, it was college in Communication,
attended at a private university in Pelotas (RS). Then came the arrival in the
state capital, in 1984, already graduated, when I enrolled in a specialization
course at the Pontifical Catholic University of Rio Grande do Sul (PUC-RS).
Shortly thereafter, in 1986, at the age of 23, I began my teaching career at the
same university, where I remained until 2017. In that position, I completed
my master’s and doctorate degree at ECA-USP, as well as forming and stren-
gthening my affinity with cultural studies. Last but not least, I carry out this
writing as a white woman, understanding that both in my private life and in
my public work, as a professor and researcher, I exercise my engagement from
a feminist practice.

Next, through the work of remembering, following the lead of
Martin-Barbero (2010, p. 133)" that “making memory... here means remembering
intersubjectively, that is, assuming the part of the testimony of the one who
remembers .., I bring to light some experiences woven into this ball of yarn
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that make up part of my intellectual path. Thus, this telling is associated with
a notion of experience that refers to the legacy of Raymond Williams and
E. P. Thompson, linking it to passions, feelings and perceptions, that is, “to a
wide range of registers of the world anchored to a subjectivity crossed by through
the relationship between past and present within the framework of an unchosen
terrain, marked by historical circumstances” (Valeria Ferndndez Hasan, 2017,
p. 105). Therefore, I deliberately highlight experiences that, in turn, intertwine
with the female masters already mentioned and with the period of postgraduate
studies in Sdo Paulo. A training project cherished since my time as an under-
graduate student, in the early 1980s.

To organize this report, first, I recapitulate points of interest that are
expressed in my study program as themes and objects of study, framed by
theoretical and methodological appropriations, guided by my training at
ECA. In a second moment, I explain the principles that guide my practice in
cultural studies, trying to relate them to the different remembered attractions.
I recognize, however, that “the search for authentic reminiscence, apart from
temporal corrosion, is a chimera, every memory contains relative arbitrariness
in its rearrangement, the present is a dynamic factor, intrinsic to the mnemonic
process” (Ortiz, 2010, p. 12). In this unfolding of crossings and attractions,
I still perceive the strength of these threads in my current intellectual work.

MAKING MEMORY: THE DISCOVERY OF THE METHODOLOGY
AND THE POPULAR

In the period between 1988-1993 and 1995-2000, I lived with Maria
Immacolata Vassallo de Lopes, my supervisor at both postgraduate levels, Master’s
and Doctorate. The first period was decisive in my path. It was throughout her
disciplines that I learned and developed a taste for methodology to the point of
changing and rebuilding my original study proposal. This attraction and affinity
with her research program is explicit in the dissertation, but it also has strong
repercussions on my doctorate, reaching the present day.

In the master’s degree, a period of discovery of the methodology as
a crucial scope of reflection, criticism and training, I chose to use her
“methodological model” which “proposes to design the research by meeting
the methodological demands expressed in levels and phases that are articulated
and form a network model” (Maria Immacolata V. de Lopes, 2016, p. 188),
for the deconstruction of a set of studies, that is, as an analytical key for
internal examination of completed investigations.
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When publishing some of the results of the dissertation, I noted that

[...] the starting point of the methodological model used is the assumption of
a research theory based on the principle of relative autonomy of all research.
That is, scientific discourse presupposes an internal legitimacy [emphasis added]
that concerns internal and formal resolutions and operations which validate it as
such but, at the same time, must contain an external legitimacy [emphasis added]
that deals with its historical recognition, suitability and relevance as a socially
qualified object. (Escosteguy, 1995, p. 22)

In addition to the usefulness of the model, what attracted me was the
articulation that was implicit between scientific knowledge and historical
circumstances. This idea remains in force in my research practice.

My first contact with the premises of this “model” took place in Maria
Immacolata’s classes. Shortly afterwards, the publication Pesquisa em Comunicagdo:
Formulagao de um Modelo Metodologico (Maria Immacolata V. de Lopes, 1990)
became a book that was constantly handled both in that period and later, when I
started to teach the discipline of Methodology at the PUC-RS. By using the model
as an analytical tool, the theme that assumed centrality in the new direction
of the dissertation was, therefore, the investigation itself. And, in this way,
it was configured as a research about research, entitled A Pesquisa do Popular
na Comunicagdo: Uma Andlise Metodoldgica (Ana Carolina Escosteguy, 1993).

It was the late 1980s when I started my master’s degree, a time of an
effervescent critical theoretical movement that underpinned the development
of Latin American reception studies. These, in turn, were in connection
with the reflection on popular cultures, especially leveraged by Jesus
Martin-Barbero (1987) and Néstor Garcia Canclini (1989/1997). Although,
upon joining ECA, I was already interested in examining popular and alternative
communication practices, a theme well received in academic research in the
1980s, I was unaware of the work of these authors. My first contact with it
also took place under the command of Maria Immacolata.

I remember my astonishment when reading As Culturas Populares no
Capitalismo, in which Canclini (1983, p. 11) questioned: “what is popular culture:
spontaneous creation of the people, their memory converted into merchandise
or the exotic spectacle of a backwardness situation that the industry has been
reducing to a tourist curiosity?”

Likewise, the position of Martin-Barbero (1978/1987, p. 221) surprised
and impacted:
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Mass writing is as much writing as cultured writing, for in the former, language is
also made and unmade, history and drive also works therein, in the same way as
in cultured writing, whether you like it or not, the system is reproduced and the
dirty trade incubates its demand.

Therefore, encouraged by these readings, I intended, in the master’s degree,
to examine whether there was harmony between this theoretical debate that had
been expanding since the late 1970s — which was, in the late 1980s, called the
“new Latin American theoretical framework” — and academic research in
Communication (Ana Carolina Escosteguy, 1993). The study then took on the
challenge of presenting a state of the art on the research universe in relation
to the popular issue in Communication, analyzing the production of theses
and dissertations from the 1970-1990 interval of the five main postgraduate
programs in Communication of the country in that period: ECA-USP; Instituto
Metodista de Sao Bernardo; Pontificia Universidade Catdlica de Sao Paulo;
Universidade de Brasilia; and the School of Communication of the Universidade
Federal do Rio de Janeiro.

Among the most important results of this study, I identified a gap between
the strength of the theoretical debate and the timidity of the practice of empirical
research that addressed the problematic of the popular. If the first consisted of a
revision movement of dominant theoretical models, carrying out both a critical
examination of them and a new formulation, the empirical investigation was
shy in incorporating this new non-essentialist look at the popular, which came
to be seen as an ambivalent space, crossed by both the mass and the cultured,
and composed of both resistance and submission.

This finding was exciting and, to a large extent, encouraged my return to
ECA for my PhD. I was interested in deepening my study of the theoretical and
methodological contributions of those two authors. This type of approach fostered
the affinity process with one of the landmark objects of Maria Immacolata’s study
program (2016, p. 186): methodology. And, of course, the chosen authors also
converged with their interests. Therefore, I applied for the doctorate, in 1994,
intending to be supervised by this master again, with a proposal entitled Estudos
Culturais na América Latina: A Vertente da Comunicagdo.

At the end of the studies, the work was given a new title, Cartografia dos
Estudos Culturais: Uma Versdo Latino-Americana, published in 2001, in a
sold-out edition’, outlining the line of research that I would pursue from then *In2010, it gained an online

version, in open access, although
it is currently no longer part of

epistemological, theoretical and problematic premises, I believe that my main  the publisher’s catalogue.

on. By understanding cultural studies as a research program, composed of
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interest is in methodology, an attraction already attributed to the vigor of Maria
Immacolata’s thinking.

In addition, I note that the thesis gave rise to several concerns that will still
accompany me for some time. In the future, I would also like to deal with the
particular dynamics of academic legitimation of knowledge - cultural studies —
in the academic-intellectual territory where I find myself, in Communication.
In the national context, cultural studies have not been institutionalized as a
tield of its own. In combats and disputes with different fields of knowledge,
they conquered their place, establishing particular developments in different
areas, for example, in Education and Literary Theory, and forged a practice of
its own, also, in Communication.

Unraveling the steps taken, I see as unequivocal the teachings of Maria
Immacolata (2016, p. 185), now extracted from her self-reflection on the intel-
lectual itinerary covered, that “the choice of research themes is hardly the
researcher’s exclusive responsibility, rather, it must be credited to subjective and
objective factors, both micro and macro social”. Therefore, I glimpse, on the
one hand, my enchantment with learning in the classroom, my discovery and
attraction to certain themes, through reading and making contact with the
Latin American bibliography. On the other hand, I envision the emerging and
circulating theoretical discussions in certain territories and periods, as well as
the characteristics and conditions of existence of the field of Communication
itself, mainly in Brazil, but also in its relations with Latin America.

In the next section I outline some epistemological-political principles that
guide my research and teaching practice, tying them to the awakening of other
attractions. I turn to memory again, trying to recover traces, erased by time and
hidden at first sight, on this trail, left by two other female masters, Dulcilia and
Cremilda, to whom I owe a lot. This is yet another gesture that aims to retrieve
experiences and ways of teaching, accompanying, intervening and building
knowledge that occur in the daily work of teaching, but are underestimated in
current intellectual histories.

Intellectual practice with a political vocation

Considering my affinity with cultural studies, it is inevitable to start with the
power of two premises that structure this research program. The first concerns
the commitment to the possibility of social transformation. The other deals with
the understanding that intellectual practice takes place in close convergence with
concrete political interventions. Nowadays, the latter unfold in my professional
activity in three distinct threads, albeit interwoven.
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The first concerns my link with an emerging movement of reparation and
recognition of women’s particular ways of producing knowledge, mainly those
who contributed to the legitimization and, in some cases, institutionalization of
the academic field of Communication. Only recently did I realize that the genea-
logies of the area’s intellectual history have neglected the role and importance
of many female teachers who actively participated — whether in the training of
human resources or in the intellectual configuration of the field - and that the
modes of discrimination are not always evident, which delays our own perception
of the impediments we suffer.

On the one hand, my teaching activities on this path, since the beginning
of the 2000s and, in particular, since 2018, have focused precisely on proposing
courses and seminars, both at the Federal University of Santa Maria (UFSM)*
and at the Federal University do Rio Grande do Sul (UFRGS), on Feminist
Cultural Studies, highlighting foreign authors-researchers’ with little or no
circulation in the national academic environment, as well as a new generation
of Brazilian researchers’ who have been related to cultural studies or their
cross-cutting themes. I emphasize that these activities take place within the
scope of Communication’.

On the other hand, research and part of my intellectual production also
adhere to this theme. For example, one of the axes of the research A Prdtica em
Estudos Culturais e Comunicagdo: Teoria e Pesquisa, developed in the period
2018-2022 with CNPq funding, outlined a characterization of what I provisionally
called feminist media criticism and fostered the preparation of a new proposal.
Thus, in the project Comunicagdo e Estudos Culturais Feministas: Genealogias e
Trajetérias (2022-2025), also funded, the focus was redesigned for specifically
examining the role and contributions, mainly, of women researchers to the area.
The main motivation is centered on the reconsideration of sources, understood
as the intellectual trajectories of researchers who became famous for their
respective research work within the mentioned field, aiming to strengthen the
name feminist cultural studies.

This program completes a 20-year cycle as a Research Productivity
(PQ/CNPq) fellow, which began with the investigation Os Estudos Culturais
e a Problemadtica da Recepgio: A Categoria Género em Debate (2001-2003).
This research produced a survey and analysis of Brazilian reception studies
from the 1990s and the use given to the concept of gender. The repercussion
of the production generated in the context of this investigation did not happen
immediately, but lately it has been mentioned, as it demonstrates the weak
interest of these studies in the gender issue, which contrasts with the current
strength (for example, Ana Carolina Escosteguy, 2002, 2004).
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*Where I worked as a visiting
professor, from 2017-2020.

°* Among them, Charlotte
Brunsdon, Janice Winship,
Ann Gray, Hazel Carby,
Pratibha Parmar, Valerie Amos,
Joanne Hollows, Rosalind

Gill, Michele Mattelart,

Silvia Elizalde, Silvia Delfino,
Marta Rizo, Aimée Vega
Montiel and Claudia Laudano.

¢From the new generation,
Tatiane Cruz Leal Costa,

Ligia Campos Cerqueira Lana,
Milena Freire de Oliveira-Cruz,
Lirian Sifuentes, Fernanda
Nascimento, Rayza Sarmento,
Fernanda Carrera, Laura
Guimaraes Corréa, Winnie
Bueno, Mariana Selister
Gomes, among many others.

7 Before that, I taught

scattered classes on feminist
issues and communication,

in undergraduate and graduate
courses, at the Pontificia
Universidade Catdlica do

Rio Grande do Sul (PUCRS),
and I felt firsthand a certain
repudiation, non-identification
and distancing of the student
body with this theme.
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8The 1998 milestone was
attributed to the impact
generated by reading Learning
from Experience: Cultural
Studies and Feminism,

by Ann Gray (1997). In this
work, the author maintained
that feminist contributions

to reception studies had

been obliterated, due to the
patriarchal character of cultural
studies, practiced mainly in the
1970s and 1980s, in the English
context. See Ana Carolina
Escosteguy (2020a)..

°On this aspect, there is a
connection with French
semiology, especially
with the notion of myth
proposed by Roland
Barthes, which connects
his research with another
pioneer in the intersections
between communication
studies and gender issues,
Michele Mattelart.

1°As a record of these meetings,
I found in my files a very worn
photocopy with a marking of
Dulcilia’s discipline. The text is
Talking Pictures: Field Method
and Visual Mode by Ximena
Bunster (1977). With regard to
my interest in the links between
image and methodology,

this only gained prominence
during research carried out

in rural areas, between 2014
and 2017. In a first stage,
photography was incorporated
as a record, illustration and
feedback of the research and,
later, as yet another instrument
in the methodological strategy
with the purpose of developing
visual narratives about the
rural properties visited and
including portraits of the
interviewees with their favorite
means of communication.

This reference was not used in
these works. It was in the face
of the task of remembering

my years at ECA that I came
across it. See Ana Carolina
Escosteguy, Jodo Vicente Ribas
and Aline Bianchini (2019).
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In addition, in terms of intellectual production, I have made efforts to
reconstitute, in a historical key, traces of theoretical influences associated
with feminisms in Brazil, but also in the North, and their impact on the
national research agenda in Communication and gender (Ana Carolina
Escosteguy, 2020a). Also, from a historical perspective, I experimented with
a methodological path that transits between intellectual biography and the
history of Latin American research in Communication, in the analysis of key
moments in Michele Mattelart’s itinerary, in the 1960s and 1970s (Ana Carolina
Escosteguy, 2020b).

Not long ago, I indicated as a temporal and intellectual mark of my
interest in this subject the year 1998, the period of my sandwich doctorate
in Birmingham". Today, triggering much older memories, I place this attrac-
tion in the master’s period, specifically 1988-1989, in the classes of professor
Dulcilia Schroeder Buitoni, a uspiana (USP member), of the graduation in
Journalism and Law to the post-graduation in Literary Theory and Comparative
Literature. Courageous, in the mid-1970s, while completing her master’s degree,
she shifted her attention from the Brazilian short story to the fotonovela. And,
in her doctorate, she carried out her work that had the most repercussion, on
the Brazilian women’s press. Two of her texts have wide national circulation,
Imprensa Feminina (1986) and A Representacdo da Mulher pela Imprensa
Feminina Brasileira (2009), being a mandatory bibliographic source mainly
in research on women’s magazines.

I will not, nor would it fit here, discuss the theoretical and methodological
options of this master, evidently articulated with the theories in circulation and in
predominance in the area in the 1970s and 1980s. This is part of my new project
within the scope of a movement to rescue, in a feminist key, the experiences of
women in the history of research in communication and, in this case, the possible
gender clues opened in her work’.

When I mention Professor Dulcilia here, I think more about how she
stimulated my reflections, opened a horizon, awakened an attraction. I admired
her classes, the affable atmosphere that was created, her way of walking through
a constellation of themes: from narrative to women, from women to popular
mass culture, from these to women’s magazines and their particular journalistic
practice, from the image to its use together with the interview technique.
These are memories of a daily activity, the exposition of ideas and teachings in
the classroom space and, therefore, are knowledge fundamentally constituted
by oral transmission'".

The second tangled thread in political interventions has a methodological
character and expression. In this context, I aim for an active confluence with
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premises of a feminist way of thinking, assuming that the knowledge produced
contains a subjective and situated dimension. In this direction, the position of
Margareth Rago (2019, p. 380) is taken as a guide:

Despite the difficulties, I seek to assume a way of thinking that incorporates this
subjective dimension, recognizing that, with this, from a feminist point of view,
a new epistemic agent is outlined, not isolated from the world, but inserted in its
heart, not exempt and impartial, but subjective and affirming its particularity.

Appropriating this idea implies giving visibility to the particularities of the
speaker’s voice and experience. Hence the pertinence of revealing a little bit of
personal history, decisions and choices, some individual, others not so much, ina
process of self-analysis of training paths and professional trajectory, highlighting
key moments in the process of my location in the field of Communication.

In some ways, this is combined with a concern with the forms of narrative
expression in research reports and articles. Although I do not have any special
writing talent, lately I have been experimenting with the use of the first person,
summoning my own experience as a way to combat a supposed neutrality of
knowledge. And I have insisted, in the field of references and citations in articles,
on the use of the first names of a contingent of women that remain hidden by
the surname that presents itself as neutral, understanding this practice as yet
another political action.

In this exercise of reviewing my itinerary, trying to locate motivations,
influences and attractions, I realize that this concern with writing may also have
its point of origin in the classroom, this time in the instigating and disturbing
classes and interlocutions made possible by another teacher, Cremilda Medina.
Graduated in 1964 in the Journalism course at UFRGS, a postgraduate and the
first master of the Postgraduate Program in Communication Sciences (PPGCOM)
at ECA-USP, in 1975, she taught and received friendly guests' who instigated
us to think about, among others, themes such as interdisciplinarity, complexity,
science and art relations. Eloquent, seductive and permanently enthusiastic,
her classes were a whirlwind of ideas. In this case, I only found in my archives
the final work of the discipline, a typed text composed more freely and in a
personalized tone, in which I explored the theme of the search for cultural
identity in Mario Benedetti, trying to get closer to my own origins .

Finally, in a third thread of understanding intellectual practice with a political
vocation, I seek to assume a decolonial attitude that, without despising dialogue
and exchange with Eurocentric and Anglo-American thought, is composed of a
critical disposition towards the past and to the present of our research practice

V.16 - N2 3 set./dez. 2022 Sdo Paulo - Brasil ESCOSTEGUY p. 27-38

"I vividly remember at least

three guests who were with

our

class: José Paulo Paes, poet and

translator; Milton Greco,
Cremilda’s partner in some
works; and Sinval Medina,
her life partner.

2Some of her books
were part of my mother’s
library, Uruguayan like
Benedetti (1920-2009).
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which, to a certain extent and in certain conjunctures, was and perhaps still is
tributary and dependent on foreign theoretical traditions.

From the master’s to the doctorate degree, I understood Latin American
cultural research in its particularities and differences, encompassing cultural
heterogeneities, ethnic pluralities and political-economic diversities. However,
it cannot be isolated from the rest of social thought, isolated from the ideas
in circulation. Today, this type of positioning also strengthens the option for
retrieving contributions from female masters who, mainly through their teaching
activity and interlocution in the classroom space, marked not only my educa-
tion but that of many others. The specific ways of thinking and doing research,
disseminated orally and shared throughout the respective teaching journeys,
should also compose a new intellectual history of the field.

The non-existence of the record of these particular modes of knowledge
production that are constituted in teaching classes, orally, contributes to the
erasure of the particularity of these practices. Hence the importance of recognizing
the practices and role of professors Maria Immacolata, Dulcilia and Cremilda
(and many others), who, despite the masculinist logic of the academy and
scientific work, built a remarkable intellectual, political and affective legacy
both in the ECA and in the field of Communication itself.

Finally, the unwound threads are joined together in a weft. My intellectual
itinerary owes — and a lot - to these intersections, sometimes momentary and
creative — from the classroom, sometimes more structured and established —
from the guidelines, provided by the PPGCOM at ECA-USP, where I formed my
position as a researcher and feminist, engaged in the cultural studies practice. M
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ABSTRACT

In this article we present a synthesis of collaboration with the RCT over a decade in
Communication research. Our contribution always had an epistemic origin in studies on
visual culture, and we present our findings in an interdisciplinary format. Among the most
relevant issues are the notions of semiotic irradiation, publicism, and the contribution of visual
studies in the knowledge of the phenomenon of the reception of advertising. We highlight in
the conclusions the importance of emotions, feelings, and sensory sensations in the current
phenomena of communication. The body is the artifact of postmodernity to merge history,
industry, advertising, and politics by the expression of human desires in media discourses.
Keywords: Culture, visuality, art, advertising, communication

RESUMO

Neste artigo apresentamos uma sintese de colaboragdo com a Escola de Comunicagdes e
Artes da Universidade de Sao Paulo (ECA-USP) ao longo de uma década em pesquisa de
Comunicagao. Nossa contribuigao sempre teve origem epistémica em estudos sobre cultura
visual, e apresentamos nossos achados em formato interdisciplinar. Entre os temas mais
relevantes, ha as nogoes de irradiacido semiética, publicismo e a contribuicdo de estudos
visuais no conhecimento do fenémeno do acolhimento da publicidade. Destacamos nas
conclusdes a importincia de emogdes, sentimentos e sensagdes sensoriais nos fendmenos atuais
da comunicagdo. O corpo é o artefato da poés-modernidade para fundir histéria, industria,
publicidade e politica através da expressao dos desejos humanos nos discursos da midia.
Palavras-chave: Cultura, visualidade, arte, publicidade, comunicagdo
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em Ciéncias da Comunicagdo (PPGCOM) of the University of

Sao Paulo (USP) - to present the inaugural conference “La cultura
errabunda: arte, publicidad y posmodernidad” at the IV Encontro
Pré-Pesq PP - Encontro Nacional de Pesquisadores em Publicidade e
Propaganda (2013). The event was organized by the Associa¢ao Brasileira
de Pesquisadores em Publicidade (ABP2), Grupo de Estudos Semidticos
em Comunica¢ao, Cultura e Consumo (GESC3), which since 2010 was
constituted by professors from the PPGCOM and the Department of Public
Relations, Propaganda and Tourism (CRP). Behind the institutions, in the
direction of these meetings, I met my dear colleagues Dr. Clotilde Pérez and
Dr. Eneus Trindade. The cast of teachers and students later expanded, to the
point where it is impossible to name all here.

During all these years, the meetings occurred at USP - Escola de
Comunicagdes e Artes of USP, except for the VII Pr6-Pesq PP. Encontro
Nacional de Pesquisadores em Publicidade e Propaganda in the city Rio de
Janeiro, at PUC-Rio — Pontificia Universidade Catolica do Rio de Janeiro,
held in 2016. In 2020, with the lockdown due to the COVID-19 pandemic,
the collaboration with PPGCOM USP had to be carried out by videoconference
for the Pré-Pesq PP meeting and with the same technological means as those for
the investigations developed around the Pandemic Observatory organized by
Professor Clotilde Pérez.

Since the first invitation to the PPGCOM USP we have collaborated with
them consolidating thematic tables with their professors in international
congresses such as The International Association for Semiotic Studies (IASS-
AIS), the International Association for Media and Communication Research
(IAMCR), the Latin American Association of Communication Researchers
(ALAIC), or the Associagdo Portuguesa de Ciéncias da Comunicagdo (SOPCOM).
We have participated in publications of proceedings, articles, and books. Just to
mention our latest publication, the Spanish publishing group Tirant Lo Blanc
publishes this year 2022, “Visual Studies in Brazil”. In this work, several professors
have been translated from Portuguese to Spanish, not only from PPGCOM USP,
but also from other Brazilian universities.

Collaborations have been many and fruitful during all these years.
In our case, fundamentally the main contributions correspond to cultural studies
and specifically to visual studies in communication and advertising creativity.
In the following sections, we will present some summaries of issues addressed,
discussed, and resolved in our work with the PPGCOM USP specialists.

g DECADE AGO, WE were invited by the Program of Pés-Graduagédo
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ERRAUNDA CULTURE: A POLITICAL PERSPECTIVE OF ADVERTISING

Behind this title was hidden the purpose of presenting a unique research
question. Has advertising ceased to be a professional practice of communication
to become a mass ideology amid postmodernity? After the question, we seek
to argue what we call “publicism?”

The reasoning exposed in the USP communication forum is inspired by
people who read social and political causes in advertisements. The studies on
advertising, in our view, had not paid due attention to politics, and more could
have been said about the consequences for popular culture, the politicization of
advertising during postmodernity. Then, we affirmed: “publicism” is an added
value to advertising to its original function in strategic communication in the
market of exchanges of real goods and services.

In a new economy of desires, visuality is more important than the economy
of exchange of real and tangible objects. The commodity is consumed in its
semiotic formula, rather than in its utility. The form in the new informational
capitalism feeds this lifestyle, the multiplicity of identities, and multiplies desires.
Advertising will resort to traditional expressions (design, urbanism, literature,
music, cinema, video), including art, as creation models for exhibiting ideas
and in consolidating its own self-referential discourse.

Fragmentation of the consumer society has caused the proliferation
of different cultural manifestations and lifestyles. These facts are kept in a
continuous rhythm of discontinuity and rupture, which is another sign of
the present. Advertising appears colonized by other revolutionary discourses
against authoritarian homogeneity and the expansion of institutional culture.
Actions of resistance or subversive discourses are indistinguishable from proper
to capitalism and its representative discourses by the advertising simulation.

If, in postmodernity, aesthetics has become politicized and politics
has been aestheticized, it is not surprising that advertising has drifted
towards publicism. New extravagant, aggressive aesthetics, improvised on
some occasions in a cycle of birth and disappearance with the duration
of an occurrence, conquer current advertising. The experience goes from
estrangement to detachment, reducing advertising creativity to mere
aestheticizing practices. Politics has also been simplified to a regime
representative of fragmented social realities. It has been the irradiation of
identities of the self by the very politicization of the body. Art has become
politicized in visible ways. Images have become independent of words, as Aby
Warburg, Georges Didi-Huberman (2010), and other authors have shown,
who consider the pathosformeln formula another narrative different from
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literature. The resistance of visuality in stagnant discourses is a consequence
of the heterogeneity of a dissensual world, in which we now include fashion,
consumption styles, and advertising.

Advertising is now a model of self-critical discourse, continuous
deconstruction, and social innovation. The forms of consumption combat
emptiness, isolation, and the distance between individualized consciousnesses.
The new signs of opposition to selfishness justify a solidary, community,
and corporate publicism. Publicism finds its place in the post-modern aesthetic
experience of territories bordering between the common and the private,
between the visible and the invisible (in the sense described by Maurice
Merleau-Ponty), looking for signs of belonging destined for the recognition
of our own existence in a light metaphor of appearances, detached from the
modern notion of humanity.

SEMITOTICS OF TRRADTATION: THE VITALTISM OF ADVERTISING SIGNS

At PPGCOM USP, Professor Pedro A. Helln and the author present a research
work developed between the Spanish universities of Murcia and Seville, which is
a basic research aimed to design a new theoretical perspective in analyzing the
reception of advertising creation. The central thesis revolved around a symbolic
composition of emotions and feelings that encompassed those exciting desires
that allow us to forget the existential tragedy or what we could understand from
that tragedy of culture that Nietzsche defined as the continuous state of conflict
between the human being and the world.

Advertising is lucrative to the rhetorical individual by anesthetizing
existential anguish (here we appropriate the words of Carlo Michelstaedter
for our argumentation). Postmodernity seeks suitable remedies that grow
happily in these discourses, where the thought of death seems to hide behind
vital irradiations full of noisy desires for life. In the uproar of consumption
triumphs the effect of multitude in a vitalist disorder of longings that are
projected in the future. This visual composition of emotions and feelings
can only be traversed from a semiotics of irradiation: a language that climbs
around signs of longings.

But signs are endowed with geometric intentions. Consciousness installs
intention on external things, including images. Husserl argued that consciousness
is intentional. Human action is necessary to find the transcendence of the sign.
The verb represents the essence, the entity of being, as Heidegger explained in
the past. The limits of the world were stuck at the frontiers of language, that is,
of logic. For Wittgenstein, the same logic put in the service of what it was
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created for, to dominate the universe, has been used to construct the existence of
that which once did not possess it. Things begin to have existence in modernity,
as the Austrian philosopher described, due to the relationship with other things.
The world is in a clash of meanings, and when language is poetic, whether
pictorial, advertising, literary, it emerges from its usefulness, and, in it, we find
the deep voices of consciences. Wittgenstein thought that by eliminating those
specific qualities of daily languages, with greater or lesser skill, we reached the
extraordinary, where the mystical or the secret that approaches the world by its
imitation of the world is preserved.

To do this, language ceases to be a private issue becoming only a social
activity that anthropomorphizes communication. Private languages do not mean,
since meaning implies that another shares our language, that is, our world.
On the other hand, a language with private meanings that is understood only
by one being is illogical. Thus, language can only be an activity that unravels its
meaning in a social environment. In the restoration of the community, language
games are generated (as Wittgenstein called it) when we speak.

Language has been the refuge of modern man’s despair relegated to the
impossibility of complete realization. Semiotic impartiality articulates in
its convenience the stories of eternity that it had already discarded for its
absolutism and for its immobility in this last stage of modernity. Its projection
into the future demanded the presence of signs without temporal expiration,
so that man resorts to the reiteration of the infinite instant not only in the
visual anachronism of words or art. Semiotics locates these vital irradiations
(as we have called the eternal desires of infinity) in the premodern resources
of our civilization: 1) in the anthropological proximity to the images of the
mythical, the ritual, and the symbolic ancestral that have survived the passage
of the cycles of formalisms (or formats), whose signs have not been isolated
from their original meaning; 2) in the intentionality of art, that is, in the
poetic or artistic language whose nature allows the continuous deconstruction
without its semiosis being altered, or so it seems, to detach itself from the
ideas of the Prague School: What, then, is that indeterminate reality to which
the work of art points? It is the total context of so-called social phenomena
such as philosophy, politics, religion, or economics. Art, as recognized by
Aby Warburg, Heinrich Wolfflin, Edgar Wind, Erwin Panofsky, or Ernst
Gombrich, has the quality of characterizing and representing culture in
its history. For this very reason, the history of art ends up being separated
from the history of culture in the broadest sense of the word; and vice versa,
universal history tends to borrow, for delimitating its periods, the moments
that mark an epoch in the history of art.
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Therefore, we understood in this research that the visual forms that
enveloped consumerist illusionism could function as miracle mediators of
desires, behaviors, axiological values, fragmentary texts of dreams, dominant
fantasies of the unconscious, and collective entelechies. Trends in the visual
presentation of consumption demand an experience of temporality with social
memory. It is a suspended sign, an empty meaning appearing in an image
capable of dominating the future from the present, avoiding visual anachronism.

In conclusion, admitting the existence of a semiotic irradiation would
consist in recognizing the appearance of agreement in the meanings that
reflect the inner desires in signs external to us. But the external is no longer
born of the body; between us and reality remains the void whose link only
lends itself to subjective interpretation. Thus, irradiation reveals the nihilism
of the space between what we know (our desires) and the immeasurable of
external reality. We will find the traces, the signs of disintegration, of the
decay of reality, and of false flashes. Semiotics uncovers a cynical exteriority,
built by culture and its production to hide the final cause of temporality.
The dialectic between the life and death of things is reproduced in the dialectic
of continuity and rupture, of eternal return, and of the eternal conflict between
humanity and the world. And just as modern painting places the viewer in
front of the work in a discreet position, as if what is exposed on the canvas
wants to hide what is in front of it, advertising offers its meanings before the
authentic ineluctable truth.

Modernity evaluated universalization to recreate a symbolic totality that
would end dissent in human conflicts. Sharing the same values could mean the
peaceful unification of humanity. Behind desires always lies politics, which is
equally the desire for survival. Multiple attempts throughout history demonstrate
the failure of a body politic moved by a desire. Body and utopia, intimate and
political, have no relationship, since the desire is external to the body; it is in
another part of the world, or as Georges Didi-Huberman affirms, it is not in
the world, it is elsewhere.

In recent decades, the crisis of meaning and postmodern pessimism has
spoken out in the face of the farce of hyperreality simulacra. The tendencies
of the social factors only compensate for the consciousness at the cost of
representing itself before itself. With his symbolic production, not so much
the temporal perspective, it is as if the spatial perspective of the subject was
described by things and a context of references that concretize the idealtypen
in different periods and cultural currents (or at least at the psychological
level). The subject’s wishes will be articulated via ethical/religious, and then
political/secular narratives. With the crisis of the great stories of Modernity
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(Democracy, God, State, Freedom, Justice) the essence of the entity being also
dissipates between confusing and dark signs. The observation model based on
the subject-world relationship no longer satisfies the new questions about the
common destiny. This void will be conveniently completed with the gesture
of hope to give meaning to existence, a mission that will be carried out by
the industries of desires. Thus, postmodernity recovers the ideal of romantic
expressiveness, the heroic ideal of being good and holy (in the Christian Middle
Ages) will be transformed into signs of consumption. Postmodern signs will
offer a discourse made of easily observable elements, such as material or
visual: power, plurality, appearances, mastery of space and public relations, etc.
The other reasons, heroism, kindness, generosity, have disappeared due to
being impersonal for individuals, even for the new divinities.

NEW INTERTEXTUALITIES: AESTHETICS, CITY, AND ADVERTISING

This research project brings together aesthetics, city, and advertising in a
single category. The glows in the streets of advertising visuality impact a kind of
search for the look whose sensation is extraordinary. The advertising fragments
scattered around the city draw desires: they show reactions. They show what
is looked at, and it is like letting the eyes intervene between the real and
the imaginary. The phenomenology of advertising located in the streets is a
visual work that acquires presence in the public space, from which several
senses are distilled: archive, document, or artistic work. In other words,
the advertising of cities acquires the category of archive when it recalls a time
(even its existence is due to the celebration of an event), of document when
the destination of the image is informing a generation - ‘Planet Reebok;
‘Pepsi Generation’' — or simply, artistic work when its approach is often
absorbed in its own meaning.

Like art, current communication practices organize collective remembrance
and memory. Advertising images divide time into periods, and public
space (physical or symbolic) into places based on the social imaginary.
The propositions of individuals creating meanings behind meanings are
beyond the surface of the images.

Advertising creativity has a link with aesthetics when it breaks with
the borders of what would correspond to it by its very nature. That is,
when it is interested in the particularities of (psychic) complexity, and its
essence is reduced to aesthetic experience. Subtraction from the aesthetic
experience also relates to visual attention (the materialistic conception).
Our perception has changed over the course of history due to the absence
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of visual continuity. Advertising is just a choice in the montage between
aesthetics and experience and the narrative that the era itself forms with a
story made of discontinuities.

The city is ultimately a showroom for advertising that completes the urban
aesthetic when we ignore the constellations of industry and consumption.
To broaden the emotion released in the advertising image, we must demystify
the creation process; something that Walter Benjamin already did when he
recognized the loss of the aura in the work of art. To take this step, raising
the view is required, that is, the advertising object is made to be looked at,
or whoever looks does so from the desire (to be needed) and the intensity
(which prevents withdrawing the gaze):

In contemplation of the advertising trail, the gaze that examines it subtly
accommodates itself to its intended place: advertising is embedded on its floor.
In the memory of the ground, the objectuality of advertising achieves unity in
the viewer’s multiple visions, but, above all, it makes its product seem like
something. The object is seen attached to its environment.

By carefully linking all the components of that space, the viewer
incorporates the entire scene into a whole. In the city, shop windows, posters,
and monuments overlap, produce a singular symbolic fusion, and that back-
and-forth movement of perception (an irradiation of semiotic sense) gives
the sensory flashes of the immediate, the sensitive, that which remains
on the surface. Their contemplation goes beyond knowledge. Things appear
with power: see as never before. Its meaning transcends the pure communicative
function that led to its creation.

The exuberant baroque of the “Trevi Fountain” (Rome), the work of Nicola
Salvi in the seventeenth century does not eclipse the electric lights incorporated
in the British square “Piccadilly Circus” (London), giving it the visual relevance
that made it equally famous for urban tourism. They are places of social polarities,
of exuberance of individual singularities, and of agility in sentimental expression.
They are not dead locations in the city, “they are not anyone’s land,” and owe
their existence to their openness to the eyes. On the contrary, they are displays
of popular movement, dynamism, and social conquest in the face of the urban
elitism of the reserved territories, of the exclusive neighborhoods, of the fields of
resistance against popular culture, of rejection of bourgeois symbolic hegemony.
They are urban locations with industrial signs transfigured into popular culture.
Procedural impurity and perfect visibility adhere to social fissures, not to
consumption itself. Denying the post-modern transgression that images only
lead to appearances of each way of being is impossible. It is about conceiving the
splendors displayed by advertising as memories, slogans, or signs in our cities.
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Passersby recognize in every place of the city the lightning of the fugitive
beauty of urban design. Literally, the advertising object finds in its place a
contaminated surface par excellence: the lifting of desire. In advertising,
something similar to beauty survives, not in the usual balanced sense. Here,
the beautiful thing is a montage, an assembly that invents passionate connections.
The aesthetic experience is adaptive and is based on antecedents formed by
proto-aesthetic elements and aesthetic preferences. The human mind and
the aesthetic experience evolve in unison. In particular, aesthetic experience
requires a reading mind and metacognition, and this, in turn, helps the mind
to investigate the metarepresentational architecture of the world.

As a result of this action, advertising acquires a historical dimension in
its narratives. Its textuality accommodates the transfiguration of the industrial
symbolic into an aesthetic body prepared for the exchange (of looks, but also of
being property). Transfiguration is not a purely communicative phenomenon, it is
not only symbolic and does not result from media transformations, hybridizations
of social habits, and even from the force of a neocolonizing semiosis of cultural
capitalism. It also does end at the end of a rite of consumption, although we
could consider the possibility of a fetishism based on the exaltation of kistch,
or perhaps an effect more produced in popular culture by camp objects, when art
elevates bad taste to good taste. No doubt, this interpretation would correspond
to the perspective of an aesthetic elitism that considers art always faithful to its
Kantian genetic heritage. After a more humble and relative position about the
matter, we find another more opportune cultural notion, the pastiche.

Pastiche opens the visual interpretation to intertextuality. Let us think
of an aesthetic that introduces several elements in the interpretation of the
great discourses of the brands: 1) the interpretation the subject makes of the
object/text considering other previous objects/texts; 2) the transtextuality
of the grafted object of other texts of different natures, since advertising is
interdiscursive and intermedial.

The transfiguration of consumerist desires into an aesthetic body is
theoretically persuasive but, brought to the realm of advertising practice,
this possibility has never been considered. The principle of profitability in
professional activity and communicative effectiveness in its messages have
rewarded this discipline, eliminating all possible speculation about it. Perhaps
for this reason, currently abounding, advertising lacks reflections on its
historical dimension, in which the mass is fading into the disinterest that
produces everything that is useless. Shifting the gaze of the “great works”
on interdiscursion, transtextuality, and the cultural transfiguration of small
communication practices is necessary.
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VISUAL STUDIES, ADVERTISING, AND CULTURE

In the RCT, we discussed how the knowledge of the image has deteriorated
considerably in the Social Sciences and in the study of communication.
The concept of image is used both to talk about the notoriety of an institution,
corporation, or person, and to refer to the opinion that most of an audience
has about a specific something or someone. Audits, interviews, content
analysis, and ethnographic tactics end with these conclusions. Investigating
advertising creativity errs in recognizing the image when it entangles its
symbolic nature with planning issues. This error about the symbolic nature
comes from a close paradigm. The equivocation is derived from the relations
between the philosophy of dialectical materialism and art. From a materialistic
perspective, art and the satisfaction of its images can be quantified: the presence
of measurement symbols (numerical or graphic tables) participate in this false
belief that the meanings of art are quantifiable. Kenneth Clark is categorical
in this question, art cannot be measured in material terms since it is a set of
singular sensations in each individual: the value of the symbol lies precisely
in the impossibility of analyzing it, since it fuses an inseparable confluence
of ideas, feelings, and memories.

The visual analysis not focused on the history of art extends an
interdisciplinary methodology towards a deep knowledge of culture. This is
apparently already valid for advertising. The proposal of a “semiotic turn”
in visuality resides in operations that endow the gaze with the invention of a
language: the social construction of the visual by gazing towards others and
their daily practices and, at the same time, of being looked at by others (and the
visual construction of the social). The semiotic turn is a postsemiotic and
postlinguistic discovery of the image: a crossroads between visuality, institutions,
discourse, body, and figurativism. Writing visual studies implies the conviction
that gaze, contemplation, and observation, alongside the alternatives of the
spectator, manage to displace the great figures of the image (always the objective
of iconology) towards the backgrounds and the extras.

The debate over visual studies does not focus on the innovation of visual
rhetoric. It wants to erase the distinctions between high and low culture and
transform the history of art into the history of culture. In this equalization of
competences, the visual culture created by advertising not only appeals to semiotic
or discursive models, revealing ideological projections, but also surpasses the
basic notions of “similarity or mimesis” that incorporate traditional theories
of art and aesthetics. The images of advertising become part of a set of images
framed in the political gesture of the gaze, since they are now further away from
the positivist, empirical analysis, or the study of perception.
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It is not a question of equating visual analysis with a history of images or of
exalting it to an art history, but of showing the dialectical virtue of knowledge
that ordinary observation prevents us from perceiving. The problem between
art history and visual studies arose with Kant’s attempt at pure reason to
differentiate art from other cultural artifacts, instead of postulating universality
in the construction of aesthetic value and not defending its discovery so much.
If it had been otherwise in Western tradition, we would study aesthetics in art
and advertising without making any difference. Kant marked the distinction
in history between images of art and non-artistic images. But today we know
that the heuristics of art teach one to look at other visual discourses such as
television or advertising. However, it is about teaching people to look without
limiting the visual experience to the set of concepts of this discipline. Accepting
a universal epistemological basis in the face of contemporary forms of visual
production is impossible.

The epistemic roots of visual research are born in the affirmation of the
heterogeneity of images, in the study of the different circumstances of their
genesis, and in the various functions they develop within culture and society.
The new heuristic strategies in their interpretation remember to combine the
different traditions of visual production. Thus, a television spot can be analyzed
by adopting visual anthropology, audiovisual narration, media sociology, visual
semiotics, human psychology, marketing strategies, and include political diversity.

THE QUESTTON OF ADVERTISING IN VISUAL STUDIES

In later years, we continued to debate with the PPGCOM USP experts about
the influence of visual studies on the knowledge of mediation, mediatization,
and manipulation practices. Poststructuralism coupled with the new identity
politics has prevented consensus in the community on what visual artistic
quality is. The notion of art is not radically opposed to the idea of visual culture.
Advertising can be admitted as a particular form circumscribed by the cultural
interweaving of the community, which differs from other forms of cultural
production. For this reason, visual studies are too ductile to allow comparison
and contrast in the analysis of advertising with other forms of image creation
with which they had no relationship in the past.

Visual culture involves combining rhetorical political strategies that
are connected to history. Therefore, in analyzing visual practices, it is
interesting to compare and contrast all their theoretical and methodological
presuppositions, despite historians establishing differences difficult to
overcome, by affirming that advertising as art itself is based on lies of a
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relatively naive and admissible class: the only difference is the environment
that enriches it, materialism or spirituality.

The particularity between the images seems to be very sharp, but there
are points of connection (even if those are in the past and based on lies).
Poststructuralist criticism (Derrida, Lacan) insisted on a dynamic semiotic
system and the unfolding of time during semiosis. The meaning of any
particular sign could not be placed in a fixed (timeless) meaning by the internal
operations of a synchronous system. For poststructuralism, meaning arises
exactly from the movement of one sign or signifier to the next, in a perpetual
motion that prevents a starting point for semiosis from being found and a final
moment in which the meanings of the signs can be considered concluded and
closed from existing.

The link between semiotics and art history offers an opportunity to reflect
on the origin of current images of advertising. This alliance also recovers the
thesis of the existence of a possible inventory of exemplary images whose cultural
heritage (Kulturwissenschaft) allows deciphering their meaning. Aby Warburg
worked on an inventory and articulated the traditional categories of art history
in the analysis of images without caring so much about the artistic or aesthetic
dimension (Bildwissenschaft). Semiotics involves three problems that complicate
the historical search: intertextuality, polysemy, and the location of meaning.
These three problems arise when we use images from the past (as advertising
does) in new visual compositions for creating meaning. The visual repertoire
protects iconographic resources from visual anachronism. These resources
are basically the reuse of previous forms, patterns, and figures from the past.
Semiotic research finds these visual archaeological remains to understand
current visual culture.

However, holding this idea of a visual past that explains the meaning of
images would put art in an eternal passivity since the possibilities of a new
creation would be reduced. Reinvesting the passivity of that perspective would
consist of considering the work of the last artist as an active intervention on the
transmitted material. This investment would also amount to a deconstruction of
the relationship between cause and effect, since it challenges the idea of precedent
as origin and thus makes the claim of historical reconstruction problematic.

Different studies show that iconographic analysis often conceals revelations of
the meaning of other borrowed motifs. While a work may borrow the motif from
another image, in contrast, intertextuality does not imply borrowing its meaning.
The selected sign is a sign that comes with a sense. However, the image creator
does not have to accept that meaning, being able to reject, dodge, or incorporate
it into the new visual text. In this way, advertising visuality is an intertextual fabric
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with taken signs that reuse the sense brought by them, but that also fractures their
past meaning according to the synchrony of the present culture.

Visual studies offer several tactical visual analysis strategies that should be
considered in advertising studies. Not only can a methodology that provides
quantifiable results clarify the numerous human and cultural phenomena
that occur in the production and consumption of advertising images, but can
also clarify the numerous human and cultural phenomena that occur in
the production and consumption of advertising images. A methodology
sandwiched between different scientific territories can manage knowledge
closer to communication. The interdisciplinarity between semiotics, aesthetics,
art history, and communication, as we have argued, reveals different aspects in
the treatment of advertising images beyond pure forms or diagrams of numerical
values. Our reasoning opened a debate at PPGCOM USP on the functioning
of the visual paradigm. Currently, the theory of visuality finds its strength in
two fundamental ideas: 1) the change from a linguistic turn to a pictorial or
visual turn; and 2) the autonomy of images as living organisms.

OBSERVATORY ON THE BEHAVIOR OF BRANDS DURING THE
PANDEMIC (COVID-19)

During the pandemic, the collaboration with PPGCOM USP did not cease.
The group of Spanish researchers working with USP continued their work,
using new technologies: The meetings were held by videoconference.
USP organized an observatory on the behavior of advertising and brands during
the pandemic under the initiative of Professor Clotilde Perez.

During those debates, the use of aesthetic morality by brands was discussed.
The marks showed an affective unification with great glorious themes of the spirit.
The exaltation of panvitalism in expressing that every living thing suffers, and that
love is the way to suffer the universal pain of “reality” Brands addressed loving
messages to their audience in their advice, with their company in confinement,
and above all, in recognition of the harshness of life circumstances. Aesthetic
morality shows the emotion, of which Schopenhauer speaks, of compassion in
the sight of the suffering of others.

The marks were contingent on pain everywhere; it was about extolling
the ethical value of sharing the suffering of the pandemic experiences. Also a
consequence of the times, the logic of capitalism and cultural relativism opened
the way to a diffuse aesthetic.

Diffuse aesthetics are characterized by the lack of norms, rules, or canons
that differentiate between beauty and ugliness, the authentic object of its
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imitation, the cultured and the vulgar, and, at the discursive level, the content
does not condition the internal structure of the form. Capitalism made aesthetics
an element of distinction from social classes, rather than a matter of social
or particular preferences. Faced with this individual spirit of consumption,
corporations worry about rising “heroically” and free from it, to run towards
an enthusiastic life that reaches affective unification.

In the past, the subjective component of representations of reality varied
according to the characteristics of the place, the climate, and the way of being
of people. The aesthetics were shaped according to the physical needs and
moral habits, reflecting the design, climates, customs, ideas, tastes, and character of
the people. The sensitive becomes a field on which one can no longer (or should not)
judge only from the outside by means of understanding. The sensitive is rather
in itself a power to establish normative differences; the distinction of right and
wrong is internal to the sensitive. The feeling that arises from aesthetic judgment
teaches us what it is before we even think about examining it.

The marks of the cooperation of sympathetic functions, according to the
philosopher Scheler, are: a) affective unification; b) understanding the same
as the other; c) love for the human beings; d) acosmistic love. With this, it is
recognized that the sensitive forms emphasize the love of man as the foundation
of the acosmistic love for the person and for God. The purpose of the brand
during the pandemic was to accomplish the emotional realization of humanity
as a narrative genre. The challenge of acosmistic love appeared in advertising
messages in visual forms that represent a universal love that surpasses the love
of the nation, God, or the circle of culture itself: an ideological transformation
against individualism and the distinction that differentiates personal identities.
That is, an opposition to the “customizing” ideology of brands.

BY WAY OF CONCLUSION

All open debates at PPGCOM USP had one purpose: to describe communication
as a phenomenon of continuities is to err on the true meaning of networking.
Technological heuristics suggest that communication is a mesh of connections,
but that is just a visual analogy that makes understanding the complexity of
human relationships easier. Communication is fundamentally a phenomenon
of discontinuous nature in the thought, fragmented between human groups,
multimodal regarding its means, and disconnected in cultural differences.
The network exists only in simplistic explanations contingent on its methodological
commitments. Communication invokes the sensitive, but the sensitive complicates
the body. The body is the artifact between the human being and the world that
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is agitated by gesture, and gestures express desires and emotions. Emotions arise
from the darkness of the unconscious, from the corners of the psychic course,
so that, uniting time and history, industry, advertising, and politics in a model,
they vibrate in tension with the images. In these debates of the PPGCOM
USP we have read these images, assuming that the space of the sensitive is in
postmodernity the expression of the history of culture, linked to a more extensive
project of Kulturwissenschaft. M
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RESUMEN

En este articulo presentamos una sintesis de colaboracion con la Escola de Comunicagoes e
Artes dela Universidade de Sao Paulo (ECA-USP) durante una década en la investigacion de
la comunicacién. Nuestra aportacién siempre tuvo un origen epistémico en los estudios sobre
la cultura visual y presentamos nuestros hallazgos en un formato interdisciplinar. Entre las
cuestiones mas relevantes destacamos las nociones de irradiacién semidtica, publicismo y
la contribucién de los estudios visuales al conocimiento del fendmeno de la recepcion de la
publicidad. Destacamos en las conclusiones la importancia de las emociones, los sentimientos
y las sensaciones sensoriales en los fendmenos actuales de la comunicacién. El cuerpo es
el artefacto de la posmodernidad para fusionar la historia, la industria, la publicidad y la
politica mediante la expresion de los deseos humanos en los discursos mediaticos.
Palabras clave: Cultura, visualidad, arte, publicidad, comunicacién

ABSTRACT

In this article we present a synthesis of collaboration with the RCT over a decade in
communication research. Our contribution always had an epistemic origin in studies
on visual culture and we present our findings in an interdisciplinary format. Among
the most relevant issues we present the notions of semiotic irradiation, publicism and
the contribution of visual studies in the knowledge of the phenomenon of the reception
of advertising. We highlight in the conclusions the importance of emotions, feelings
and sensory sensations in the current phenomena of communication. The body is the
artifact of postmodernity to merge history, industry, advertising and politics through
the expression of human desires in media discourses.
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A HACE UNA década que fuimos invitados por el Programa de
.! Pés-Graduaciao em Ciéncias da Comunicagdo (PPGCOM) de la
Universidade de Sao Paulo (USP) para impartir la conferencia inau-
gural “La cultura errabunda: arte, publicidad y posmodernidad” en el IV
Encontro Pré-Pesq PP -Encontro Nacional de Pesquisadores em Publicidade
e Propaganda (2013). El evento fue organizado por la Associagdo Brasileira de
Pesquisadores em Publicidade (ABP2), el Grupo de Estudos Semiéticos em
Comunicagédo, Cultura e Consumo (GESC3), que desde 2010 estuvo consti-
tuido por docentes del PPGCOM vy del Departamento de Relagdes Publicas,
Propaganda e Turismo (CRP). Detras de las instituciones, en la direccién
de estos encuentros, conoci a mis queridos colegas Dra. Clotilde Pérez y
Dr. Eneus Trindade; a los que mas tarde se sumaron a un apreciado elenco de
profesores y alumnos.

Durante estos afos, la sede de los encuentros estuvo en la Escola de
Comunicagoes e Artes de la USP, salvo el VII Encontro Pr6-Pesq PP en la ciu-
dad de Rio de Janeiro, realizado en la Pontificia Universidade Catdlica do Rio
de Janeiro (PUC-Rio) en el 2016. En el afio 2020 con el confinamiento causado
por la pandemia del COVID-109, la colaboracién con el PPGCOM-USP tuvo
que realizarse por videoconferencia para el encuentro Pro-Pesq PP, y con el
mismo medio tecnoldgico para las pesquisas desarrolladas en el Observatorio
de la Pandemia que organizd la profesora Clotilde Pérez.

Desde la primera invitacion hasta el momento hemos colaborado con el
PPGCOM-USP consolidando con sus profesores mesas tematicas en congresos
internacionales como la International Association for Semiotic Studies (IASS-
AIS), la International Association for Media and Communication Research
(IAMCR), la Asociacién Latinoamericana de Investigadores de la Comunicacién
(ALAIC) o la Associagdo Portuguesa de Ciéncias da Comunicagdo (SOPCOM).
Hemos participado en publicaciones de actas, articulos y libros. Solo por mencio-
nar nuestra tltima publicacion, el grupo espaiol editorial Tirant Lo Blanc publica
este aio 2022 “Estudios Visuales en Brasil”. En esta obra se han traducido del
portugués al espaiiol a varios trabajos de profesores no solo del PPGCOM-USP,
sino también de otras universidades brasilenas.

Las colaboraciones han sido muchas y fructiferas durante todos estos afos.
En nuestro caso, fundamentalmente las principales aportaciones corresponden a
los estudios culturales y, concretamente, a los estudios visuales en la comunicacién
y la creatividad publicitaria. A continuacion, expondremos algunas sintesis de
las cuestiones abordadas, discutidas y resueltas conseguidas en nuestros trabajos
con profesores especialistas del PPGCOM-USP.
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LA CULTURA ERRABUNDA: UNA PERSPECTIVA POLITICA DE
LA PUBLICIDAD

Tras este titulo se escondia el propdsito de presentar una pregunta singular de
investigacion: ;Ha dejado de ser la publicidad una practica profesional de la comu-
nicacion para en plena posmodernidad transformarse en una ideologia de masas?
A partir de esta pregunta, buscamos argumentar lo que llamamos “publicismo”.

El razonamiento expuesto en el foro de la comunicaciéon de USP se inspira
en las personas que leen en la publicidad causas sociales y politicas. Los estudios
de la publicidad, a nuestro entender, no habian prestado la debida atencién ala
politica y que podria haberse dicho mas sobre las consecuencias que tuvo para
la cultura popular, la politizacién de la publicidad durante la posmodernidad.
Entonces, afirmabamos: el “publicismo” es un valor anadido a la publicidad a su
funcién original en la comunicacion estratégica en el mercado de intercambios
de bienes reales y de servicios.

En una nueva economia de deseos, la visualidad es mas importante que la
economia de intercambio de objetos reales y tangibles. La mercancia se con-
sume en su formula semidtica mas que en su utilidad. La forma en el nuevo
capitalismo informacional alimenta este estilo de vida, la multiplicidad de
identidades, y multiplica los deseos. La publicidad recurrird a las tradicionales
expresiones (disefo, urbanismo literatura, musica, cine, video), incluido el arte,
como modelos de creacion para la exposicion de ideas y en la consolidacion de
su propio discurso autorreferencial.

La fragmentacion de la sociedad de consumo ha desencadenado una proli-
feracion de diferentes manifestaciones culturales y estilos de vida. Estos hechos se
mantienen en un ritmo continuo de discontinuidad y ruptura. Es un signo mas del
presente. La publicidad aparece colonizada por otros discursos revolucionarios contra
la homogeneidad autoritaria y la expansion de la cultura institucional. El simula-
cro publicitario no distingue entre lo que son acciones de resistencia o discursos
subversivos de lo que le es propio al capitalismo y a sus discursos representativos.

Si en la posmodernidad la estética se ha politizado y la politica se ha este-
tizado, no es de extrafar que la publicidad haya derivado hacia el publicismo.
Nuevas estéticas extravagantes, agresivas, improvisadas en algunas ocasiones
en un ciclo de nacimiento y desaparicién con la duracién de una ocurrencia
conquistan la publicidad actual. La experiencia deambula entre el extraiamiento
y el distanciamiento, lo que reduce a meras practicas estetizantes la creatividad
publicitaria. También la politica se ha visto simplificada a un régimen represen-
tativo de lo que son realidades sociales fragmentadas como ha sido la irradiacién
de identidades del yo a través de la misma politizacion del cuerpo. El arte se ha
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politizado en formas visibles. Las imagenes se han independizado de las palabras,
como han mostrado Aby Warburg, Georges Didi-Huberman (2010) y otros
autores que consideran la formula del pathosformeln otra narraciéon diferente
a la literatura. La resistencia de la visualidad sobre los discursos anquilosados
es consecuencia de la heterogeneidad de un mundo disensual, en la que ahora
incluimos la moda, los estilos de consumo y la publicidad.

La publicidad es actualmente un modelo de discurso autocritico, de decons-
truccién continua, de innovacion social. Las formas del consumo combaten el vacio,
el aislamiento y la distancia entre las consciencias individualizadas. Los nuevos
signos de oposicion a la egolatria son la justificacion de un publicismo solidario,
comunitario y corporativo. El publicismo encuentra su lugar en la experiencia estética
posmoderna de territorios fronterizos entre lo comun y lo privado, entre lo visible
y lo invisible, en el sentido descrito por Maurice Merleau-Ponty (1970), buscando
signos de pertenencia destinados al reconocimiento de nuestra propia existencia en
una metafora liviana de apariencias, apartada de la nocion moderna de humanidad.

SEMIOTICA DE LA TRRADIACION: EL VITALISMO DE LOS SIGNOS
PUBLICITARIOS

En el PPGCOM-USP, el profesor Pedro A. Hellin y este autor presentamos
un trabajo de investigacion desarrollado entre la Universidad de Murcia y la
Universidad de Sevilla, ambas en Espaia. La investigacion de caracter basico
pretendia disefiar una nueva perspectiva tedrica en el analisis de recepcion de
la creacion publicitaria. La tesis central giraba en torno de una composicion
signica de emociones y sentimientos que abarcaban aquellos deseos ilusionantes
que permiten olvidar la tragedia existencial o lo que Nietzsche (1980) definié
como el estado continuo de conflicto entre el ser humano y el mundo.

La publicidad es lucrativa al individuo retérico al anestesiar la angustia exis-
tencial (aqui nos apropiamos de las palabras de Carlo Michelstaedter (2009)).
La posmodernidad procura remedios adecuados que crecen alegremente en estos
discursos, donde parece ocultarse el pensamiento de la muerte detras de irradiacio-
nes vitales llenas de deseos ruidosos de vida. En el alboroto del consumo triunfa el
efecto de multitud en un desorden vitalista de anhelos que se proyectan en el futuro.
Esta composicion visual de emociones y sentimientos solo puede atravesarse desde
una semiotica de la irradiacion: un lenguaje que trepa alrededor de signos de anhelos.

Pero los signos vienen dotados de una geométrica intencién. La conciencia
instala intencion a las cosas externas, incluidas las imagenes. Husserl (2011) sostenia
que la conciencia es intencional y que es necesaria la accién humana para encontrar
la trascendencia del signo. El verbo representa la esencia, el ente del ser desde el
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pasado segtin explicaba Heidegger (1998). Los limites del mundo quedaban estan-
cados en las fronteras del lenguaje, es decir, de lalégica. Para Wittgenstein (2017),
la misma logica puesta al servicio de aquello para lo que se cre6, dominar el
universo, se ha empleado para la construccion de la existencia de aquello que
en otro tiempo no lo poseia. Y es que las cosas comienzan a tener existencia en
la modernidad, como describia el fildsofo austriaco, por la relacion con otras
cosas. El mundo se encuentra en un entrechoques de significaciones, y cuando
el lenguaje es poético, ya sea pictdrico, publicitario o literario, surge su utilidad,
y hallamos las voces profundas de las conciencias. Wittgenstein pensaba que,
eliminando aquellas especificas cualidades de los lenguajes diarios, con mayor o
menor habilidad, alcanzdabamos lo extraordinario, en que se conserva lo mistico
o lo secreto que aproxima el mundo a través de su imitaciéon del mundo.

Para ello, el lenguaje deja de ser una cuestion privativa, y solo es una actividad
social en cuanto antropomorfiza la comunicacion. Los lenguajes privados no
significan, porque significar implica que otro comparte nuestro lenguaje, o sea,
nuestro mundo. Por otro lado, es ildgico un lenguaje con significados privados
que solo lo entienda un ser. Asi que el lenguaje solo puede ser una actividad que
desentrafie su sentido en un entorno social. En la restauracion de la comunidad
se genera los juegos del lenguaje —asi lo nombro6 Wittgenstein— cuando hablamos.

Ellenguaje ha sido el refugio de la desesperacion del hombre moderno rele-
gado ala imposibilidad de una realizacién completa. La imparcialidad semidtica
articula en su conveniencia los relatos de la eternidad que ya habia desechado
por su absolutismo y por su inmovilidad esta tltima etapa de la modernidad.
Su proyeccion hacia el futuro exigia la presencia de signos sin caducidad temporal,
de modo que el hombre recurre a la reiteracion del instante infinito en la ana-
cronia visual de las palabras o del arte. La semiotica ubica estas irradiaciones
vitales —como nosotros hemos llamado a los deseos eternos de infinitud- en los
recursos premodernos de nuestra civilizacion: 1) en la proximidad antropologica
a las imagenes de lo mitico, de lo ritual y de lo ancestral simboélico que no se han
destruida en el paso de los ciclos de formalismos (o formatos); los signos no se han
aislado de su original significado; 2) en la intencionalidad del arte, es decir, en el
lenguaje poético o artistico cuya naturaleza permite la continua deconstruccién
sin que su semiosis se vea alterada, o asi parece desprenderse de las ideas de la
Escuela de Praga: ;Cual es esa realidad indeterminada a la que apunta la obra
dearte? Es el contexto total de los fenémenos llamados sociales, como la filosofia,
la politica, la religion o la economia. El arte, como reconocia Aby Warburg, Heinrich
Wolftlin, Edgar Wind, Erwin Panofsky o Ernst Gombrich, puede caracterizar y
representar la cultura en su historia. Por esta misma razdn, la historia del arte se
acaba desligando de la historia de la cultura en el sentido mas amplio de la palabra;
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Y, viceversa, la historia universal tiende a tomar en préstamo, para la delimitacion
de sus periodos, los momentos que marcan época en la historia del arte.

Por ende, entendimos en esta investigacion que las formas visuales que envol-
vian el ilusionismo consumista podrian funcionar de milagros mediadores de
deseos, comportamientos, valores axioldgicos, textos fragmentarios de suefios,
fantasias dominantes del inconsciente y entelequias colectivas. Las tendencias de la
presentacion visual del consumo exigen una experiencia de la temporalidad con la
memoria social. Es un signo en suspension, un significado vacio aparecido en una
imagen capaz de dominar el futuro desde el presente, evitando el anacronismo visual.

En conclusion, admitir la existencia de una irradiacion semidtica consisti-
ria en reconocer la aparicion de acuerdo en las significaciones que reflejan los
deseos internos en signos exteriores a nosotros. Pero lo externo ya no nace del
cuerpo; entre nosotros y la realidad queda el vacio cuya vinculacién solo se presta
a la interpretacion subjetiva. De modo que la irradiacion revela el nihilismo del
espacio entre lo que conocemos (nuestros deseos) y lo inconmensurable de la
realidad externa. Encontraremos las huellas, los indicios de la desintegracion,
de la decadencia de la realidad y de los falsos destellos. La semidtica destapa una
exterioridad cinica, construida por la cultura y su produccién para ocultar la
causa final de la temporalidad. La dialéctica entre la vida y la muerte de las cosas
se reproduce en la dialéctica de la continuidad y de la ruptura, del eterno retorno,
del eterno conflicto entre la humanidad y el mundo. Del mismo modo que la
pintura moderna coloca al espectador frente a la obra en una posicion discreta,
como si lo expuesto en el lienzo quisiera ocultar lo que esta frente a ellos, la publi-
cidad ofrece sus significados anteponiéndose a la auténtica verdad ineluctable.

La modernidad evalud la universalizacion para la recreacion de una totalidad
simbolica que acabara con el disenso en los conflictos humanos. Compartir los
mismos valores podria suponer la unificacion pacifica de la humanidad. De los
deseos siempre surge la politica, que es igualmente el deseo de la supervivencia.
Los multiples intentos a lo largo de la historia demuestran el fracaso de un cuerpo
politico movido por un deseo. Entre cuerpo y utopia, lo intimo y lo politico, no hay
relacion, pues el deseo es externo al cuerpo, se encuentra en otra parte del mundo,
como afirma Georges Didi-Huberman (2005), no estd en el mundo, sino en otra parte.

En las ultimas décadas, la crisis de sentido y el pesimismo posmoderno se
pronunci6 frente a la farsa de los simulacros de hiperrealidad. Las tendencias de las
fabricas de lo social solo compensan a la conciencia en la carestia de representarse
ante si. Con su produccion signica, no tanto la perspectiva temporal, como sila pers-
pectiva espacial del sujeto se describe mediante cosas y un contexto de referencias
que concretan los idealtypen en diferentes periodos y corrientes culturales o, por lo
menos, a nivel psicologico. Los deseos del sujeto se articularan mediante los relatos
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éticos/religiosos y después politicos/seculares. Con la crisis de los grandes relatos
de la modernidad (Democracia, Dios, Estado, Libertad, Justicia) la esencia del ente
ser también se disipa entre signos confusos y oscuros. El modelo de observacion
basado en la relacion sujeto-mundo ya no satisface a los nuevos interrogantes sobre
el destino comun. Este vacio serd conveniente completarlo con el gesto de la espe-
ranza para dar sentido a la existencia, mision que desempenaran las industrias de
deseos. Asila posmodernidad recupera el ideal de la expresividad romantica, el ideal
heroico, del ser bueno y santo (en el medievo cristiano) sera transformado en signos
de consumo. Los signos posmodernos ofreceran un discurso hecho de elementos
facilmente observables, como los materiales o los visuales: el poder, la pluralidad,
las apariencias, el dominio del espacio y de las relaciones ptblicas, etc. Las demas
razones, como el heroismo, la bondad y la generosidad, han desaparecido porque
resultan impersonales para los individuos, incluso para las nuevas divinidades.

NUEVAS INTERTEXTUALIDADES: ESTETICA, CIUDAD Y PUBLICIDAD
Este proyecto de investigacion retine en una sola categoria estética, ciudad y
publicidad. Los resplandores en las calles de la visualidad publicitaria impactan
una suerte de busqueda de la mirada cuya sensacion es extraordinaria. Los frag-
mentos publicitarios esparcidos por la ciudad dibujan deseos, muestran reacciones.
Muestran aquello que es mirado, y es como dejar que los ojos intervengan entre
lo real y lo imaginario. La fenomenologia de la publicidad ubicada en las calles
es una obra visual que adquiere presencia en el espacio publico, de la cual se
destila varios sentidos: archivo, documento u obra artistica. Dicho de otro modo,
la publicidad de las ciudades adquiere categoria de archivo cuando rememora un
tiempo —incluso su existencia es debida a la celebracién de un acontecimiento-,
de documento cuando el destino de la imagen es la informacién de una genera-
cién (Planet Reebok, Pepsi Generation)' o sencillamente obra artistica cuando
su planteamiento en muchas ocasiones se ensimisma sobre su propio sentido.
Al igual que el arte, las practicas actuales de la comunicacion organizan
el recuerdo y la memoria colectiva. Las imagenes de la publicidad dividen el
tiempo en periodos y el espacio publico (fisico o simbdlico) en lugares sobre
la base del imaginario social. Mas alld de la superficie de las imagenes estdn las
proposiciones de los individuos creando significaciones detras de significaciones.
Existe un vinculo en la creatividad publicitaria con la estética cuando rompe
con las fronteras de aquello que le corresponderia por su misma naturaleza. Es decir,
cuando se interesa por las particularidades de la complejidad (psiquica), y su esencia
se reduce a la experiencia estética. La sustraccion a la experiencia estética tiene que ver
también con la atencion visual (la concepcién materialista). Nuestra percepcion ha
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cambiado en el transcurso de la historia debido a la inexistencia de una continuidad
visual. La publicidad es solo una eleccion en el montaje entre estética y experiencia y
la narracién que la propia época forma con una historia hecha de discontinuidades.

La utilidad de la ciudad es finalmente una sala de exposicion para la publicidad
que completa la estética urbana cuando ignoramos las constelaciones de la industria
y el consumo. Para ensanchar la emocion librada en la imagen publicitaria debemos
desmitificar el proceso de creacion; algo que ya hizo Walter Benjamin (2017) cuando
reconocio la pérdida del aura en la obra de arte. Para dar este paso, se requiere
elevar la vista, es decir, el objeto publicitario se cree mirado o quien mira lo hace
desde el deseo (de ser necesitado) y la intensidad (que impide retirar la mirada).

En la contemplacion del rastro publicitario, la mirada que lo examina se
acomoda sutilmente a su lugar intencionado: la publicidad se incrusta sobre su
suelo. En la memoria del suelo, la objetualidad publicitaria consigue la unidad
en las multiples visiones del espectador, pero, sobre todo, hace ver algo. El objeto
es visto unido a su entorno.

Alvincular cuidadosamente todos los componentes de ese espacio, el espec-
tador incorpora toda la escena a un todo. En la ciudad, escaparates, carteles y
monumentos se solapan, producen una fusion singular signica, y ese movimiento
de ida y vuelta de la percepcion (una irradiacion de sentido semidtico) confiere
alos destellos sensoriales lo inmediato, lo sensible, aquello que permanece en la
superficie. Su contemplacion va mas alld del conocimiento. Las cosas aparecen
con potencia: ver como nunca. Su sentido traspasa la pura funciéon comunicativa
que dio origen a su creacion.

El barroco exuberante de la “Fontana de Trevi” (Roma), obra de Nicola
Salvi en el siglo XVII, no eclipsa los luminosos eléctricos incorporado en la
plaza britanica “Piccadilly Circus” (Londres), dandole esa relevancia visual
que la hizo igual de famosa para el turismo urbano. Son lugares de polaridades
sociales, de exuberancia de las singularidades individuales y de agilidad en la
expresion sentimental. No son localizaciones muertas en la ciudad, “no son
terrenos de nadie” y deben su existencia a su apertura a las miradas. Al contrario,
son despliegues de movimiento popular, dinamismo y de conquista social
frente al elitismo urbano de los territorios reservados, los barrios exclusivos,
los campos de resistencia frente a la cultura popular, de rechazo a la hegemonia
signica burguesa. Son ubicaciones urbanas con los signos industriales transfi-
gurados en cultura popular. La impureza procedimental y la perfecta visibilidad
adhiere las fisuras sociales, que no el mismo consumo. Es inevitable negar la
transgresion posmoderna que las imagenes solo llevan a apariencias de cada
forma de ser. Se trata de concebir los esplendores desplegados por la publicidad
como recuerdos, consignas o sefias en nuestras ciudades.
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El transeunte reconoce en cada lugar de la ciudad el relampago de la fugi-
tiva belleza del disefio urbano. Literalmente, el objeto publicitario encuentra
en su lugar una superficie contaminada por excelencia: el alzamiento del deseo.
En la publicidad sobrevive algo parecido a la belleza, no en el sentido usual,
equilibrado. Aquilo bello es un montaje, un ensamblaje que inventa conexiones
pasionales. La experiencia estética es adaptativa y se basa en antecedentes for-
mados por elementos proto-estéticos y preferencias estéticas. La mente humana
y la experiencia estética evolucionan al unisono. En particular la experiencia
estética requiere de una mente lectora y de la metacognicidn, y ésta a su vez,
ayuda a la mente a investigar la arquitectura metarrepresentacional del mundo.

Consecuencia de esta accion, la publicidad adquiere una dimension histérica
a través de sus narraciones. Su textualidad acomoda la transfiguracién de lo sim-
bélico industrial en un cuerpo estético preparado para el intercambio (de miradas,
pero también de ser propiedad). La transfiguracion no es un fenémeno pura-
mente comunicativo, ni solamente simbolico, tampoco resulta de transformaciones
medidticas, hibridaciones de habitos sociales e incluso de la fuerza de una semiosis
neocolonizadora del capitalismo cultural. Esto no acaba en el final de un rito de
consumo, aunque podriamos considerar la posibilidad de un fetichismo basado
en la exaltacion del kistch o quizas un efecto mas producido en la cultura popular
por los objetos camp, cuando el arte eleva el mal gusto al buen gusto. Sin duda esta
interpretacion corresponderia a la perspectiva de un elitismo estético que considera
el arte siempre fiel a su herencia genética kantiana. Tras una posiciéon mas humilde
y relativa del asunto, encontramos otra nocion cultural mas oportuna, el pastiche.

El pastiche abre la interpretacion visual a la intertextualidad. Pensemos en
una estética que introduce varios elementos en la interpretacion de los grandes
discursos de las marcas: 1) la interpretacion que hace el sujeto del objeto/texto
teniendo en cuenta otros objetos/textos anteriores; y 2) la transtextualidad del
objeto injertado de otros textos de distintas naturalezas, ya que lo publicitario
es interdiscursivo e intermedial.

La transfiguracion de los deseos consumistas en un cuerpo estético es tedri-
camente persuasiva, pero llevada al terreno de la practica publicitaria nunca ha
sido considerada esta posibilidad. El principio de la rentabilidad en la actividad
profesional y la eficacia comunicativa en sus mensajes han recompensado esta
disciplina, eliminando toda posible especulacion sobre ella. Quizas por este
motivo, abundando en este punto, la publicidad carezca de reflexiones sobre
su dimension histdrica, en la que lo masivo va desvaneciéndose en el desinterés
que produce todo lo inservible. Es preciso desplazar las miradas de las “grandes
obras” sobre la interdiscursividad, la transtextualidad y la transfiguracién cultural
de las pequenias practicas de la comunicacion.
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ESTUDIOS VISUALES, PUBLICIDAD Y CULTURA

Enla ECA discutimos sobre como el conocimiento de laimagen se ha deterio-
rado considerablemente en las Ciencias Sociales y en el estudio de la Comunicacion.
El concepto de imagen se utiliza tanto para hablar de la notoriedad de una insti-
tucidn, corporacion o persona como para referirnos a la opinién que la mayoria
de un publico tiene sobre algo o alguien concreto. Las auditorias, las entrevistas,
los andlisis de contenidos, las tacticas etnograficas acaban remarcando estas conclu-
siones. La investigacion de la creatividad publicitaria yerre en la apreciacion de la
imagen cuando enmarafa su naturaleza simbdlica con cuestiones de planificacion.
Este error sobre la naturaleza simbolica proviene de un cercano paradigma. El equi-
voco deriva de las relaciones entre la filosofia del materialismo dialéctico y el arte.
Desde una perspectiva materialista, el arte y la satisfaccion de sus imagenes pue-
den cuantificarse: la presencia de los simbolos de medicion (tablas numéricas o
graficas) participan de esta falsa creencia de que las significaciones del arte son
cuantificables. Kenneth Clark (1987) es tajante en esta cuestion, el arte no se puede
medir, en términos materiales, un conjunto de sensaciones singulares en cada indi-
viduo: el valor del simbolo estriba precisamente en la imposibilidad de analizarlo,
ya que fusiona una confluencia inseparable de ideas, sentimientos y recuerdos.

Elanalisis visual no centrado en la historia del arte se extiende sobre una meto-
dologia interdisciplinar hacia un conocimiento profundo de la cultura. Esto apa-
rentemente es ya valido para la publicidad. La propuesta de un “giro semidtico”
en la visualidad reside en operaciones que dotan la mirada de la invencién de un
lenguaje: la construccién social de lo visual a través de la mirada hacia los otros
y sus practicas cotidianas y, al tiempo, de ser mirados por otros (y la construc-
cién visual de lo social). El giro semidtico es un descubrimiento postsemidtico y
postlingiiistico de la imagen: una encrucijada entre la visualidad, las instituciones,
el discurso, el cuerpo y el figurativismo. Escribir los estudios visuales supone el
convencimiento de que la mirada, la contemplacién y la observacion, junto a
las alternativas del espectador, logran desplazar las grandes figuras de la imagen
(objetivo siempre de la iconologia) hacia los fondos y los figurantes.

El debate sobre los estudios visuales no se centra en la innovacién de la retérica
visual. Quiere borrar las distinciones entre la alta y la baja cultura y transformar la
historia del arte en la historia de la cultura. En esta equiparacion de competencias,
la cultura visual creada por la publicidad no solo apela a los modelos semidticos o
discursivos, reveladores de proyecciones ideoldgicas, sino que también supera las
nociones basicas de la “semejanza o mimesis” que incorporan las teorias tradicio-
nales del arte y la estética. Las imagenes de la publicidad entran a formar parte de
un conjunto de imagenes encuadradas en el gesto politico de la mirada, en cuanto
ahora estan mas lejos del analisis positivista, empirico o del estudio de la percepcion.
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No se trata de equiparar el andlisis visual a una historia de imagenes ni ser enalte-
cido a una historia del arte, sino mostrar la virtud dialéctica de un conocimiento que
la observacion ordinaria impide percibir. La problematica entre la historia del arte y
los estudios visuales surgié con el intento de Kant en su critica de la razén pura por
diferenciar el arte de otros artefactos culturales, en vez de postular la universalidad en
la construccién del valor estético y no defender tanto su descubrimiento. Si hubiese
sido de otro modo en la tradicion occidental, estudiariamos la estética en el arte y
en la publicidad sin establecer ninguna diferencia. Kant marc¢ la distinciéon en la
historia entre las imagenes del arte y las imagenes no artisticas. Pero, hoy sabemos
que la heuristica del arte ensefia a mirar otros discursos visuales como la television o
la publicidad. No obstante, se trata de ensefiar como mirar sin limitar la experiencia
visual al conjunto de conceptos de esta disciplina. No es posible aceptar una base
epistemologica universal frente a las formas contemporaneas de produccion visual.

Las raices epistémicas de la investigacion visual nacen en la afirmacién de
la heterogeneidad de las iméagenes, en el estudio de las diferentes circunstancias
de su génesis y en las diversas funciones que desarrollan dentro de la cultura y la
sociedad. Las nuevas estrategias heuristicas en su interpretacion no se olvidan de
combinar las diferentes tradiciones de produccion visual. De modo que un spot
televisivo pueda analizarse por los aportes de la antropologia visual, la narraciéon
audiovisual, la sociologia mediatica, la semidtica visual, la psicologia humana,
las estrategias de marketing, ademas de la diversidad politica.

LA CUESTION DE LA PUBLICIDAD EN LOS ESTUDIOS VISUALES

En afios posteriores seguimos debatiendo con los expertos del PPGCOM-USP
sobre la influencia de los estudios visuales en el conocimiento de las practicas de
mediacion, mediatizacion y manipulacion. El posestructuralismo unido a las nuevas
politicas de identidad ha impedido el consenso en la comunidad sobre la calidad
artistica visual. La nocién de arte no se opone radicalmente a la idea de cultura
visual. Es posible admitir la publicidad como una forma particular circunscrita al
entretejido cultural de la comunidad, que se diferencia de otras formas de produccién
cultural. Por este motivo, los estudios visuales son lo sobradamente ductiles como
para permitir la comparacion y el contraste en los analisis de la publicidad con otras
formas de creacion de imagenes con los cuales en el pasado no tenian relacion.

La cultura visual supone conjugar estrategias retdricas politicas que estan
conectadas con la historia. Por ello, en el analisis de las practicas visuales es
interesante la comparacion y el contraste de todos sus presupuestos tedricos
y metodolégicos, aunque los historiadores establezcan diferencias dificiles
de superar al afirmar que la publicidad como el mismo arte se asienta sobre
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mentiras de una clase relativamente ingenua y admisible: la inica diferencia es
el entorno que enriquece, el materialismo o la espiritualidad.

La particularidad entre las imagenes parece presentarse muy nitida, pero exis-
ten puntos de conexion, aunque sea en el pasado y a través de las mentiras. La critica
posestructuralista con Derrida (2012) y Lacan (2001), entre otros, insistié en un
sistema semiotico dinamico y en el despliegue del tiempo durante la semiosis.
El significado de cualquier signo particular no podria ubicarse en un significado
fijo (atemporal) por las operaciones internas de un sistema sincronico. Para el
posestructuralismo, el significado surge exactamente del movimiento de un signo
o significante al siguiente, en un movimiento perpetuo que impide encontrarse
un punto de inicio para la semiosis y un momento final en el que termine y que
los significados de los signos puedan considerarse conclusos y cerrados.

El vinculo entre la semiética y la historia del arte ofrece la oportunidad de
reflexionar sobre el origen de las imagenes actuales de la publicidad. Esta alianza
también recupera la tesis de la existencia de un posible inventario de imagenes
modélicas cuya herencia cultural (Kulturwissenschaft) eslo que permite descifrar
su significado. Aby Warburg (2010) trabajé en un inventario y articuld las catego-
rias tradicionales de la historia del arte en el analisis de imagenes sin importarle
tanto la dimension artistica o estética (Bildwissenschaft). La semidtica implica tres
problemas que complican la busqueda historica: intertextualidad, polisemia y la
ubicacion del significado. Estos problemas surgen cuando utilizamos las imagenes
del pasado (como hace la publicidad) en las nuevas composiciones visuales para
crear sentido. El repertorio visual protege los recursos iconograficos del anacro-
nismo visual. Estos recursos consisten basicamente en la reutilizacion de formas
anteriores, patrones y figuras del pasado. La investigacion semidtica desentierra
estos restos arqueoldgicos visuales para comprender la cultura visual actual.

Sin embargo, sostener esta idea de un pasado visual que explica el sig-
nificado de las imagenes pondria al arte en una eterna pasividad, ya que las
posibilidades de una creacion nueva se verian reducidas. Reinvertir la pasividad
de esa perspectiva consistiria en considerar el trabajo del tltimo artista como
una intervencion activa sobre el material transmitido. Esta inversion también
equivaldria a una deconstruccion de la relacién entre causa y efecto, ya que
desafia la idea del precedente como origen y, por lo tanto, hace que el reclamo
de la reconstruccion histdrica sea problematico.

Diferentes estudios muestran que el andlisis iconografico con frecuencia
oculta revelaciones de significados de otros motivos prestados. Si bien una obra
puede tomar prestado el motivo de otra imagen, por el contrario, la intertex-
tualidad no supone el préstamo de su significado. El signo seleccionado tiene
un sentido. No obstante, el creador de imagenes no tiene por qué aceptar ese
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significado, pudiéndolo rechazar, esquivar o incorporarlo al nuevo texto visual.
De este modo, se explica que la visualidad publicitaria es un tejido intertextual
con signos tomados que reutilizan el sentido traido, pero que también fractura
su significado pasado de acuerdo con la sincronia de la cultura presente.

Los estudios visuales ofrecen una serie de estrategias tacticas de analisis
visual que deben considerarse en los estudios de la publicidad; no solo una
metodologia que aporta resultados cuantificables puede esclarecer los nume-
rosos fendmenos humanos y culturales que suceden en la produccion y en el
consumo de las imagenes publicitarias. Una metodologia entramada entre
territorios cientificos distintos puede administrar un conocimiento mas cer-
cano a la comunicacion. La interdisciplinariedad entre la Semidtica, la Estética,
la Historia del arte y la Comunicacién, como hemos argumentado, descubre
aspectos diferentes en el tratamiento de las imagenes publicitarias mas alla de las
puras formas o de los diagramas de valores numéricos. Nuestro razonamiento
abrié un debate en el PPGCOM-USP sobre el funcionamiento del paradigma
visual. Actualmente, la teoria de la visualidad encuentra su fuerza en dos ideas
fundamentales: 1) el cambio de un giro lingiiistico a un giro pictérico o visual;
y 2) la autonomia de las imagenes como organismos vivos.

UN OBSERVATORIO SOBRE EL COMPORTAMIENTO DE LAS MARCAS
DURANTE LA PANDEMIA (COVID-19)

Durante la pandemia no cesé la colaboracién con el PPGCOM-USP. El grupo
de investigadores espafoles conectado con la USP prosiguié su trabajo, valién-
donos de las nuevas tecnologias: los encuentros se desarrollaron por videoconfe-
rencias. La USP organizé un observatorio del comportamiento de la publicidad y
las marcas durante la pandemia bajo la iniciativa de la profesora Clotilde Perez.

Durante aquellos debates se discutié sobre el uso de una moralidad estética
por parte de las marcas. Las marcas mostraron la unificacion afectiva con grandes
temas gloriosos del espiritu. La exaltacion del panvitalismo expresé que todo lo
viviente padece y que el amor es la via para padecer el dolor universal de la “realidad”
Las marcas dirigieron mensajes amorosos a su publico en sus consejos, con su
compaiiia en el confinamiento, y, sobre todo, en el reconocimiento de la crudeza
de las circunstancias vitales. La moralidad estética muestra la emocion, de la que
habla Schopenhauer (2010), de la compasion ante la vista del padecer ajeno.

Las marcas fueron contingentes con el dolor existente en todas partes;
se trataba de ensalzar el valor ético de compartir el padecimiento de las expe-
riencias de la pandemia. Consecuencia también de los tiempos, la 16gica del
capitalismo y el relativismo cultural abrieron paso a una estética difusa.
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La estética difusa se caracteriza por las carencias de normas, reglas, o canones
que diferencien entre la belleza y la fealdad, el objeto auténtico de su imitacion,
lo culto ylo vulgar, y, a nivel discursivo, el contenido no condiciona la estructura
interna de la forma. El capitalismo hizo de la estética un elemento de distincién
de las clases sociales mas que un asunto de preferencias sociales o particulares.
Frente a este espiritu individual del consumo, las corporaciones se preocupan
por elevarse “heroicamente” con libertad para correr hacia una vida entusiasta
que llega a la unificacién afectiva.

En el pasado, el componente subjetivo de las representaciones de la reali-
dad variaba segun las caracteristicas del lugar, del clima y de la manera de ser
de los pueblos. La estética se conformaba de acuerdo con las necesidades fisicas
y los habitos morales, reflejando el disefio, los climas, las costumbres, las ideas,
los gustos y el caracter de los pueblos. Lo sensible se convierte en un campo
sobre el cual ya no se puede (o no debe) juzgar solo desde fuera por medio del
entendimiento. Lo sensible es mas bien en si mismo una facultad de establecer
diferencias normativas; la distincion de lo correcto y lo incorrecto es interna a
lo sensible: existe por lo tanto un buen gusto y un mal gusto, un gusto perfecto,
que da cuenta de lo perfecto de un objeto, y otro, defectuoso, que lo malogra.
El sentimiento que surge del juicio estético ensefia lo que es algo antes de que
hayamos pensado en examinarlo.

Las marcas podran en juego la cooperacion de las funciones simpatéticas,
que segun el filésofo Scheler (1961, 1969, 1970) son: a) la unificacion afectiva;
b) sentir lo mismo que otro; ¢) amor al humano; y d) amor acosmistico. Con ello,
se reconoce que las formas sensibles destacan el amor al hombre como el fun-
damento del amor acomistico a la persona y a Dios. El propoésito de la marca
durante la pandemia fue la realizacién emocional de la humanidad como un
género narrativo. El reto del amor acosmistico aparecié en los mensajes publi-
citarios en formas visuales que representaban un amor universal que sobrepasa
el amor ala nacién, a Dios o al propio circulo de la cultura: una transformacion
ideolodgica contra el individualismo y la distincion que diferencia las identidades
personales. Es decir, una oposicion a la ideologia “customizadora” de las marcas.

A MODO DE CONCLUSION

En todos los debates abiertos en el PPGCOM-USP habia un propdsito: describir
la comunicaciéon como un fendmeno de continuidades es equivocarse sobre el
auténtico sentido de crear redes de contactos. La heuristica tecnoldgica sugiere
que la comunicacién es una malla de conexiones, pero es solo una analogia visual
que hace mas facil la comprension de la complejidad de las relaciones humanas.
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La comunicacion es fundamentalmente un fenémeno de naturaleza discontinua
en el pensamiento, fragmentada entre los grupos humanos, multimodal respecto
a sus medios y desconectada en las diferencias culturales. La red solo existe en las
explicaciones simplistas supeditadas a sus compromisos metodoldgicos. La comu-
nicacion invoca lo sensible, pero lo sensible complica el cuerpo. El cuerpo es el
artefacto entre el ser humano y el mundo que se agita en el gesto, y los gestos
expresan los deseos y las emociones. Las emociones surgen de la oscuridad del
inconsciente, de los rincones del psiquico, de manera que unidos en un modelo
tiempo e historia, industria, publicidad y politica vibran en tensién con las imagenes.
En estos debates del PPGCOM-USP hemos leido estas imagenes, asumiendo que
el espacio de lo sensible es en la posmodernidad la expresion de la historia de la
cultura, vinculada a un proyecto mds extenso de Kulturwissenschaft. ¥
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ABSTRACT

In this text I try to outline and analyze about 30 years of a personal research trajectory,
based on geographic, political and social contexts in the Portuguese-speaking world and
in the Communication Sciences field. The path was made up of personal, professional
and institutional encounters and disagreements, where the School of Communications
and Arts and the Graduate Program in Communication Sciences at the University of
Sao Paulo acquired great centrality. Many of the references are memories guided by
temporal milestones and, as such, present, from the outset, a reconfiguration of the
real, where the bias of time, spatiality and generational nostalgia take on significant
relevance. Written as an essay, the text adopts a chronological order in the exposition
to explain many of the thematic, theoretical-conceptual and methodological options
undertaken over these three decades of research.

Keywords: Communication sciences, research, methodologies, media analysis,
Portuguese speaking world

RESUMO

Neste texto, procuro tragar e analisar cerca de 30 anos de uma trajetéria pessoal de
pesquisa, balizada por contextos geograficos, politicos e sociais no espago da lusofonia e
no dmbito das Ciéncias da Comunicagido. O caminho fez-se de encontros e desencontros
pessoais, profissionais e institucionais, onde a Escola de Comunicagdes e Artes e o
Programa de Pés-Graduac¢do em Ciéncias da Comunica¢do da Universidade de Sao Paulo
adquiriram grande centralidade. Muitas das referéncias sdo memorias pautadas por
marcos temporais e, como tal, apresentam, a partida, uma reconfiguracio do real,
onde o viés do tempo, da espacialidade e da nostalgia geracional adquirem relevancia
significante. O texto configura-se como um ensaio e adota-se uma ordem cronoldgica
na exposic¢do, com vista a explicitar muitas das opgOes temdticas, tedrico-conceituais e
metodoldgicas, que foram tomadas ao longo destas trés décadas de pesquisa.
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course at the School of Communications and Arts of the University

of Sao Paulo (ECA- USP). It was the early 1980s, Portugal still did not
offer training in this area and the opportunity to go to Sao Paulo arose
after a stay in Brazil. ECA-USP became an immediate objective due to its
international credentials and its trans and multidisciplinary proposal in the
tield of Communication and Information. In the early 1980s, aged around
30, I had completed a five-year degree in History at the Faculty of Letters of
the University of Lisbon - completed in 1974 - and a specialization course
in Librarianship/Archivalry, held between 1976 and 1977 in Coimbra.
Meanwhile, I accumulated experiences as a librarian at the National Library
of Portugal, in Lisbon, from 1973 to 1977, as a cooperating professor in
Angola, Luanda, in 1975/1976, and in the newly independent Republic of
Sao Tomé and Principe, from 1977 to 1979.

Supported by Brazilian friends, many of them ex-exiles from the dictatorship
that I met in different places after the Revolution of April 25, 1974 and who were
returning to Brazil after the enactment of the Amnesty Law — Law no. 6.683/1979 -,
I applied for the graduate school at ECA. In the following years, I completed
my master’s degree in 1984 and my PhD in 1988, the latter in the specialty of
Librarianship and Information Sciences, and then I began to teach and parti-
cipate in research groups (1984-1990).

Recollecting this period, I observe how important the graduate curricular
years at ECA were, both for the master’s and PhD degrees. First, I emphasize
the theoretical and conceptual diversity expressed in the seminars offered
and in the dynamics given by the professors, including visitors from different
nationalities and theoretical schools that taught them. Then, I notice how
exciting it was to attend seminars at other faculties, such as the Faculdade de
Psicologia, Letras e Ciéncias Humanas (FFLCH-USP), an opportunity that
expanded my horizons in relation to Sociology, Anthropology, Philosophy,
Literature and Comparative History and allowed me to be in touch with
professors with different academic worldviews, theoretical and methodological
understandings, in which the Marxist and structuralist matrix prevailed.
Added to this substantive academic path were the experiences arising from
living together and sharing ideas with colleagues from all Brazilian states
and Latin American countries, with multiple readings and backgrounds
that constituted a network of professional and intellectual companionship
throughout more than 30 years.

Having taken a degree in History at the Faculty of Letters of Lisbon,
during the period of the Salazar dictatorship, between 1969 and 1974, joining

IN THE BEGINNING IT WAS the determination to do a graduate
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the graduate course at ECA presented me with a range of knowledge and
forbidden readings at the time in Portugal, namely by Marxist, structuralist
and functionalist authors in the Social Sciences. I emphasize as profoundly
impactful the readings of authors of the Frankfurt School, such as Adorno,
Benjamin and Horkheimer, as well as the writings of Roland Barthes, Bakhtin,
Lévi-Strauss, Foucault, Bourdieu and Umberto Eco, which constituted the
theoretical foundations of an academic and research journey. These authors
are joined by the Brazilians Raymundo Faoro, Sérgio Buarque de Holanda,
Florestan Fernandes, Celso Furtado, Milton Santos and Antonio Candido,
whose readings were mandatory in graduate courses and contributed to deepen
knowledge about Brazil, then limited to to the teachings and worldviews
acquired in the degree in History in Portugal. The acquisition of this knowledge
was always associated with heated and dynamic discussions in classrooms and
in informal meetings with colleagues and teachers, against the background of
the end of the Brazilian dictatorship, the Diretas Ja movement (1983-1984)
and the process of democratic affirmation in Brazil.

The intellectual freedom that I experienced in the seminars, in the proposed
readings and in the final works allowed me to approach and adopt innovative
themes and methodologies, trained my look towards discipline and obser-
vation of phenomena and instilled in me doubt and methodical criticism,
characteristics that I tried to deepen in the research that I have been developing
throughout my professional life. In an academic environment in which the
support for the interdisciplinarity of the works was explicit, it was possible to
combine, in the master’s dissertation and doctoral thesis, the initial training in
History with the interest in the history of Africa, with the knowledge acquired
in the graduate course - especially of discourse analysis and sociology of
language - and the experiences lived in two newly independent countries:
Angola and Sdo Tomé e Principe.

Also dating from the 1980s are some collaborations that I carried out
in the ECA graduate course as a professor, of which I highlight the seminar
dedicated to deepening the knowledge of graduate students about Africa and the
African legacy in Brazil. As a professor at the Department of Librarianship and
Documentation, after my doctorate, I collaborated in the Documentary Analysis
seminars inspired by the French archaeologist and philosopher Jean Claude
Gardin, which constituted an added teaching learning experience and a stimulus
to the deepening of discourse analysis and sociolinguistics. This path influenced
the acquisition of skills in computer data processing, reinforced by carrying out
a post-doctorate at the Centre National de la Recherche Scientifique (CNRS),
in Paris, between 1990 and 1991.
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RESEARCH AND KNOWLEDGE SPACES

Personal issues brought me back to Portugal. The one-year stay at the CNRS,
where I had contact with professors involved in projects centered on History
and Archeology that used content analysis methodologies assisted by specific
software, definitely influenced my decision to pursue the field of Communication.

In Portugal, it was the early 1990s and people were starting to talk about
Communication Sciences, sometimes simultaneously and in an ambiguous
overlap with Journalism. Academic training offers were restricted to a few
universities and departments and few professors had specific training in the
tield (Mesquita & Ponte, 1997; Rodrigues, 2002).

Dating back to that period, and in cooperation with colleagues at ECA and
the Graduate Program in Communication Sciences at USP (PPGCOM USP) -
namely with Marques de Melo, Immacolata Vassalo de Lopes and Margarida
Kunch -, the movements in which I participated, with a view to organizing
the association of researchers in Communication Sciences. Thus, the first
meeting, with a view to founding the Portuguese Society of Communication
Sciences (SOPCOM), took place at the Universidade Lus6fona de Humanidades
e Tecnologias, in 1997, followed by other meetings to organize associations that
grouped Portuguese-speaking countries (LUSOCOM) and Ibero-American
countries (IBERCOM). In the country, the media landscape had changed substan-
tially at the beginning of the decade with the privatization of the media and the
emergence of private television groups (Pinto et al., 2000). the nationalizations
of newspapers and radios were left behind, as well as the governmentalization of
public television, situations that characterized the post-Revolution period of April
25,1974. These changes, following Portugal’s entry into the European Union in
1986, constituted a challenge both for teaching and research in Communication
and Journalism, because the Salazar dictatorship (1933-1974) did not allow
academic training in these areas (Correia, 1999).

I joined the Catholic University of Lisbon in 1992 as a professor, when the
Faculty of Human Sciences and the degree in Social and Cultural Communication
were created. At the institution, I had the privilege of starting an original
academic project that required the deepening of new theoretical and metho-
dological skills in the field of Communication and Social Sciences, in which the
research components and student involvement were innovative and determining
factors. In this scenario, and stimulated by the lived context, I coordinated the
presentation, to European instances, of projects that aimed to apprehend how
the Portuguese media, specifically national newspapers, addressed the pheno-
menon of immigration in Portugal. The objective, at the time, was to create
databases on journalistic coverage of migrations, adopting a matrix common

V.16 - N2 3 set./dez. 2022 Sdo Paulo - Brasil ISABEL FERIN p. 71-86



to all European research institutions participating in the project and using
content analysis methodologies (quantitative) — based on discourse analysis
(qualitative) — which came to shape a field of research called Media Analysis.
The experience of the ECA graduate seminars inspired not only the coordination
of activities carried out together with master’s and doctoral students, but also
the works that gave rise to the Media and Migrations line of research.

A phase of economic growth was underway in Portugal, provided by the
country’s accession to the European Union, with major public works importing
labor, such as the Vasco da Gama bridge over the Tagus River, Parque das Nag¢oes
and the national highways (Viegas & Costa, 1998). Among the migrants who
arrived, Brazilians stand out who, together with citizens from countries of the
former USSR, and from African countries where Portuguese is the official
language, found work, preferably in public works and services.

The developed academic studies, mostly exploratory, aimed to analyze
the images/representations of these migrants, in newspapers and on television,
by recording the characterization of these actors: attributes conferred,
most frequent framings or geographic areas of location (Cunha et al., 1996)". At the
same time, these works sought to understand how the routines of communication
professionals, journalists and anchors consolidated and renewed certain colonial
stereotypes, creating hierarchies, defining profiles and associating attributes
with the different national origins of migrants. These empirical works initially
intended to obtain results to provide them to funding agencies, which, in turn,
used them in their public policies. Subsequently, these researches stimulated
and demanded from researchers the acquisition of a growing methodological/
theoretical/conceptual apparatus, capable of framing into their interpretation.

Thus, these researches led to the recovery and deepening of the French
sociolinguistic bibliography of such authors as Bronckart and Charaudeau,
as well as theoretical and conceptual elements, of critical tendencies, in terms
of discourse analysis — Chomsky, Van Dijk and Fairclough. The methodological
path that combined quantitative and qualitative methods and acquired new
contours, depending on the observed phenomena and contexts, was called Media
Analysis. Based on this methodological proposal, Media Analysis has evolved
into an area of investigation that presupposes prior mastery of a set of knowledge
relating both to the functioning of the media and, evidently, to information and
communication technologies and to the themes involved in research objects.

Apprehending the complexity of the representations and images conveyed
by the media, mainly television, led to the extension of the understanding of
those concepts in other disciplines. The forays into Moscovici’s theory of repre-
sentation and, equally, into symbolic interactionism are highlighted, in which
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Goffman’s framing proposals and the discussions on the construction of reality
by Berger and Luckman stand out. On the other hand, and under the influence
of studies on media and journalism, namely of Anglo-Saxon origin, in a conso-
lidation phase in Portugal by the hand of Nelson Traquina (1993), authors such
as Denis McQuail, Gaye Tuchman, Gurevitch and Blumler, Horace Newcomb
and Michael Schudson were resorted to in order to analyze the impact of the
media, especially television, on Portuguese society.

Simultaneously, taking into account the need to explain complex contexts
in which communication phenomena acquire multiple nuances, theories and
concepts arising from Cultural Studies were examined, not only Anglo-Saxon ones,
with Raymond Williams, Richard Hoggart and Stuart Hall, but also Latin Americans,
with the introduction of readings by Canclini and Martin-Barbero (Ferin, 2002).

At first, the diversity of theoretical and conceptual currents that emerged
made it difficult to assume a single interpretative theoretical line. Sometimes,
in this journey of discovery, the analogy of “going to the supermarket of ideas”
arose, a situation that was configured as follows: depending on each study’s
objectives, the characteristics of each phenomenon and their possible interpre-
tations, the theory or concept that could best clarify it was selected, regardless
of theoretical and conceptual orthodoxy. In this way, an attempt was made to fit
it into the research objectives. On the basis of support for this attitude, in the
face of knowledge and research, authors who focused on the epistemology of
knowledge, such as Thomas Kuhn, Paul Feyerabend and Boaventura de Sousa
Santos converged. Kuhn based a set of procedures that were articulated around
the principle of discovery context, paradigm and paradigm crisis; Feyerabend
inspired the conviction that objects determine methodologies and methods
and that knowledge advances sustained by methodical curiosity; Santos made
it clear that knowledge must be socially shared and become a vector of citi-
zenship and social well-being.

The journey undertaken resulted, simultaneously, in a considerable capacity
for interpretation in the light of different theoretical scenarios and in criticism
from peers fearful not only of a dismantling of theoretical purity, but also of
the establishment of a theoretical and conceptual anarchy that would break the
commitment to a dominant interpretive line. The multidisciplinary approach
has contributed to the studies and research of communication and journalism in
Portugal to diversify the primordial philosophical and linguistic matrix, as well
as to consolidate the empirical studies in parallel with the existing essay tradition.

Empirical studies on the media and migrations immediately intersected with
two other themes: television images of discrimination against Brazilian women
and the role of Brazilian telenovelas in Portugal. It is observed that, since the end

V.16 - N2 3 set./dez. 2022 Sdo Paulo - Brasil ISABEL FERIN p. 71-86



of the 1970s, more precisely since 1977, with the exhibition on RTP1 - Portuguese
public television channel - of the telenovela Gabriela, from TV Globo , Brazilian
telenovelas maintained a constant and dominant presence in the television schedules
until the beginning of the millennium (Cunha, 2011). The impact of this pheno-
menon on Portuguese society, much undervalued by Portuguese academic studies,
proved to be decisive when Brazilian immigrants arrived in Portugal during
the 1990s. At that time, without field reception studies on Brazilian telenovelas,
the indicators available in Portugal were limited to share and rating indices or
journalistic chronicles. While the former expressed the Portuguese population’s
adherence to the telenovela product, the journalistic chronicles tended, with rare
exceptions, to call out against the pernicious influence of telenovelas on spoken
Portuguese and on the acquisition of strange uses and customs. Some commentators
even spoke of symbolic post-colonial Brazilian revenge.

Being a phenomenon without many academic studies - specifically,
there were two published studies (Moreira, 1980; Viegas, 1987) -, the theme
attracted Portuguese and Brazilian masters and doctoral students to Portugal,
a moment in which institutional support was obtained, and allowed a closer
collaboration with ECA and Nucleo de Pesquisa de Telenovela (NPTN) and their
investigators. I emphasize, in this collaboration that extended to the Centro de
Estudos de Telenovela (CETVN), to Obitel Internacional and to the participation
in seminars of the Graduate Program in Communication Sciences (PPGCOM)
of ECA, the dynamic interaction between colleagues, such as Anamaria Fadul,
Maria Aparecida Baccega, Immacolata Vassalo de Lopes, Maria Lourdes Motter
and Solange Couceiro. I also note the influence that the publication, in 2002,
of the research Vivendo com a telenovela: mediagoes, recepgio e teleficcionalidade
(Lopes et al., 2002) had on reception studies in Portugal, which gave rise to
dissertations and theses and a line of research consolidated at the Foundation
for Science and Technology (FCT), the Portuguese research funding agency.

The originality and interdisciplinarity of the Brazilian colleagues’ approach to
the telenovelas theme constituted the theoretical basis of the research work that I
coordinated and boosted the theoretical and empirical expansion as a function of
the Portuguese social and academic context, guided by the insertion in European
research networks, with relevance to the Anglo-Saxon matrix. Two study pers-
pectives emerged as a result of empirical work: one aimed at deepening television
fiction and telenovelas in Western societies and another aimed at discussing
identity issues in the contents and reception of television fiction.

The first perspective led to studies centered, preferably, on fictional products,
their production characteristics, evaluation of shares and ratings and quality of
scripts. Examples of these works are the collaborations, in partnership with Obitel
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Internacional, which required the formation of a national team and constituted
a challenge to the multidisciplinary and inter-university organization, training
a new generation of researchers able to participate in cooperative and compa-
rative research. The second line of studies led to the exploration of the contents
and their comparison with perceptions at the moment of reception, focusing
on the audiences’ identity issues. A line of research that gave rise, for example,
to studies on Brazilian immigrant women and simultaneously colonial, feminist
and gender issues. This last route resulted in different projects financed by
Portuguese national agencies’, as well as a seminar offered at USP’s PPGCOM,
in 2006 and 2007, on identity and recognition in the media.

In both paths, inspiration can be seen from classic authors of the 1980s
on serial fiction and its reception, such as Brunsdon, Ang, Cantor, Cassata,
Morley, Modleski and Lépez Pumarejo, but also from others of the 1990s,
such as Geraghty, Gripsrud, Kilborn, Mattelart, Livingstone, Liebs and
Katz. Other reading objects are authors who point to globalized scenarios
of mediation and reception, in a first reflection on the role of the media and
information and communication technologies in a globalized world, for example,
Benedict Anderson, Arjun Appadurai, Chris Barker, Katherine Woodward,
Alain Touraine and Joseph Straubhaar.

In this context, the tried-and-true methodologies are guided either by
principles developed in the works of the NPTN, CETVN or Obitel and in
Brazilian manuals on Communication research, or in proposals presented in
specialized Communication research manuals, such as Researching communication
(Deacon et al., 1999).

CHALLENGES TN VOLATILE RESEARCH CONTEXTS

The beginning of the millennium coincided with a new challenge in
the degree in Journalism and Communication, at the Faculty of Letters of
the University of Coimbra. This degree, preferably devoted to journalism,
which had the journalist and professor Mario Mesquita (2003) as one of
its promoters, demanded a greater concentration in journalism studies and
directed research and projects towards this communication field. Without
completely abandoning previous research topics, which initially sought to
accommodate new themes, it became clear that it was necessary to redefine
priorities. Thus, and gradually, I moved away from the fiction and migra-
tion themes and concentrated on projects in the areas of Journalism and
Communication and Politics.
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I underline that the common thread of these works was media analysis,
which, along the route described above, absorbed both the theoretical
frameworks of social theories and experimental quantitative and qualitative
methodologies, namely those present in cultural studies research, in which
the question of perception and emotion acquire value as analysis indicators
(Pickering, 2008; Ragin, 1994). Due to the breadth and complexity of the
objects to be researched, media analysis expanded the theoretical frameworks,
linking to the historical, social and technological circumstances of the analy-
zed phenomena. It is a theoretical/empirical exercise that resorts to mixed
methodologies in order to dissect phenomena present in the media, assuming
that the choice of the research object and the type of research to be carried
out will determine the choices of models, methods and instruments (Cunha &
Peixinho, 2020). I underline that media analysis has, throughout this academic
path, acquired a dimension that aimed to contribute not only to the design
of public policies on certain phenomena, but also to the civic and citizenship
education that accompanies media literacy.

With that perspective, projects were developed that aimed to analyze
the journalistic coverage, in the press and on television, of political events
in Portugal, such as the elections for the different sovereign bodies. In a
media ecosystem in which the transformations caused by accelerated tech-
nological and economic change were reflected, with the emergence of new
media operators and the interference of foreign capital, these analyses aimed
to understand the role of the media, especially television, through the news
conveyed in television newspapers, in the construction of images of politicians
and politics (Cunha, 2007)’. The results reinforced the theories that pointed
to the media as political actors, as well as demonstrating: the tendency of
the media to favor fait-divers to the detriment of substance; the fascination
of information formatted in entertainment; the confusion between popular
language, the simplification of the sound/image byte; the attractiveness
of an ideology critical of democratic institutions and the role of the State
in liberal societies.

In these projects, there was always the collaboration of Brazilian resear-
chers from various institutions and states, with emphasis on the partnerships
established with the coordination, through Cristina Costa, of the Miroel Silveira
Archive, later designated Communication and Censorship Research Nucleus,
which involved PPGCOM-USP.

It can be seen that the 2010-2012 period was particularly demanding
in terms of funding for research in Portugal, following the bankruptcy and
rescue in 2011, caused by the fall of Lehman Brothers in 2008 and the public
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debt crisis of Eurozone. European and national political circumstances and
options generated a period of austerity — which has not been reversed to this
day - in its multiple economic, social and political impacts. The consequences
of this option for capital, to the detriment of citizens, in resolving the subprime
crisis in Europe, led to the emergence of a wave of populist and extremist
governments on the continent, accentuating anti-democratic tendencies in
most of these countries and jeopardizing the independence of institutions
and freedom of expression (Aalberg et al., 2016).

The Portuguese situation, unfavorable to research funding, did not prevent
the continuation of partnerships, boosted by previous projects involving resear-
chers and institutions, such as the one developed between 2018 and 2019 and
entitled Freedom of expression and of the press: a comparative analysis of election
processes in Portugal and Brazil'. Joint events were organized, some of them for
the first time by videoconference, involving Portuguese researchers from the
then Center for Research in Media and Journalism (CIMJ), headed by Nelson
Traquina, now the Center for Research in Communication at Universidade Nova
(Icnova), and ECA - Miroel Silveira Archive and PPGCOM. The events that
took place at the two institutions privileged the different faces of censorship,
from a historical-political perspective associated with the Portuguese and
Brazilian dictatorships, but also explored the growth of new forms of censorship
associated with threats to democracy, globalization processes, traditional media,
and information and communication technologies (Costa, 2014).

The focus on the globalization process and the threats to democracy in
Europe - against the background of the growing dominance of information and
communication technologies and the installation of surveillance capitalism -
led to the deepening of studies on this theme. The trauma of the European public
debt crisis and the adoption of measures centered on capital, to the detriment of
citizens, opened new research focuses on communication and politics and on
the media’s role in the mediatized public space. In parallel, the dissemination
of global indicators, presented by international institutions, which monitor the
quality of democracy, its institutions and freedom of expression, confirming the
decline of democracies in the face of autocracies and underlining, in this process,
the role of social networks and the impact of information pathologies on the
public space has aroused growing interest in the subject. Under discussion was —
and still is - the process of transforming the concept of democracy, focused on
citizens into another conception of democracy, centered on the interests of the
globalized market. This is a change that tends to transform democracy into a
set of rules — or necessary procedures - for the legitimation of governments that
manage national public interests in favor of the great globalized economic and
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financial interests. In this context, democracy works as a method for forming
governments and managing interests, not offering ideological connotations in
its practices, but rather making itself available as a utilitarian tool of the political,
economic and financial system (Cunha, 2015).

In the aftermath of the Eurozone debt crisis (2014-2017), the project Political
corruption in the media, a comparative perspective, was in progress’, which aimed
to compare media, political and social systems in three countries that have
Portuguese as their official language. The participation and cooperation of resear-
chers from very different contexts and scenarios made it possible to compare
electoral political phenomena and governance practices, as well as to assess and
confront theories and concepts, such as those associated with the conception of
democracy and the understanding of the corruption phenomenon. The work
involved theoretical procedures, such as: sharing bibliography, with a view to
explaining concepts and theoretical frameworks; the design of the objective
contexts of each geographic space and the interpretative contexts inherent to
each research group; the discussion of potential methodological approaches,
with the aim of adopting common procedures; the identification of comparative
categories, having as a criterion the recognition of comparable components,
their compatibility, with the purpose of identifying functional equivalents and
justifying possible adaptations.

The results obtained, along this path, pointed to the identification of patterns
common to the three participating countries, for example, the visibility achieved
by political actors in the corruption phenomena, the opacity of corruptors,
be they natural individuals, institutions or organized interests, and the constant
discrediting of democratic institutions, even when the prevaricators are private.
The project’s execution also demonstrated the difficulty of comparing the
corruption phenomenon in three geographic spaces with disparate political,
historical and social paths, to which colonial and post-colonial replicas were
added, determining that the understanding of the concept tends to acquire
differentiated conceptions and a distinct civic gravity.

The developments of this project were multiple and occurred not only
during the execution, but also after it was finished. Within the scope of the
collaboration with ECA's Communication and Censorship Research Center and
with the Nova Communication Institute (ICNOVA), national and international
trends associated with threats to democracy were discussed, as well as the
growing signs of a destabilization of the international order implemented by the
United States, interpreted as imposed by the West at the end of World War II.
If indicators on de-democratization can be universally measured, based on
indicators such as those released by Freedom House6, it is more difficult to
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discuss what is at stake, who are the actors, what are their interests and what
future the ongoing process of deglobalization and dewesternization promises
(Costa & Blanco, 2019).

It is emphasized that globalization is based on the development of information
and communication technologies at the speed conferred by these devices to
financial and commercial exchanges and the expansion of a symbolic imaginary
of global consumption that was appropriated according to places, regions,
continents and cultures. However, while the expansion of globalization in the
last century was mainly associated with the written press, the radio, the telegraph
and the multiple screens of content produced by film and television companies,
deglobalization and the dewesternization process are, imminently, linked to
social networks, the commercialization of big data and what is called digital
capitalism (Meier, 2019) and/or surveillance (Zuboff, 2019).

At this moment, the route outlined in this text undergoes a theoretical and
methodological inflection once again, which starts to focus on the fragmen-
tation phenomena in the Western world, on the polarization of democratic
regimes — with the rise of populism and authoritarianism - and on the threats
of misinformation, produced industrially and used as weapons. Added to all
these elements of change and destabilization is the global blackout caused by
the covid-19 pandemic and the start of a war in the heart of Europe.

“IN THE MIDDLE OF THE ROAD THERE WAS A STONE... "

The covid-19 pandemic, which broke out at the end of 2019 in Wuhan,
China, and spread across the world, has tended to follow the path of globali-
zation. Authors consider that the coronavirus acquired a transmission pattern,
called 3C, that expanded, preferably, based on populated places, proximity
contacts and confined and closed spaces (Fujita & Hamaguchi, 2020). This pattern
had a transversal impact on large urban and industrial areas, but was mainly
supported by populations that often live under unhealthy housing conditions,
have precarious and low-paid jobs and little access to health care and social
protection. The pandemic also demonstrated the weaknesses of globalization,
exposing dependence, mainly on the West, on global value chains and Asian
suppliers, namely China. At the same time, covid-19 reinforced the power
of Big Tech, with the refuge of the working world in a teleworking regime
and the use of social networks as an advised and safe form of interpersonal
and social communication.

The context of globalization, as it was experienced until 2019 from both
the Western and Eastern perspectives, began to be reinterpreted through
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the accentuation of cleavages between geostrategic blocs, indicators that had
already been observed since the beginning of the millennium (Stiglitz, 2020).
In February 2022, the invasion of Ukraine by the Russian Federation effected,
apparently irreversibly, the reorganization of the globalization space and the
reordering of geographic and political blocs of the great powers and their
interests (Roubini, 2022).

The polarized international context was announced in many countries with
formal democratic regimes by an extremization of the party and political systems,
to which the performance/use of social networks is no stranger. Best-known
and studied examples are Brexit, which began in 2016 in the United Kingdom,
and the elections that led Trump to the presidency of the United States, in 2016,
and Bolsonaro to the presidency of Brazil, in 2018. These events, based on
the manipulation of algorithms and in the misappropriation of big data -
by specialized companies and pirates contracted for these services - tend to
become exponentially more complex when their activities extend to infrastructure
security, war and the struggle for technological supremacy. The controversy
surrounding the Chinese company Huawei, in Europe and the United States,
accused of including a data transfer and analysis device in its technology,
indicates this change.

However, polarization, associated with populist and neo-Nazi/neo-fascist
movements, had already acquired great visibility in the post-crisis of the Eurozone,
especially in central and northern Europe. The ideas of those parties underlined
certain values as founders of Western society and, based on them, defended
nationalist, xenophobic and homophobic attitudes that were translated into
programs aimed at limiting individual rights, especially with regard to gender
and migration issues, particularly those of Islamic origin. Freedom of the press
and expression and the policing of social networks were also a target of these
populist parties, which have been gaining significant positions in national
and international parliaments.

Polarization and fragmentation are not an exclusively political phenomenon,
but affect, in a movement with contrary political characteristics, academic
thought and knowledge. In westernized societies, but above all in universities,
mainly Anglo-Saxon ones, a set of movements have grown up which, having a
democratic and egalitarian foundation, tend to become extreme, deepening
fractures in democratic regimes, they are, for example, the woke movements,
the so-called culture wars, cancel culture manifestations, and decisions
based on the principle of political correctness. This scenario, driven mainly
by universities and non-governmental organizations, has fragmented and
threatened democracies, diverting attention from autocratic, populist and
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neo-fascist threats, imposing agendas that, while important, prevent democratic
convergence and the concerted struggle against neoliberalism. At the same
time, these positions, by confining production and activism to the intellectual
milieu and universities, distancing them from the aspirations of civil society
in general, tend to contribute to anti-science wars, to the propagation of bad
information and to the incapacity to understand many of the social, political,
economic and technological phenomena that underlie the emergence of current
populisms and autocracies.

Social and human sciences, which include communication sciences,
seem to falter in the face of these challenges, not only in their theoretical and
analytical dimension, but also in their methodological perspective. The data,
which would support the understanding and interpretation of the phenomena
associated with the use and impact of social networks, are often inaccessi-
ble to researchers because they are Big Tech’s property. On the other hand,
the volume and the necessary apparatus for its processing — hardware and
software — are beyond the scope of the work of individual researchers and
most research centers. It is worth adding that the developments of digital
technologies, artificial intelligence, the platforming of life, as well as their
mathematical tools, statistics and principles of rationality, constitute unknown
tields for most researchers in these knowledge areas.

With these limits, research tends to focus on the foam of the days and the
food of the academic industry. Once again, social networks cooperate for this
panorama, privileging the conflict, inflating fractured themes, promoting fan
clubs and, in thematic bubbles, favoring the demonization of opponents and
the destruction of mediations in the public space.

This scenario does not bode well and only postpones the choices that lie
ahead as humanity and as individuals. But history is also made of hopes... ¥
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ABSTRACT

The author reflects on the development of his epistemic approach to the study of
communication and culture first by recounting key experiences he had as a boy and young
man, especially travel. He traces the trajectory of his empirical study of media, culture,
and communication by citing key scholars and literature as well as his experiences as
a professional communicator. Professor Lull’s doctoral dissertation at the University of
Wisconsin-Madison, an innovative ethnography of family life with television, set him on
the path of qualitative empirical research for much of his early career. He mentions his
article “The Social Uses of Television” and his ethnography of the arrival of television in
urban China as his major research accomplishments. In the late 1980s, his focus turned
to Latin America, where he has given numerous presentations, seminars, and workshops.
His collaboration with the Brazilian-American communications professor Eduardo
Neiva helped bring about a transition to his most recent work, the introduction of
evolutionary communication as a theoretical alternative in the field.

Keywords: Ethnography, structuration, evolution, evolutionary communication

RESUMO
O autor reflete sobre o desenvolvimento de sua abordagem epistémica no estudo da
comunicagio e cultura, primeiramente, por meio de narrativas de experiéncias-chave
que ele teve quando crianga e jovem adulto, especialmente viagens. Ele traga a trajetdria
do seu estudo empirico sobre midia, cultura e comunicagéo, citando os principais
estudiosos e literatura, bem como suas experiéncias como comunicador profissional.
A tese de doutorado do professor Lull, feita na Universidade de Wisconsin-Madison,
uma etnografia inovadora da vida familiar com a televisao, estabeleceu-o no caminho
da pesquisa empirica qualitativa por grande parte do seu inicio de carreira. Ele cita
o artigo The social uses of television e sua etnografia sobre a chegada da televisdo
na China urbana como suas maiores conquistas em pesquisa. No final da década
de 1980, seu foco se voltou para a América Latina, onde ele participou de varias
palestras, seminarios e workshops. Seu trabalho colaborativo com Eduardo Neiva,
professor de comunicagio brasileiro-estadunidense, contribuiu para a transi¢ao do
autor para seu mais recente trabalho: a introdugdo da comunicagédo evolutiva como
uma alternativa tedrica para a area.
Palavras-chave: Etnografia, estruturagio, evolu¢do, comunicagio evolutiva
DOT:http://dx.doi.org/10.11606/issn.1982-8160.v16i3p87-102
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Y INTELLECTUAL HABITUS and the decisions, choices, values,
and subjectivities that shaped my career as a researcher, writer,
and professor reflect a personal trajectory that long precedes five years
of formal training in graduate school. I am sure that this is true for most of us.
Communication and culture fascinated me many years before my foray into
higher education. Although I consider myself to be a social introvert, I have
always loved to express myself through available media, beginning with my
voice and body—a private/public divide in expressive behavior that is common
among introverts. During high school I became a weekend announcer for a small
commercial AM radio station in my hometown of Owatonna, Minnesota, USA.
I was the stadium announcer in my high school for football games, a member of
the school choir, a writer for the school newspaper, and an actor in school plays.
At age 16, my father gave me something that produced lifelong
benefits—a passion for foreign travel and a deep appreciation for the complexity
of culture. Dad was a map specialist for an American infantry division fighting
in France during World War II. He was determined, 15 years later, to return to
Europe to trace his footsteps, refresh his friendship with the French families
with whom he stayed during the last stages of the war, and explore countries like
Holland, Italy, Austria, and Switzerland—which he had never seen. I became
his travel partner for a month-long unchaperoned trip across central Europe by
rented car. Dad kept a detailed diary of the trip, filled with observations like the
following, describing his impressions of Geneva, Switzerland, on July 4, 1960:

Took an interesting bus tour of the city. Guide spoke English, French, German,
and Italian. We made friends here with young English professor and his sister from India.

Unlike most American teenagers even today, especially those who live
in the Midwest, I was getting a first-hand experience of multiculturalism.
Because of its ethnic diversity and sheer physical beauty, Dad was enamored
with Switzerland. As we ate dinner one evening at a hotel restaurant high in the
Swiss Alps, Dad said to me: “Look around you, son. We Americans are having
French food served by an Italian waiter in Switzerland. The people at the next
table are speaking German and that’s a Chinese couple over there” I've never
forgotten that multicultural setting more than 60 years ago and Dad’s sensitive
and respectful description of it. Not only did he observe and point out the cultural
things that interested him, he wrote them down. I certainly did not know it at
the time, but my ethnographic imagination was starting to take shape.
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After graduating from high school in 1963 with average grades and no imme-
diate interest in going to college, I joined the US Army to become an “information
and broadcast specialist.” Following training at the Defense Information School
then located in New Rochelle, New York, I was sent to Fort Benning, Georgia,
to serve as a military journalist and broadcaster. I also worked off-post on the
weekends as a Top 40 deejay for commercial radio stations in Columbus, Georgia.

When I joined the Army, few people (including me) knew about the
growing military presence of the United States in Vietnam. But in August, 1965,
I'was dispatched there with the 1" Air Cavalry division as part of President Lyndon
Johnson’s buildup of forces in the war zone. For the first six months in Southeast
Asia, I served as a military reporter for Stars and Stripes, Army Times, and many
metropolitan newspapers stateside. In January, 1966, I transferred from my
post as a journalist in the central highlands to Saigon (now Ho Chi Minh City)
to become a staff announcer on Armed Forces Radio-Vietnam. I was on-the-air
during the Good Morning, Vietnam! era of the war. My overnight program on
Armed Forces Radio led into the famous “Dawn Buster” show, hosted by Adrian
Cronauer, who was played by Robin Williams in that famous film.

Conscription of young men into military service in the United States was
mandatory from 1948-1973. That requirement gave me an opportunity to work
with several young professional communicators who had been involuntarily
drafted into service. They were journalists, photographers, and broadcasters
in their civilian lives. All were college graduates, and many of them became
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de facto mentors for me. The experience of covering the war on the ground
imbued me with great respect for quality journalism. To this day, I would
much rather read a detailed, nuanced, well-sourced journalistic account of
a legitimate news story or policy issue than pore through most articles that
appear in academic journals.

By the time I turned 21 I had toured central Europe with my father and
been deployed to Southeast Asia by the Army—two monumental events in my
life. I did not really want to go on that long summer trip with Dad at age 16;
chasing girls and playing baseball were far more important. And the military
deployment was fraught with danger. But those experiences positively shaped the
global worldview I would adopt and the person, researcher, writer, and teacher
I would become.

I moved to California to attend college when my military tour of Vietnam
ended. To finance my undergraduate education at San Jose State University,
I worked as an announcer on a commercial FM progressive rock radio station.
In addition to my on-air duties at the station, I was asked by its general manager
to conduct telephone survey research on the listening habits of radio audiences
in California’s Bay Area. That experience—asking people what they listened
to on the radio and why at a time when telephone surveys were welcomed by
most respondents—became a key moment in my professional development.
I realized that I thoroughly enjoyed doing audience research—especially asking
respondents open-ended questions about their listening habits.

To further develop my interest in audience research, I moved up the Pacific
Coast to pursue a Masters’ degree in communication at the University of Oregon.
My thesis research took the form of a laboratory experiment that measured
television audience members’ responses to a videotaped stimulus—a segment of a
popular TV show. Embedded in the video was a television “counter advertisement.
Counter advertisements were a type of public service announcement that
encourages people not to buy certain products—those with damaging social or
environmental effects, for example. Audience responses to the video, including
the counter ad, were measured by each viewer using a hand-held device to
continuously indicate how much they “like” or “don’t like” what they see on the
screen. Created by a professor at the university, the devices were a prototype
of equipment which would later be used by commercial research companies to
assess the favorability of paid advertisements and reactions to pilots for proposed
TV shows. The findings and conclusions of that counter advertisement research
led to my first academic publication (Lull, 1974).

My coursework at Oregon also introduced me to the social-scientific study
of interpersonal and group communication. I began to think about how the
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experience of watching television in the 1970s typically took place in a natural
interpersonal context—the family home. Yet, despite their extensive overlap in
actual behavior, the academic literature on interpersonal communication and
mass communication occupied separate domains. Importantly, around the same
time, the idea of communication as a process was emerging as an important
new perspective that implicitly encouraged the theoretical intermingling of
interpersonal and mass communication (Schramm & Roberts, 1971).

I was determined to study how the processes of interpersonal and mass
communication interact in the constituent processes of everyday life. That was the
potential line of research I hoped to create when I entered the doctoral program
in Communication Arts at the University of Wisconsin-Madison as a graduate
teaching fellow in 1973. Fortunately, the departments of Communication Arts
and Mass Communication occupied the same building on the Madison campus,
allowing convenient access to scholars, courses, and facilities in both areas.

Pursing a doctoral degree can be a very challenging, drawn-out experience,
and not just in terms of difficult coursework, territory-protecting professors,
competition with other students, and financial struggles. In the best sense,
graduate school can also become a space in which profound intellectual growth
takes place. That growth does not always align with the established priorities
and requirements of the university. As I wrote in the introduction to a collection
of my essays on family television viewing, I had two simultaneous educations
in graduate school: one which met the institutional demands and another that
I created for myself—which would contribute more directly to my early career
as an ethnographer of communication (Lull, 1990).

By the mid-1970s logical positivism and its attendant quantitative research
methodologies had reached their peak in the social sciences in the United
States, including the latecomer scientific discipline, communication studies.
Learning how to use advanced statistics became the core ritual in the rites of
passage for graduate students at the major colleges and universities. If you were
clever with path analysis, sequential lag analysis, and multiple discriminate
analysis, you were considered to be a good student. Other than the historical
and literary methodologies assigned to rhetorical analysis, the scientific arm
of the communications discipline was driven by quantitative approaches,
despite profound limitations on their explanatory potential and the typical
slotting of complex human behavior into pre-determined categories.

In part because of my experience as a journalist and media practitioner,
I grew increasingly frustrated with the limitations of the impersonal metho-
dological trends that dominated communication studies in the United States
at the time. I looked instead to other disciplines in which lines of qualitative
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empirical research had been established—especially sociology, psychology, and
anthropology.

Most important was UCLA sociologist Harold Garfinkel’s Studies in
ethnomethodology (1967), a major breakthrough that draws philosophically from
Edmund Husserl's humanistic phenomenology (Husserl, 1931) and Alfred Schutz’s
theory of social intersubjectivity (Schutz, 1967). The ethnomethodological
approach documents and explains in microscopic detail precisely how social
actors (often unconsciously) carry out (“do”) routine communications
activities—do walking, do talking, or do watching television, for example.
The “methods” in ethnomethodology refer to the patterned ways people do
things, not to a research methodology.

Ethnomethodologies enacted by research subjects in everyday behavior can
be identified and analyzed by employing qualitative research methodologies
typically aligned with fieldwork undertaken in qualitative sociology and anthro-
pology, including ethnography. But a word of caution: The term “ethnography”
often gets thrown around too loosely in communication and cultural studies.
“Qualitative empirical research” more appropriately describes small-scale studies.

Inspired by the ethnomethodological movement in sociology and the longs-
tanding ethnographic tradition in anthropology, I designed studies in graduate
school to investigate the dynamic interface between interpersonal communication
and mass communication. In the early to mid-1970s, even relatively unobtrusive
qualitative audience research techniques like focus groups did not exist in the
industry or the academy in the United States. Commercial ratings services only
produced data on the popularity of television stations and shows. Some national
surveys generated large-scale statistical reports which were mainly focused on
demographic categories related to viewing patterns.

I wanted to know not just what people watch but how people construct the
totality of their everyday experiences with television (their ethnomethods). I began
my quest by posing a simple research question: “How do people choose the programs
they watch?” In the mid-1970s, the typical American home had one television set,
usually located in the shared “living room” or “family room.” Especially at night,
television viewing was almost by default a communal experience. There were no
computers, internet, smartphones, or social media to compete for family members’
leisure time. Cable television had not yet impacted Madison, so only three major
TV networks (CBS, NBC, and ABC) and a public television channel were available.
Even in homes with multiple TV sets, a “family decision” or “family vote” had been
identified in research as the usual means for selecting programs during prime-time
viewing hours at night. But how did these decisions or votes take place?
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I conducted a pre-arranged, naturalistic experiment with 20 middle-class
families in their homes in Madison when all family members could be present.
Sitting around the kitchen table together, I gave each family member an index card
with a schedule and description of six sets of fictional television programs. I asked
them to “go ahead, select the programs your family would watch tonight if these
were the available shows.” To document how they made their choices, I turned on a
high-quality audio cassette recorder placed in the center of the table and left the room.

I used a task-specific Bales-type verbal interaction coding scheme to analyze
the comments made by family members. Categories of talk were distilled from
transcripts of those conversations according to family position—fathers, mothers,
older children, and younger children. Their comparative willingness to express
program preferences, the matrices of agreement on program choices among
family members, and verbal displays of power and privilege in their conversations
were reported and discussed at various academic conferences and later in a
journal article (Lull, 1978).

But limitations that cropped up in the naturalistic experiment convinced
me that some deeper, more systematic observational research would be required
to get a better picture of family life with television. For instance, my arrival
at subjects’ residences to conduct the experiment sometimes interrupted the
normal television viewing that was already in progress. More upsetting was the
spontaneous behavior of many family members at the conclusion of the in situ
program-choosing experiment. In several cases, the negotiation of real choices
for actual television viewing began even before I left the home. In some cases,
that authentic behavior took place while I debriefed other family members about
the nature of the research and its scholarly implications.

I was encouraged by witnessing that, after I came into the homes of people
completely unknown to me (other than the written invitation to participate in the
study and confirmation by telephone), normal television viewing behavior often
resumed with me still present in the living space, sometimes in the same room.
People seemed to be perfectly comfortable negotiating choices and watching
television for real in the presence of a person they had just met. I decided to take
a leap in my research on families and television; I would conduct an immersive
ethnography of audience behavior in people’s homes (Lull, 1976).

No faculty member in the Department of Communication Arts at
Wisconsin-Madison had any experience doing or supervising ethnographic
research. In fact, no one in the entire field of communication had that experience
at the time. But Edwin Black—a leading American scholar of rhetoric, chairman of
the department, and editor of The Quarterly Journal of Speech—heartily agreed
to advise my thesis research.
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Black had written the groundbreaking volume, Rhetorical criticism: A study
in method, a decade earlier (Black, 1965). In that book, Professor Black broke
with the dominant canon of neo-Aristotelian rhetorical criticism centered on
textual analysis, logic, and persuasion to promote a much broader perspective
he called the “rhetorical transaction.” Black believed that the critical reading
of a text—whether spoken rhetoric, writing, media content, or ethnographic
detail—should be a reflective transaction that flows between author and subject.
The broad (often political and historical) context and participants’ motives in
any communications event ought to be considered much more than traditional
rhetorical methods allow. Further, the voice of the rhetorical critic should not
be dismissed or disguised but carefully invested in the overall work as style—
explicit, prominent, and artful.

Figure 3

"- ‘

Edwin Black disrupted the revered traditions of rhetorical criticism by pro-
posing an alternative methodology to the array of standard topics in the discipline
and advocating an expanded range of relevant material to be analyzed. This move
was especially timely because public communication was becoming increasingly
mediated by technology in the 1970s. Professor Black taught an innovative course
at Wisconsin in television criticism, for instance. He welcomed the opportunity
to become the first American scholar in communication studies—a rhetorical
scholar at that, not a social scientist—to direct an ethnographic thesis. The critical
components of ethnographic analysis would be fundamental and familiar to
Edwin Black —text (behavior), context (setting), and authors’ voices. I have Edwin
Black to thank not only for the guidance and careful reading he provided during
the research and writing of my thesis but for encouraging a fierce independence
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of mind that can be so lacking in academia. Ed Black remains one of my best
imagined critics to this day, a constant presence looking over my shoulder to
see what I am writing as I compose any article or essay—including this one!

The foundational article in my empirical research program that followed is
“The Social Uses of Television,” originally published in the ICA journal Human
Communication Research (Lull, 1980). The ethnographic data that were inter-
preted and organized into the social uses typology draws from my dissertation
research and follow-up in-home studies I conducted with my advanced students
at the University of California in Santa Barbara. It was becoming clear that people
strategically employ three dimensions of their television viewing experience as
a structural and relational social resource: the physical form of the medium,
its program elements, and contexts for viewing—not only the moments when
they would watch television and not just at home. Recently, I compared the
social uses of television and the internet across the same three factors—form,
content, and context (Lull, 2021).

The 1980s proved to be an exciting period for qualitative media audience
research, broadly considered. Seminal research projects and theoretical essays
falling under the umbrella of “cultural studies” and “reception studies” were being
published and noticed. The work of Dave Morley, Ien Ang, John Fiske, and Janice
Radway are prominent examples. Tom Lindlof put together a collection of studies
and essays in a volume titled Natural Audiences (Lindlof, 1987). At the end of
the decade, Nick Jankowski and Klaus Bruhn Jensen (1991) published a useful
volume focused on qualitative methodology for mass communication research.

Two other developments in the 1980s were crucial to the directions I
have taken as a communications scholar. In 1982, I taught media courses in a
“study abroad” program called Semester at Sea, affiliated with the University of
Pittsburgh. More than 500 college students, faculty members, and crew departed
Seattle, Washington on a cruise ship bound for Kobe, Japan. That was the first
leg of a four-month journey that circled the globe. Hong Kong was one of the
ports of call. From there, Iled a contingent of students into the Peoples’ Republic
of China, stopping first in Guangzhou and then proceeding by air to Beijing.

Deng Xiaoping had ascended to the top of the communist government four
years before. I was blown away by that cultural experience and became determined
to return to China. Getting television sets into every urban home was a key
feature of Deng’s modernization plan. To research that transformation, I made
three subsequent data-gathering trips to China—1984, 1986, and, by invitation
from the People’s University in Beijing a few months after the student-worker
uprising, in October, 1989. The product of this research is an ethnography of the
role of television in urban Chinese society based on in-depth interviews with
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audience members in four major cities (Beijing, Shanghai, Xian, and Guangzhou),
interviews with TV producers and programmers, and textual analysis of key
television programs (Lull, 1991). An abridged Portuguese translation of the
book was published by Rio Fundo Editora in Brazil (Lull, 1992a).

The initial product of my research on China was an article which appeared
in a collection of data-rich qualitative audience studies titled World Families
Watch Television (Lull, 1988b). Researchers from six countries describe how
families in England, Germany, Venezuela, India, the United States, and China
interact with television and each other.

Leoncio Barrios was one of the contributors to that edited volume. A professor
in the School of Communication at the Central University of Venezuela in
Caracas, Professor Barrios had asked me to read his doctoral thesis at Columbia
University, which was based in part on my Social uses of television article.
While World families watch television was in press, Barrios invited me to give a
short course in qualitative social research to professors and graduate students
at his university in Venezuela. After attending my seminar, two professors then
asked me to present a paper at the Inter-American Congress of the American
Psychological Association, which met in Buenos Aires in 1989. Again, one thing
led to another—this time it was a trip to neighboring Brazil immediately after the
conference in Argentina. Professor William Gomes of the Institute of Psychology
at the Federal University of Rio Grande do Sul in Porto Alegre asked me to
speak to his colleagues.

The trip to South America was crucial in shaping the middle part of my
career. I had just finished my near decade-long work in and out of China but
I had been fascinated for years with Latin America too. The trip to Argentina
and Brazil gave me extra incentive to continue collaborating with colleagues
there. Until then, my experience in Latin America was limited to a trip I took
with a friend from Acapulco, Mexico to San Jose, Costa Rica by bus following
the 1980 International Communication Association conference. It was exciting,
to say the least, to be an American navigating across El Salvador and Nicaragua
in the early days of the Sandinista Revolution. Neither my travel partner nor
I spoke Spanish. After returning to California, I was determined to learn to
speak Spanish sufficiently well to travel and work in Latin America and Spain.
I enrolled in Spanish 1A at Cabrillo College, near Santa Cruz, California, while I
resumed my teaching at San Jose State University. I kept working on Spanish
as time would allow.

The trajectory of my work beginning around the same time was greatly
influenced by two key figures. When visiting Rio de Janeiro after making
the presentation in Porto Alegre in 1989, I met the chairman of the Social
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Communication department at the Pontificia Universidade Catélica do Rio de
Janeiro, Professor Eduardo Neiva. From the start, Eduardo Neiva and I shared
great interests in questions of culture and communication, especially concerning
their evolutionary roots. His university invited me to join them for a residence
as a Fulbright scholar in 1992.

A year later, I also had the great fortune to meet the Mexican communi-
cations scholar Guillermo Orozco Gomez at the ICA convention in Dublin,
Ireland. That connection led to my first opportunity to make a (very nervous)
presentation in Spanish to a group of Guillermo’s graduate students in Mexico
City. From that moment until now, my academic trajectory has been greatly
influenced by my experiences working throughout Latin America and the many
colleagues I have been privileged to know.

So far, I have emphasized how many important people and places have
influenced my academic career. The “subject-object relationships” reflected in my
work, stemming from my particular “epistemic approach,” cannot be separated
from those people and places. But let me turn now to some of the key authors and
theories which have been integrated into the body of my research and writing.

I have titled this piece From ethnography to evolution. Earlier, I described how
the travels, academic literature, and experiences I had doing empirical work drew
from and contributed to the ethnographic perspective I was developing on human
communication. The qualitative studies I conducted and the lectures and seminars
I gave were all explicitly influenced by the political, social, and cultural settings
and movements where and when the work was done. For instance, the book about
China concerned the effects television had in a unique political-cultural context.
But all my research projects and writings centered on media, communication,
and culture all describe communication processes that take place in a wide
variety of specific cultural contexts.

My journalistic experience imbued me with great respect for reporting
and interpreting verifiable facts. That put me at odds to varying degrees with
much cultural studies research being conducted at the same time my own
qualitative work was being published. I never identified myself as a “cultural
studies researcher” but, for very different reasons, I was not a typical American
“social scientist” either.

As my career progressed, I found myself in many ways more intellectually
and culturally comfortable with my colleagues in Latin America than I do with
many Northerners—but I have never found a completely agreeable resting place.
Epistemological discord occupied both hemispheres around the turn of last
century: much American social scientific research was empirically narrow and not
sufficiently informed by theory, certainly not critical theory. The clear emphasis
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on the American side was on quantitative methodology and big, well-funded,
conventional research programs. In the Latin world, emphasis concentrated
on theory, mainly on its Marxist variants. For my taste, insufficient empirical
research was being conducted in communications in Latin America and Marxist
theory was far too deterministic and pessimistic. My own ethnographic work
revealed that audiences, and everyday social actors in general, are far more
creative and resourceful than typically acknowledged. Moreover, most critical
theory—in mainstream Latin America and in the political-economic critique
emanating mainly from Europe and the United States—was driven more by
political motives than empirical data.

These are among the reasons I was motivated to give short courses and
workshops in qualitative empirical research methods and theory develop-
ment at many universities in Latin America. This is where my connection
with USP developed. At the kind invitation of Professor Maria Immacolata
Vassallo de Lopes, I gave a short course titled “Cultural Studies, Ethnography,
and Media Reception” in August of 2000 for faculty and students in the School
of Communication Sciences and Arts.

But eight years prior to that while in residence in Rio de Janeiro as a
Fulbright scholar, I gave two presentations at Intercom in Sdo Paulo. One of
those papers, Estructuracion de las audiences masivas, represented a theoretical
position I advocated that applies the principles of Anthony Giddens’ (1984)
structuration theory to the study of media audiences (Lull, 1992b). Essentially,
structuration theory integrates macrosocial conditions (reflecting the cons-
traints of structure) with everyday microsocial processes (where agency takes
form). Structuration theory proved to be particularly useful because it explains
how structure and agency should not be thought of as entirely opposing forces.
Too much emphasis on structure exaggerates constraint, making it seem that
established social institutions and rules somehow determine people’s realities
in an airtight fashion. But too much attention to agency grants unwarranted
power to individuals and underestimates how dominant forces influence
individuals and societies, often against their interests.

This undetermined and dynamic relationship accords with interpretations
I had made in the ethnographic work I had been doing for many years,
especially my research in China and the social uses research program gene-
rally: (1) Media structures are not monolithic; they shape the audience’s
worldview but, as social institutions, they are composed of human beings
with diverse motives and behavior and (2) Media audiences are not dupes but
they do not act with unbridled agency either. Structuration finds a theoretical
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“sweet spot” that provides the right weighting of agency and structure in the
explanation of social behavior.

During the peak of my work in Latin America, the work of three authors
in particular offered attractive alternatives to standard research and theory in
communication. Their positions were broadly compatible with structuration
theory and became extremely important in my own thinking and writing about
communication and culture. In no particular order, these authors and their
seminal works are likely very familiar to you: Néstor Garcia Canclini (1989,
1995), Jestis Martin-Barbero (1987), and Jorge A. Gonzalez (1994).

THE EVOLUTTONARY TURN

When done well, ethnographies and other qualitative empirical research
projects can give communications researchers close-up views of how struc-
ture and agency interact in the everyday lives of media audience members
or any other population of interest. In my research on media audiences over
the years, the concept that kept recurring is “resource” The “social uses of
television perspective” focuses on how people (consciously and subconsciously)
employ the form, content, and context of the electronic medium as resources.
But social actors exercise their agency within at least three types of structure.
A social structure refers to relationships among those who co-occupy the living
space. Social actors are also subject to the physical structure, represented by the
living spaces and specific forms domestic technology takes. Media users are
turther disposed to the ideological structures that govern media institutions and
occupy program content.

Researchers employing ethnographic and other social scientific
methodologies describe and analyze their findings on media audiences and
other social configurations in ways that can be interpreted in various ways
theoretically. Some combination of social structure and cultural norms,
often operationalized as independent or intervening variables, are identified
as the causal agents of human behavior. But that assumption fails to ackno-
wledge that society and culture themselves have been shaped over the long
course of our biological history. Society and culture are proximate causes of
human behavior not ultimate causes.

Human involvement with communications technology—especially the
social uses to which the technologies are put—are driven by motivations
that run deeper than those typically described in research articles. In my
view, human behavior can best be explained as adaptations grounded in the
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principles of evolutionary theory. I was first greatly inspired to take this
turn in my writing by carefully reading Charles Darwin’s most important
works—The Origin of Species, The Descent of Man, and The Expression of
Emotion in Man and Animals.

Eduardo Neiva—the Brazilian-American communication scholar I met in
Rio more than 30 years ago—and I have been formally and informally working
both independently and together along this line for many years. We published a
piece on the topic in MATRIZes (Lull & Neiva, 2008) and a book in which we
offer an explanation of how communication drives human evolution (Lull &
Neiva, 2012). In an attempt to provide greater visibility for this perspective,
I recently wrote a textbook (Lull, 2020) and a journal article (Lull, 2022) that intro-
duces “evolutionary communication” to a wider audience.

Figure 4

The evolutionary approach to analyzing human communication emerges
from a platform of principles which have been established over many decades
of research on organic evolution. The standard theory of evolution—sometimes
called neo-Darwinian theory or the modern synthesis—is derived from Charles
Darwin’s original insights about natural and sexual selection together with
the basic principles of genetics. Epigenetic evolutionary theory—often called
the extended synthesis—focuses on how internal biology and the external
environment interact to influence genetic and behavioral expression. The third
explanatory stage moves through genes, biology more broadly, and the physical
environment to focus on processes of human interaction and the making of
meaning—evolutionary communication. ]
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Communication as work of diversity
(perspective and methodology)

Comunicacao como trabalho da diversidade
(perspectiva e metodologia)
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ABSTRACT

Starting from the procedural variation of communication found in the world of life
and valuing the resulting diversification of research and theories, this article proposes
a perspective of knowledge in a line of evolutionary epistemology, with a scope that
overcomes dispersion without detriment to the variety of problems, objects of observation
and research objectives. The perspective assumes the human species” capacity for
diversification as a communicational challenge and proposes a line of connection between
this comprehensive challenge and the plurality of interactional urgencies occurring
in the social environment. Furthermore, the article develops the relevant research
methodology and provides for empirical research to test the perspective.

Keywords: Evolutionary epistemology, communicational challenge, dimensions of
variation, communication processors

RESUMO

Partindo da varia¢do processual da comunicagio constatada no mundo da vida e
valorizando a decorrente diversificagdo de pesquisas e teorias, este artigo propde uma
perspectiva de conhecimento em uma linha de epistemologia evolutiva, com uma
abrangéncia que supera a dispersdo sem prejuizo da variedade de problemas, de objetos
de observagdo e de objetivos de investigacdo. A perspectiva assume a capacidade de
diversificagdo da espécie humana como um desafio comunicacional e propde uma linha
de conexdo entre esse desafio abrangente e a pluralidade de urgéncias interacionais que
ocorrem no ambiente social. Ademais, o artigo desenvolve a metodologia de pesquisa
pertinente e prevé a realizacdo de pesquisas empiricas para testar a perspectiva.
Palavras-chave: Epistemologia evolutiva, desafio comunicacional, dimensoes de
variagdo, processadores da comunicagdo
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O THE EXTENT that the various Human and Social Sciences (HSC),
since the 1990s, have stopped proposing general theories about commu-
nication — which should be seen, more precisely, as precursor theories —,
our field of studies has been developing in its own space an expanded collection
of research and theoretical reflections, in a variety of angles, on multiple objects
of interest. A simple observation of the annals of Compds and Intercom, as well
as of specialized entities in the area, demonstrates this diversified production.

Communication issues are also expressed in all activities and environments
of society and are related to the ways in which communication takes place,
to the technological presence of communication means, to reception processes,
interactional circuits, specialized professions, problems occurring in all social
fields and, even, to the most common actions of human gesture: dialogue, rumor,
commensality, sign language, bar table conversation.

The diversity of processes observed in society, research and theories that
develop knowledge about communication - relevant and necessary as it is —
hasled to a double problem: dispersion, which limits the search for consistency
in the field of knowledge; lack of consistency in the field, which makes it difficult
to deepen knowledge'.

Dispersion, which in the 20th century was justified as a result of an inter-
disciplinary theoretical generation, is now assumed as an internal dispersion of
the area itself, in a multiplicity of “specialties of attention” on the variety of issues
and observables that ask for corresponding theoretical and methodological
specifications, as well as the use of theories without distinction of origin
or focus specification.

The double problem pointed out is an obstacle to the recognition of commu-
nication as a discipline of knowledge among HSC. In facing this limitation,
the area has been developing metatheoretical scrutiny to systematize the
theoretical collection available; cartographic descriptions to identify some
composition between the knowledge produced by the different disciplines and
their perspectives or, at least, to “territorialize” the diversity; and ontological
concepts to capture the substantial aspects of the phenomenon.

All these processes are relevant — except when, in trying to reduce dispersion,
they lead to restrictions on diversity. The great variety of research and reflections
is required by the very diversity of questions and observables. The processes
that human society constantly experiments, invents, readjusts, remakes and
transforms make communication a proliferating phenomenon to the point that
each moment is different from the previous ones. We must recognize that the
diversity of communicational processes in social reality is a constitutive aspect
of our object of knowledge.
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Under these conditions, the following epistemological question arises,
which constitutes the axis of the research forwarded here: how to produce
consistent communicational knowledge while maintaining the necessary
variety of research on the procedural diversity of the world of life and
reducing the dispersion between sectoral discoveries? This article presents
a proposal in this direction.

We will not seek fo define “the communicational phenomenon” as if it
were marked by a specific nature. It is not a matter of conceptualizing what
communication is, but rather of proposing a possible research perspective as a
comprehensive epistemological instrument, capable of tracking communicational
processes wherever they occur and in the form they present.

A communicational perspective, as a scrutinizing look for the search for
knowledge, must embrace the diversity of communicational issues of society
itself, serving heuristically to ask questions and stimulate discoveries, and not
to explain the communicational processes in a unifying way, but to understand
the very variety of developed logics and activated dynamics that interpose in
the specificity of the different social urgencies.

Having assumed the potential infinity of communicational gestures,
strategies, objectives and logic tentatively put in place by society, the ineffecti-
veness of seeking this perspective in the very set of communicational processes
becomes evident. To respond to the double criterion of valuing diversity and the
search for consistency, I propose to shift attention - from gestures and commu-
nication processes — fo the problems of the social environment as a function of
which processes are triggered or developed.

It is within the scope of problems - and not of processes — that we must
build a perspective”. That perspective, under construction, will not be derived
directly from the object “communication occurrences in society”, but rather
from what can be perceived as the problem that the processes seek to respond to.
It is about offering a communicational angle to observe social occurrences,
and then, to apprehend the local logic of the processes aimed to face the specific
urgencies that can be referred to the comprehensive challenge.

I emphasize that proposing a comprehensive perspective with a properly
communicational approach does not correspond to developing a general theory
of communication’. Proposing a perspective is an epistemological rather than
a theoretical gesture. It should be a heuristic approach in search of knowledge
and consistency strategies, and not an explanation or conceptualization of
the phenomenon and its processes. Such a perspective, even comprehensive,
can coexist with other perspectives, both sectoral and comprehensive. Noting that
each HSC includes different perspectives in its theoretical-epistemological body,
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we argue that a search for comprehensiveness over variations of an object of
knowledge cannot imply a pretense of totality of apprehension.

DIFFERENCE AND DIVERSITY

Having gone from the diversity of theories and research to the diversity of
communicational processes in society, and from the processes to the questions
they answer, we still need some preliminary moves to develop the perspective
to be forwarded - among these, a reflection on the human differences.

One of the aspects that have attracted the attention of researchers, generating
theorizations about communication, is the issue of otherness and the relationship
with the diversity of social participants. When Honneth (2003) evokes the issue
of recognition and when Lévinas (2007) addresses the barriers of otherness,
difference is shown as a problem and, implicitly, communication as a work on
this difference. The social specificities of coping with diversity focus attention
on the dynamics inherent to the problematized difference and on the punctual
logic of building objectives and the search for healing strategies. We will not stray
too far from this nucleus, which offers significant clues. It is necessary, however,
to avoid treating difference exclusively as a problem and communication as a cure.

Certainly, social goals justify such specified approaches, but they should not
occupy the entire epistemological spectrum. The concentration of attention on
differences — when these are already socially constituted, verified, or assumed —
catches the communication issue at an established stage, making us lose sight
of previous and more comprehensive processes. We must, therefore, look at it
from a broader and more abstract angle, obtaining a perspective that can both
perceive differences to be resolved and obtain an understanding of the generating
processes and accuracy on the transformation strategies and actions.

For this, instead of focusing attention on communication processes only as
a work of overcoming differences, we are going to pay attention to a third level of
diversity — alongside the theoretical and social procedural levels -, reflecting on
human diversity itself not as a problem in itself, but as a striking feature of the species.

Lucrécia Ferrara (2021) rightly criticizes “communication aimed at
apprehending regularities that are reproduced” and asks whether it would
not be necessary “to consider the possibility of developing, in the commu-
nication territory, an epistemology of differences” (Ferrara, 2021, p. 7).
This study pays attention to that provocation. Human diversity is not made
up of established differences, regularized as if they were immutable. We have
skills for diversification'- of gestures, opinions, processes, perception, strategies,
invention, experience and, through all these elements, cultural generation.
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This diversification is structural and offers us experimentation, inference,
and strategic generation skills. First, as a potential for adjustment to changing
environments and then, by the very composition of cultural environments in
which diversity is somehow directed towards joint actions.

What is communicationally relevant is not the difference itself, it is the work
of diversity, through the relational modes it develops. Diversity work goes beyond
praxiological processes on already perceived problems. It implies, to a large
extent, proactive processes in search of balances and civilizational advancement.

The so-called “social” animals, with collective behavior, such as bees and
ants, have an instinctive apparatus that adequately accommodates different attri-
butions in the collective, according to effective standards for their perpetuation.
In the human species, the need for socially generating the articulating patterns
between differences becomes fundamental. We have some basic instruments to
develop practices in this direction - by joint experimentation —, which allows
motivated variations and tentative compositions.

Animals also demonstrate variable action skills when they relate,
mainly through instinctive processes, to specific niches of natural affordances
(Gibson, 1977). But a human peculiarity is the intensive presence of a form of
diversity that is produced in the very development of the specimen’s life.

What nature does, in our biological constitution, is to make room for an
expanded part of our capacities for action not to be strictly dependent on genetic
characteristics, attributing this relevant part to direct relations with the social
environment, in which we must learn or invent the relevant processes to walk
in a world that is continually changing.

This implies a work of diversity — corresponding to communication
processes — that is not limited to practices of articulation between differences.
It also involves the production of transformations in individuals, as well as
between groups and, for the same individual, between moments of his existence.
Composition is not necessarily an elimination of differences, but rather a mutable
adjustment between them. The two dynamics are not opposed; they feed each
other back by generating diversification and linking differences.

Thus, social participants are not simply diverse per se. More importantly,
they diversify by learning’, by life circumstances and by the experiments they
develop in the presence of different urgencies to be faced. We need a longer time
than other animals in “training for the world”, but this favors a quick adaptation
to changing circumstances without this tuning depending on a very long-term
generational biological diversification.

The variations of the human being are not only presented as in the Darwinian
perspective — random mutations selected in the sequence of generations by organic
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adaptation to the environment’. More relevantly, they appear as a diversification
of possible procedures within the same time frame. The selections made in
the social environment, therefore, cease to occur only between variations of
the organism itself and start to occur as selections between variable strategies
of social decisions.

Communication is not simply an adjustment resource between different
participants whose diversity can make joint actions difficult; communication
is also, and above all, a factor of transformation and flexibility in the face
of diverse urgencies.

The differentiated environmental conditions are not only those of nature,
but also, to an important degree, of the social environment itself, which is
diversified in the individual activities of the participants, in established practices
and cultural environments. Society, as a whole, can benefit from differentiation,
either through integrated work, tentative strategies or mutual support between
different skills. Thus, we have the possibility of articulations in different social
and natural ecologies, which makes us less dependent on a specific environment
and more viable in multiple circumstances.

Adaptability, in such conditions, is no longer restricted to a passive harmony
with the environment. It should be perceived as adaptive potential , with increased
dynamics in relation to other animal species and representing greater crea-
tive flexibility (Ferrand, 2008).

To say that we are different by interactional variation corresponds to
recognizing a mutual transformation between the individual and their insertion
cultures. It is what we can characterize as a constantly ongoing diversification process.

The risk of misunderstanding and maladjustment between social participants
is always present, as well as violence and oppression. The adaptive aldvantage8
is only realized to the extent that it is composed not of rigidly concatenated
differences, but rather of a joint adaptability to changing circumstances,
which calls for an ongoing, experimental differentiation during the life of the
specimens. The counterpart of the adaptive advantage of diversity is the need
for procedural standards and generalized practices - the adjustment between
gestures and between ideas is not done without effort. It also depends on whether
diversities can somehow be reformulated, questioned, and adjusted in comple-
mentarity, connecting to a joint generation of diversified processes.

Therefore, we need standards, systems, and cultures to generate some stability
and continuity, knowing, however, that any continuity, if it loses contact with the
situation’s requirements, becomes a risk generator. For this very reason, continuity
cannot be maintained as automatism. Without significant readjustments in
the face of the needs of a changing situation, it becomes a source of tension,
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which results in new problems. We have to diversify as individuals, as collectives
and as social organizations. Thus, the communicational problem is not simply the
need to generate joint actions, as if diversification were a difficulty and standards
and systems were the solution. Responding to the communicational challenge
is to develop viable compositions between transformations (by diversification)
and continuity (as culture).

Communication is the generative and procedural dynamic of the work
of diversity, developing patterns and, at the same time, allowing the frequent
revision of such compositions. This structuring condition of the human species —
which we summarize in the formula diversification/changeable compositions —
is what we will assume as the basis for the hypothesis of the communicational
challenge, which we will detail in the next section.

THE COMMUNICATION CHALLENGE

We have seen that the communication issue is not one of the problems for
which comprehensive solutions are sought that leave them behind. Diversity is
not just an issue; it is also a structural characteristic, a competence integrated
into our conditions of survival and perpetuation, an “adaptive” quality.

This structural characteristic corresponds to what we can metaphorically call
a “programmed incompleteness” in biological processes, with a relative reduction
of instinctual automatisms and an expansion of communicationally generated
variations in the social space, and, therefore, not occurring in the structure of
the organism, although related to the exercise of its competences. The diversi-
tying characteristic of the species results in an increase in adaptive flexibility.
Instead of waiting that, by natural selection, a line of organisms more adapted
to the environment survive and proliferate, we depend on a larger part of social
generation — and no longer mainly biological - of creative-adaptive responses.

Under these conditions, the challenge facing human society is to exercise
the species’ own skills to obtain viable compositions, continuously trying to
prevent our differentiated specificities from resulting in disastrous tensions.
Concomitantly, we have the challenge of exercising diversity, the capacities
of diversification and social invention to face the new urgencies that must be
interactionally faced, as well as the challenge of overcoming wrong compositions
or in the process of disintegration or conflict.

This creative and diversifying aspect does not operate in isolation: its tentative
effectiveness is only realized in the set of actions for the survival of the processes
attempted in the varied conditions of the world and for the good use and
activation of the niches offered or generated. The procedures are only completed
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by processes of joint operation - active articulations of the possible diversity in
a given culture and historical moment - generating, in turn, culture and history.

The social problem of the species is the very need to constantly find answers
that prove to be satisfactory, since the organism’s automatisms — which, evidently,
do not disappear - cease to occupy the center of the scene. With the expansion
of the proportion of adaptivity/creativity not imprinted in the genetic program,
the possibilities of dispersion, misunderstanding and oppression also increase.

The set of human characteristics referred to in the previous item - which we
gathered in the integrated notion of “diversification/compositions” - thus produces
the communicational challenge of the species. The word “communicational”
is justified as a central qualifier of the challenge, because diversity and its infinite
compositions can only be realized as an adaptive-creative advantage insofar as the
skills of diversification and skills for putting in common (articulate, compose)
gestures, behaviors and diversified strategies are mutually exercised by the social
participants. This also implies resisting the stiffening of established articulations.

This problem is faced directly by human societies in the practical arena of
everyday life or in the historical dimension of existence, in the varied concrete
and specific forms that today we can recognize as “communicational processes”
It is the fact of corresponding to facing the challenges of the work of diversity
that allows categorizing such processes as “communicational”. In other words,
communication is not defined by the conceptual nature of the phenomenon,
but by the problems - specified as such - that are faced.

If the communicational challenge is generic and comprehensive, its mani-
festation in social reality is shown in the form of potentially infinite specific
problems. We need to make a clear distinction between the challenge resulting
from human characteristics — which I propose as a comprehensive communication
issue — and specific problems of social reality, to which the generation and
activation of processes - specific and plural - of communication are aimed.

For clarity of distinction, I use the expression “urgencies” to refer to local,
concrete and specific communication problems of any activity between participants
that involves the development of some way of articulation between positions,
objectives and action strategies, which will compose the direction to be given to
its development. Not infrequently, urgency requires experimentation in search of
tentative strategies; but even in the availability of already established and stabilized
procedures, these require adjustments to the uniqueness of the situation (Braga, 2010).

The urgencies related to the work of diversity occur in specific ways in all the
variety of situations, cultures and social environments, established or not, in the
most diverse areas, requesting from its participants positions related to the need to
put together the complex and disconnected set of elements in the situation faced.
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Interactional urgencies do not just ask for correlated solution strategies —
the selection of tried strategies and their insertion in immediate contexts generate
possibilities that modify the context itself. Depending on their transforming
potential, they can have less or more repercussions in immediate or broader
contexts, leading to correlated cultural changes.

We know that the challenge is not always well faced. Quite the contrary:
there are communication processes that work with diversity in fallacious ways
(as in fake news), that transform it into oppressed differences (as in racism),
or even that build excluding dualities (as in political polarization). History shows
the strong incidence of error in the exercise of human competences, as well as the
resulting risks for civilization. Without an adequate exercise of the two orders of
communication skills, the species can even be driven to extinction. The anxiety
for universal values and truths and for absolute or mathematical criteria is an
indicator of how the challenge weighs us down. However, it is not possible to
escape this need for facing the challenge inherent to the constitution of the species.

The scientific issue — both in terms of embracing comprehension and
explanation of specific processes and praxeological contributions to society —
corresponds to the search of rigorous knowledge about this problem, thus partici-
pating in the communicational challenge faced directly by society. What I consider
in this article as the communicational challenge hypothesis is not restricted to
the descriptive level of human characteristics and the proposition of their general
relevance for survival. It also includes the proposition that the challenge thus
described is a pertinent basis for a knowledge perspective on social reality aimed
at a comprehensive and diversified understanding of communication processes.

It is with this proposition that we develop our proposal on the episte-
mological issue presented in the introduction. The next section presents the
hypothesis of the communicational challenge for society as a focal point from
a knowledge perspective.

THE PERSPECTIVE

The social processes of communication, as the work of diversity, involve the
participation of two types of competences: those of diversification and those of
composition, as an infinitely complex game between these two human dynamics.

This perception situates communication issues within the scope of transfor-
mation processes and search for continuity, justifying a heuristic of evolutionary
epistemology. The epistemological line has as its main reference Darwin’s
hypothesis on the origin and development of species, replacing a deterministic
causality with a process of generating variations, only then selected. In another
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article (Braga, in press), I present the possibility of its heuristic transference
to the communicational perspective.

The issue here is to derive a perspective of knowledge from human diversity.
Based on the communicational challenge, that perspective should allow inves-
tigating composition-generating processes by which strategy variations are
produced and selection tactics triggered.

We assume that the set of human characteristics can be considered as the most
comprehensive environment in which the urgencies and strategies of communication
processes are developed. But it is not a matter of making everything depend on the
characteristics of the species. For its exercise in research, the perspective must be
aline of connection between the comprehensive communicational challenge and
specific social urgencies that can be perceived as a problem within the scope of
this challenge. Such processes manifest themselves seeking insertion in contexts
of occurrence and, occasionally, focusing on the context itself.

The hypothesis of the communicational challenge makes it possible to
scrutinize, for each urgency analyzed, its own specificities — of the situations
of occurrence and of the investigative and theoretical questions triggered -,
perceiving the elements that the specific object itself puts on the agenda, as well
as what is sought to discover therein. The connecting line makes it possible to
understand how the general dynamics embrace the specific responses found
and how these responses exercise those dynamics.

The relations of supersumption and subsumption between the two levels
thus develop in a double direction, demanding a recurrent reflection between,
on the one hand, the comprehensive challenge characterized by diversity and,
on the other hand, its highly varied occurrence in the specific urgencies that
call for communicational processes to face them.

The finding of a relationship between the general characteristics of the species,
with its types of competences - learning, diversification, composition, empathy,
inferential competence, critical analysis, imitation abilities, self-awareness, etc. -,
and the variation of tactics and strategies to respond to the communicational
challenge make it clear that the communicational act does not start in culturally
established interactional processes (languages; consolidated strategies; or means
of communication)’. Given the comprehensive challenge, communication starts
first, as a necessity, leading to the invention of gestures and processes through
which languages are established, strategies are selected, and means are developed.

We can assume that the communication dynamics is at the origin of the
specific processes generated (Braga, 2017). The processes are variations of action
and thought, tentatively produced as a function of goals objectively related to
the communicational challenge. Such variations are selected by the participants
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within the reach of their understanding and action; and by the context, to the
extent of their insertion possibility —, remembering that the goals themselves
are socially, culturally and communicationally developed.

In the line of connection between the most specific urgencies and strategies
and this level of greater scope, possible contexts, socially and culturally relevant,
are interposed at different levels. For example, a specific interactional urgency
may successively receive relevant incidences from a professional space, from a
legal issue, from political circumstances, and from the cultural environment in
which it occurs. Each of these levels shows itself as a selective structure for the
variations subsumed therein and offers variations for the meaningful structures
of a superior level, of supersumption. For the concept of “meaningful structure”
we refer to the work of Lucien Goldmann (1970).

The adoption of an evolutionary epistemological line corresponds to
giving special emphasis to the connection moved by variations and selectivity.
Social processes are not activated by previous universal truths or by ultimate
goals, but by experiments — which work in different ways - of searching, trying,
learning, facing difficulties, creativity, and social invention, generating variations
that are selected according to its viable relationship with the urgencies worked
on and their contexts.

This makes it possible to take into account all the elements considered
relevant to the specific objects of study, whether in social reality or in the
theoretical approach chosen for its relationship with the problem addressed.
Context levels can be perceived as stimulating variation and as providing criteria
and selection processes.

That observation of intermediate levels and their mutual actions corres-
ponds to the line of connection between the communicational challenge and
the urgencies in which communication manifests itself as a relevant issue'’.
In research work, such a connection must be tailored to specific questions and
objectives. Thus, it is worth reflecting on its approach in methodological work.

AN APPROPRIATE METHODOLOGY

In the work of empirical research, the perspective calls for two movements
of attention — from the urgencies to the challenge, in order to perceive how the
specific urgencies correspond to the communicational challenge, enabling the
development of consistency; from the challenge to the urgencies, in order to
discover communication as the work of diversity within the scope of reality.

Once the urgency (or type of urgencies) to be investigated is selected,
the researcher must observe ongoing aspects related to variations, selectivity,
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tentative transformations and sought continuity, insertion strategies in significant
contexts, specific procedural logics of the situation, and incidences between
processes and their previous contexts. Thereby the singularities of the commu-
nicational process in question are apprehended by the specific questioning angle
of the research. As is often the case, in situations that require research, such a
process will entail tensions, as well as lack of definitions among the participants.

The result of this observation can be related to the characteristics of the
comprehensive challenge, leading to connection inferences. Such comprehensive
level inferences, returning to the level of singular urgency, allow the apprehension
of more details and more precise perceptions.

The reiteration of the two movements makes it possible to expand, at each
alternation, the understanding of the comprehensive and the explanation of
the specific. Goldmann (1964) proposes: “the clarification of a meaningful
structure constitutes a process of comprehension; while its insertion into a
wider structure is, in relation to the latter, a process of explanation”. And then:
“Explanation and comprehension are not, therefore, two different intellectual
processes, but one and the same process related to two frames of reference”

Ui the original - “amise  (Goldmann, 1964, pp. 353-354, our translation)'".

en lumiére d’'une structure
significative constitue un
processus de compréhension — organized around the potentialities of the connection. About the first movement —
alors que son insertion dans
une structure plus vaste est,
par rapport 4 elle, un processus
dexplication” |[...] “Explication

In the methodological approach from our perspective, this alternation is

from urgencies to challenges — we highlight:

et compréhension ne sont donc - referring different urgencies and strategies to the same comprehensive
pas deux processus intellectuels question makes it possible for them to talk to each other, stimulating
différents mais un seul et méme L R

processus rapporté a deux angles of composition and mutual tension;

cadres de référence. - observing tactical variations of objectives and strategies in concrete situa-

tions allows linking them to the species’ generic communication skills;
- observing the specificities of urgencies and ongoing strategies favors a
better understanding of the comprehensive logics and dynamics available.

From the challenge to urgencies:

- studying the comprehensive challenge in the specific circumstance
allows us to perceive the communicational angle of the punctual issue,
discovering there how the characteristics of diversity and composition
were triggered as well as their communicational quality;

- observing how the comprehensive question is shown in the face of
urgencies allows us to apprehend how the challenge materializes and
takes place in social practice;
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- having a scrutiny logic favors unraveling what is communicational in
the specific interactional processes observed, as well as deciding what
is their relevance for the research.

Paying attention to intermediate contexts — meaningful structures between
punctual urgencies and the comprehensive challenge —, we realize that the endless
diversification of processes does not appear disorderly and random in the social
environment and in research. The procedural variations of communication are
organized - not as a unified and stable territory, which could be mapped in a
geographic pattern, but certainly in multiple dimensions of variation.

The connecting line between the challenge and social urgencies enables
attention to all the specificities that characterize the urgencies and communication
strategies observed and related to the sociocultural contexts, social fields and
areas of knowledge in which they are inscribed and affect these dimensions of
variation. They are discernible as sets of processes in society by which cultures
and history are developed.

This perception reinforces the importance of diversified studies for producing
communicational knowledge, an importance confirmed by the strategy of the area
organizing work groups and lines of research that are evident as dimensions of
variation in the development of knowledge. The dimensions of variation are shown,
then, by the research problems and approaches that make up and characterize the set.

A second perception, promising for further studies, is the finding that
some communication processes, developed at the service of communication
objectives, given their tactical plasticity and their productive fortune in the
social environment, are characterized as a basis for social experimentation and
for activation in situations and urgencies, serving as a structure that provides
communicational dynamics. More than just dimensions of variation, structures that
show such continual generation capability should be categorized as communication
processors. These function as flexible molds, or condensations of tactics, for the
constant production of communication processes. Although the variations
produced show a kinship with each other, due to their development within the
macro logics of the same processor, they can develop in various directions and
with very different objectives.

The concept of communicational processors proposed here is, therefore,
a central operative element for the research work. What characterizes that notion,
with more concreteness than a similarity of problems, is the presence in the culture
of such “processing devices” in material form or as structured social rules and
processes available for activation by social participants to continue to exercise
appropriate interactional gestures and to develop their communication attempts.
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To a large extent, the communicational processes theorized by the HSC
in the 20th century are of this order and were perceived as communicational
both for demonstrating their potential in this direction and for being
criticized as intervening in an established regularity. Among such processes,
we mention: the cultural industry; languages as enabling or required for
interaction; the information; the narrative; the rhetoric; the sign; the audiovisual;
the technology; the media in general, with its vast productive wealth of commu-
nicational processes. We can also include communicational processors in lines
of professional action - journalism, advertising, organizational communication,
cinematographic creation, etc. Not by chance, disciplinary theories that were
considered “general theories of communication” turned to one or the other
of these processors.

However, a restrictive characteristic, reiterated in all these studies, is to
consider communication only that which is done from the processor in
question, due to its characteristics. The processor is the most perceived scope,
disregarding the relevance of other processes — and for this very reason the
theory was considered general. Processors appeared as the starting point and
guide of what is considered Communication. When the origin of a processor
is occasionally discussed, the communicational dynamics are not observed,
but the logics of the disciplinary field in which the theory was developed.
The processor is assumed as an instituting element and the communication
process is studied as if it were dependent on determinations and paradigms
of the discipline that investigates it.

Against that view, from a communicational perspective, processors
must be perceived as spaces of generative variation instituted by communi-
cational processes and, at the same time, developers of logics that enhance
communicational compositions. In the perspective proposed here, and as
we observed before, without denying the intervention of motives of all kinds
studied by other disciplines, we see communication as prior to such processors,
participating in their generation. From the development of a processor,
communication remains a basic dynamic that, due to the communicational
challenge, redirects the processor by the very fact of exercising it. By activating
a certain processor, the social participants make their communication work
within its logic, but the dynamics of diversification continues to be exercised
in a readjustment process.

In this origin, characterized by the hypothesis of the communicational
challenge, we find a possibility of articulating processes and gestures of human
communication without any reduction of their diversity.
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CONCLUSION: SUMMARY OF THE PROPOSED PERSPECTIVE

The article proposed a perspective focused on the issue presented in the
introduction, seeking to value the diversity of observables, research and theories
worked on by researchers in the field, at the same time avoiding the dispersion
found as a barrier to a greater development of the knowledge produced. We find
the guiding axis of the perspective in comprehensive characteristics, which are
present in the variety of occurrences and communicational processes and in
the diversity of the problems that request them. The following elements were
structured in the development of the perspective:

- The objective of maintaining the diversity of observables, research and
theories and of reducing dispersion, enabling the search for consistency
in the construction of knowledge;

- Perception of human diversity as an adaptive characteristic of the
species for different contexts in the social environment;

- Verification of the communicational challenge arising from this diffe-
rentiating characteristic; and the consequent generation of changeable
compositions between differences and adjustable standards in the
social environment, as the work of diversity;

- Apprehension of this dynamic as a process of transformation-and-
-continuity in facing the communicational challenge;

— Activation of a heuristic based on evolutionary epistemology, adjusted
to the social process of communication in the discovery of its variations;

- Development of the perspective as a connection line between the
comprehensive challenge and the endless communication urgencies;

- Reiterated going back and forth between the extreme points of that
connection line for the scrutiny of meaningful intermediate levels as
the appropriate research methodology;

- Characterization of intermediate levels as dimensions of variation
and selection contexts;

- Perception of communicationally generated intermediate levels to
process communication as “communication processors”.

With such components, what the perspective seeks, tracking the comprehensive
challenge that dynamizes social situations, is to discover the characteristics
of interactional processes, depending on the problems chosen for research.

The most explicit structural feature in human communicational dynamics
stems from the fact that its participants diversify more widely than other species.
The dynamics is demarcated as a comprehensive process of transformations
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and search for continuity — which justifies an approach in terms of evolutionary
epistemology. Under these conditions, languages, strategies and means are
shown to be the work of diversity. Within the scope of the comprehensive
challenge that triggers this dynamic, social urgencies multiply through the most
diverse social issues.

The proposed perspective offers a line of connection between the urgencies
in the social environment — with their correlated research problems - and the
generation nucleus of the work of diversity dynamics. It is not, as I emphasize
throughout the article, an explanatory theory, in which the diversity of urgencies
is “reduced” to a unified pattern. On the contrary, the perspective appears as a
heuristic to unravel the specificity of the different ways of facing the challenge
in society and, therefore, of the infinite variations produced by the communi-
cational dynamics.

The methodological approach to exercise this line of connection in research is
based on Lucien Goldmann’s propositions (1970) regarding meaningful structures.
The approach is developed as a strategy for perceiving the relationships between
a whole and its parts, which are mutually constituted. Given the verification
of the different operational levels through which society produces mutable
compositions between the ongoing diversifications, in its multiple activities and
institutions, it is relevant to research the communicational work of diversity in
the production of variations and in the selection processes that are manifested.

Dimensions of communicational variation are developed by urgencies of
all kinds and related to all activities of social interest, whose participants trigger
different strategies to obtain some composition of their differences. Among
these dimensions of variation, the development of the perspective highlights
a productive lineage of dimensions directly turned to the communicational
activity itself, whose focus is to enable, facilitate and direct human interactions,
whatever their objectives. I characterize these structures, centrally significant,
as “communication processors” and I perceive, preliminarily, three types:
languages; consolidated strategies; and means and mediations between the
participants. These three possibilities, although distinguishable, are intertwined
in varying doses in the social environment.

The perspective presented can encompass and give attention to all dimen-
sions of variation in the work of diversity— occasionally in interface with the
specializations constituted around a specific dimension. However, it is worth
paying particular attention to communication processors. Although these are
long recognized and researched in the area, they have been seen in an isolated
and incomplete way. Their own generation already involves the work of diversity,
showing that one cannot think of communication as something that only occurs
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from a communicational processor, as this was communicationally developed
as a selector of strategies and generator of variations.

In addition to the structure of the perspective, briefly summarized here,
ofits epistemological foundation, of the coherence sought between the component
elements and of the specified methodological approach, it is necessary to verify
both its empirical validity and the productivity of its heuristics. The research
initiated by this article proposes to investigate, following the proposed perspective,
dimensions of variation and communicational processors through the re-reading
of research in the area and by carrying out empirical studies. The development
of verifications by other researchers - in analytical and critical terms —
would represent a significant contribution to the improvement of the proposal. I¥i
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Beyond media imperialism: The challenges
of theorizing global TV flows

Alem do imperialismo da midia: Os desafios de
teorizar fluxos globais de TV
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ABSTRACT

This article reviews the intellectual journey that led me to study the development of television
in Brazil. It discusses how I came to study how media were developing in countries of the global
South as part of a Ph.D. in International Relations. It led me to get particularly interested in
Brazil, particularly when I discovered that the US State Department was willing to train me
in Portuguese and send me there for three years. It discusses the great intellectual support I
received for my research on Brazilian television, TV Globo and cultural dependency, from
Prof. José Marques de Melo and others at ECA/USP, in which others like Carlos Eduardo Lins
da Silva and Ana Maria Fadul were beginning to look at some of the same issues. It goes on to
discuss how interesting and helpful the INTERCOM and ALAIC network of researchers was in
learning about the great upswell in Brazilian and Latin American research that was taking place.
Keywords: Global media, Brazilian television, TV Globo, Intercom, ECA-USP

RESUMO

Este artigo examina a jornada intelectual que me levou a estudar o desenvolvimento da
televisdo no Brasil. Discute-se como iniciei o estudo do desenvolvimento dos meios de
comunicagio social nos paises do Sul global, no 4mbito de um Doutorado em Rela¢bes
Internacionais. Tal estudo me fez despertar um interesse especial no Brasil, principalmente
quando descobri que o Departamento de Estado dos Estados Unidos estava disposto a
me treinar na lingua portuguesa e me mandar para la para passar trés anos. Discute-se
o grande apoio intelectual que recebi para a minha pesquisa sobre a televisao brasileira,
aTV Globo e a dependéncia cultural, do Prof. José Marques de Melo e outros da ECA/USP,
onde outros, como Carlos Eduardo Lins da Silva e Ana Maria Fadul, come¢avam a
examinar algumas das mesmas questdes. Discute-se também como foi interessante e
util a rede INTERCOM e ALAIC de pesquisadores para conhecer o grande crescimento
das pesquisas brasileiras e latino-americanas que estava ocorrendo.

Palavras-chave: Rede de televisdo global, Rede Globo, Intercom, ECA-USP
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Y START WITH U.S. communication study traditions happened

during my undergraduate years at Stanford University, 1969, where

I started studying psychology and shifted to focusing on commu-
nications and international relations. When I shifted to studying communica-
tions, I remember being a little surprised that the head of the communications
program, Nathan Maccoby, on discovering I had been a psychology major,
told me I didn’t have to take the introductory theory class because it was all
based on psychology anyway. That was a little uncomfortable to me.

One of the reasons I shifted away from psychology was that I had begun to
discover that it was very culture bound. Much of it seemed to overemphasize
individual psychology based on European and American culture. A big turning
point was when I discovered that an effort to replicate a basic experiment about
cognitive dissonance reduction in Hong Kong just did not work. One of the
assumptions of cognitive dissonance reduction was that if you required some-
body to make a statement that conflicted or was dissonant with one of their own
attitudes, then they would shift their attitude to be consistent with their public
behavior. When an experiment tried to replicate that in Hong Kong, the peo-
ple being studied didn't feel any need to change their attitude to be consonant
with their public behavior, since to them, something culturally different was at
stake. If an authority figure asked you to read a statement, you read the state-
ment, but that had nothing to do with how you thought about it. It was just a
culture-based deference to authority. I had also taken some courses in cultural
anthropology and it occurred to me that maybe what I was really interested in
was culture, not psychology.

As I started to study communications, there were courses on several kinds
of communication issues. I had classes on cinema history, on journalism, and on
radio and TV broadcasting. Many of them seem to have a standard US emphasis
on media effects. There was definitely an emphasis on traditional quantitative
methodology. But I also had also had a class in my senior year on communication
and national development, where I met several interesting Stanford PhD stu-
dents, including one who would become a mentor to me later, Emile McAnany.
I was really intrigued with the connection that the course drew between how
communication media were developing and how national cultures and identities
were developing. It also focused on using communication as a tool to accelerate
or change national development. By the time I got to grad school to study these
kinds of issues, I realized I was a lot more interested in understanding how
national media systems were developing rather than thinking about how to use
media to change patterns of development.
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In this Stanford class I got exposed to both more traditional developmentalist
thinking, like that of Wilbur Schramm (1964) and Daniel Lerner (1958), but also
to more critical thinking like media imperialism by Herbert Schiller (1969).
I had also taken a couple of courses that had a Marxist approach to economics.
Stanford let you choose between an intro economic course sequence that was
much more traditional and one that was much more critical or Marxist. I took
the latter because it was a time in which many people were becoming increa-
singly against the US involvement in the Vietnam War. Like a lot of students,
I wondered if we ought to go beyond just being against the war and become
somewhat more focused on radical change in the US. We were thinking that
if our current system had led us into Vietnam, maybe the system itself had to
change. I spent six months doing a study abroad in Vienna in my second year at
Stanford and several of us became aware of an opportunity to go on a sponsored
official Soviet tour for students under the Sputnik youth tourism agency. As I
look back, I'm sure that was a soft power operation which was trying to bring
American and European students to the Soviet Union to give them a look around
and hopefully give us a better opinion of the Soviet Union.

I had become very intrigued with Marxism in my first year at school.
However, spending three weeks in the Soviet Union, 1970-71, put a big question
mark on that. Really existing socialism, the way that many people described
the Soviet Union at the time, seemed to have some strong points. They built up
an impressive industrial structure enabling them to defeat Nazi Germany by
1945. Many of their cities had been well developed, like Moscow, which had a
very impressive subway system and many impressive buildings. But there was
also a very visible emphasis on social control and political opinion control.
People seemed to be afraid to talk to us about anything that didn’t stick close
to the party line of the Communist Party. This raised a lot of questions in
my mind about the Soviet Union. I had been thinking about studying Russia
history and the development of the Soviet Union but, honestly, after three
weeks traveling there, I found it quite depressing and not something I wanted
to immerse myself in studying.

It did raise questions about the way that the US and Soviet rivalry in the
Cold War was affecting the rest of the world. I got very intrigued with that as
I could sense, being in the Soviet Union, that they were quite serious about
promoting their development model to the rest of the world the same way that
the US was. And that interaction between the two was interesting, so it got me
thinking more about studying the larger questions of international relations
and models for development.
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GOING OFF TO GRADUATE SCHOOL

Rather than staying at Stanford University, which had a huge emphasis on
how to use communication media to accelerate development, under Wilbur
Schram, I decided I wanted a change of scene and of disciplinary focus, to go
east to the East Coast of the United States, and study a mixture of communi-
cation and international relations. There are probably several places I could’ve
studied that but the most interesting one seem to be at the Fletcher School of
Law and Diplomacy, at Tufts University, which emphasized media development,
cross-cultural communication, public diplomacy, and the interaction of media
and international relations.

I wasn’t quite sure yet if I really wanted to be an academic. I came from
a small farm in Idaho and didn’t really know any academics personally other
than some of the professors I had gotten to know at Stanford, who still seemed a
little godlike and mysterious to me. I did not yet have a lot of confidence in my
ability to be a professor but I was increasingly intrigued with being a researcher.
I was also somewhat intrigued with working directly somehow in international
relations, preferably on the part that media that played.

I was very impressed with one professor, Rosemarie Rogers, who taught
me my first couple of courses about international communication and develo-
pment of media and research methods. She went a long way toward helping me
understand how there were multiple research methods for approaching many of
the theories, ideas, and questions I was interested in: How different approaches
yielded different kinds of evidence and data and that that could range from
qualitative to quantitative and mixtures of the two. That was a big relief. In the
Stanford psychology program, I had gotten sick of working on psychological
experiments, either being an experimental subject or as a research assistant to
a couple professors. The experiments increasingly seemed very manipulative.
I was really relieved to learn about a broad range of methods, including many
different ways of approaching some of the big topics. The training I got at Fletcher
School was a good basic grounding and gave me a good strong sense of how
to think openly and creatively about different ways of researching a question,
which would benefit me greatly by the time I got around to doing a dissertation
about television in Brazil.

I also had a chance to study several issues and theories on international
media, politics, and development. I liked the idea of looking critically at cultu-
ral industries the way the Frankfurt School did. I got very intrigued with the
unequal flow of news film and television. I was particularly intrigued with a
new report that came out from UNESCO about unequal TV flow in the world
in 1974 (Nordenstreng & Varis, 1974). I went deeper on the idea of dependency
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theory in terms of the work by Cardoso (Cardoso & Faletto, 1979) and others
(Evans, 1979). I was very interested in the issues and processes that led up to
the New World Information and Communication Order debate (Unesco, 1978).
One of the first books I read about media in Brazil was a report written by
Nelly de Camargo, of USP, on Brazilian communication policies (Camargo &
Pinto, 1975), as part of UNESCO’s 1970s program of urging countries to build
up communication policies.

I was really interested in looking at Frankfurt school theories about cultural
industry (Horkheimer & Adorno, 1972) in a critical way. But I was also beginning
to read things about what media industries and national policies in developing
countries like Brazil were doing to begin to apply strategies to promote national
production, particularly of television and radio (Katz & Wedell, 1976). I was
particularly interested in the way China was taking a very autonomous, very
different view of how to do communications and media in the country. I was
also interested in the buildup of the TV and film industries in India, the televi-
sion industries in Mexico and Brazil, and the overall nonaligned, independent
approach to media that Yugoslavia was taking. I was very intrigued with the
countries that were beginning to push back on dependency and cultural impe-
rialism, whether by government policy actions like in China or Yugoslavia, or by
more industrial ways in places like India, Mexico, and Brazil.

Professor Rogers turned into my PhD advisor. She was beginning to tell
me explicitly that she thought I would make a good researcher and professor in
academia. She could tell that I didn’t really have a lot of confidence about that and
did me the great favor of deliberately trying to build up my confidence, to let me
know that I was plenty smart enough to do that if that was what I wanted to do.

I had taken the US foreign service entrance exam at the urging of Fletcher
School. They were very interested in getting as many people as possible to
go into the foreign service. I took the exam, passing their different tests and
interviews, and, toward the end of my first year, I got a call from them saying,
“Well, you passed! Where would you like to go if we were to hire you and send
you someplace?” I said I'd be really interested in Brazil, China, India, Mexico,
and Yugoslavia.

In terms of research, I was curious to see which developing countries were
developing their own media that pushed back at the pressures they were getting
from US cultural imperialism, and those countries were all interesting examples.
I'd been studying cultural imperialism and dependency theory. Dependency
theory in some ways made more sense to me at the time as a workable overall
model for understanding what places like Brazil or Mexico are going through
than did the kind of holistic idea of cultural imperialism that Herb Schiller
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was promoting in his work. When the foreign service offered to train me in
Portuguese and to send me to Brazil for three years, I was thrilled but I asked
them if I could stay in school until I finished my coursework for my Ph.D. and
they agreed. Even though I had deep reservations about US foreign policy,
I saw this as an opportunity to go learn Portuguese, learn a lot about Brazil by
spending three years there with them. Then, if T wanted to go back to academia,
I'would have the field work done for a dissertation. My advisor, Prof. Rosemarie
Rogers, basically said “you might enjoy foreign service for a couple of years but
you will be back in the academic world.”

I did finish my coursework and my comprehensive exams for my doctorate
just before I left Fletcher School to go join the foreign service. I went to Washington
to study public diplomacy, Portuguese, and area studies for a year at the Foreign
Service Institute, which was all useful anyway: The idea of area studies aimed at
a general understanding of the countries of Latin America, their international
relations with each other, and their relations with the United States and the
former colonial powers of Spain and Portugal. All of that seemed important to
study generally if I was then going to try to study how media were developing in
Brazil. Then, I went to Brazil for three years to give myself a chance to develop a
dissertation proposal and do fieldwork in Brazil toward a dissertation.

LEARNING FROM BRAZIL

As I arrived in Rio in early 1976, I continued studying Portuguese at the
consulate in Rio. I'd had very good instruction on Washington. I had intensely
studied for six months, six hours a day but still I wanted to keep learning, so I
took the advanced level Portuguese class in the consulate. An interesting thing
happened in my very first week there that set me on what turned out to be
my dissertation. The teacher told us that most of us were doing well with our
Portuguese but we needed to find ways to go out and have conversations with
real people. She suggested two specific things: one was to go get a Rio soccer
club jersey and people would talk us about soccer and the team. She said that,
even more importantly, we needed to watch a telenovela (the Brazilian soap
operas) or two every night because that’s what everybody really talks about.

I thought, “Wow, this isn’t what Herb Schiller led me to expect.” I came to
Brazil mostly expecting to do a case study in cultural imperialism. I'd learned
enough to know that TV Globo had been started in a joint venture with Time
Life from the US. I expected to see the kind of cultural imperialism that people
like Herb Schiller talked about, an economic orientation toward capitalist com-
mercial media. That was clearly the case, but also, part of the cultural imperialism
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theoretical package is that you would expect to see an awful lot of American
television, film, and music content and that that American content would be
having a clear ideological impact as part of cultural imperialism (Dorfman &
Mattelart, 1972). Instead, I began to realize in that first week that prime time in
Brazil, particularly on TV Globo — which most people watched —, was full of
three separate Globo-produced telenovelas and a national newscast rather than
imported US shows. That got me intrigued with the phenomenon of telenovelas.

I had two possible dissertation topics. One would be looking at what was
happening with censorship of the news media. I had arrived shortly after the
new Geisel military government announced a policy of abertura, or political
opening; that they would gradually go back to civilian government. As part of
that, they were going to gradually lift censorship, which was still heavy in most
media at that point in 1976. They first lifted censorship on elite newspapers
like Jornal do Brasil and O Estado de Sdo Paulo and small leftist weeklies like
Pasquim, or O Movimento, so, seemingly, the military trusted the elite to get a
less censored view of the news and they didn't really seem to care what leftist
weeklies published. But they clearly planned on keeping censorship on the
dominant mass media of television and radio for quite a while, which indicated
that they saw television in many ways as more important than the elite media
in terms of its impact on the public (Ribke, 2011). That seemed interesting but
it ended up pushing me to work instead on television, which was seen by the
military and many others as having a much greater impact on the public.

The other possible dissertation topic would be to look at the case of TV
Globo and its telenovelas, news, and shows de auditorio, which seemed to have
pushed imported US shows out of prime time, as well as the other competing
television stations. In theoretical terms, that seemed to confirm certain aspects
of cultural imperialism at a structural level, since Time Life had been part of the
creation of TV Globo and had laid down certain very clear commercial patterns,
a very efficient advertising operation (Wallach, 2011), an entertainment orien-
tation, and a strong promotion of consumer culture (Mattos, 1990). But there
was a lot more to it. There was a lot of interesting cultural creation going on in
telenovelas, comedy, music shows, and shows de auditorio.

I presented both ideas to my committee back in the US. They said this idea
of looking at how the development of TV and its strong production of national
entertainment challenged to some degree the idea of cultural dependence or
cultural imperialism seemed to be a much more interesting theoretical pros-
pect, which would put me into a very important theoretical discussion with
an interesting case study. We agreed that I would do my dissertation about
television in Brazil and the ways in which it did or didn’t fit into the ideas of
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cultural dependency and cultural imperialism. Looking back at it, I was trying
to balance what I knew from graduate school about political economy and how
that seemed to predict some of the things related to cultural imperialism, parti-
cularly the structural nature of TV Globo’s approach to commercial TV (Hertz,
1987), and a cultural studies approach based on Stuart Hall (1977) and other
early scholars plus TV studies in the United States, which look at industry but
also very much at content and reception (Newcomb & Hirsch, 1983).

I got really interested in reading what had been done about television in
Brazil and began to meet scholars in Brazil that first year, 1976. I discovered
several early key books that really influenced me quite a lot. One was O Paraiso
via EMBRATEL (Milanesi, 1978), which was a kind of ethnographic account
of the arrival of television in a small Brazilian town, which helped me have a
better sense of just how much impact television was having in Brazil. Another
was A comunicagdo do grotesco (Sodré, 1972), which gave a really fascinating
account of the popular culture roots of show de auditério. Another was A Noite
da Madrinha (Miceli, 1972), which was a semiotic account of a popular television
talk show. That one challenged me theoretically, as the semiotics perspective is
common in Brazil but I was unfamiliar with it. What I had been exposed to in
graduate school was more about structuralist issues like political economy and
questions of content flows. I was, however, a little surprised that there wasn’t
more research about television, particularly the content of television in Brazil.
There was a very active political debate going on about the role of TV Globo and
the legacy of TV Globo’s joint venture with Time Life. I found and read a book
called O Livro Negro da Invasdo Branca (Calmon, 1966), written by one of the
major stakeholders in one of TV Globo’s major competitors, TV Tupi, so perhaps
a little suspect, but it certainly raised a lot of interesting background. Most of
the classic histories of TV Globo, like A Histéria Secreta da Rede Globo (Hertz,
1987), had yet to be written but there was considerable debate in newspaper
sources about the Time Life joint venture with TV Globo. I realized I was going
to have to work a lot with archival sources, like newspapers as well as interviews.

I talked to some of the people who worked with both culture and media
issues in the consulates in both Rio and Sao Paulo to describe what I was getting
interested in and one of them advised me to talk to a senior professor in televi-
sion and theater at the University of Sdo Paulo, Fred Litto. I contacted him and
began what turned into a long friendship and interesting set of exchanges and
conversations over the years, which, in the long run, pushed me toward looking
more at technology issues in Brazil. Fred introduced me to Prof. José Marques
de Melo, who then introduced me to other people, including Carlos Eduardo
Lins da Silva, Fernando Santoro, Anamaria Fadul, and Margarida Kunsch.
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The core element of my initial access to people studying media in Brazilian
academia was very much at the University of Sdo Paulo in ECA. José Marques
de Melo provided a very important opening to a large network of many of the
people involved in INTERCOM, the communication research association. I also
eventually met and interviewed some very interesting people from elsewhere,
like Muniz Sodré at the Federal University of Rio de Janeiro.

However, my initial reception from José Marques and others in Sao Paulo
was so open and welcoming that I concentrated there for quite a while. ECA
also had a good library. I found a lot of Brazilian books as well as books from
around Latin America. For example, much of what I still know about semiotics
I probably learned by reading things in Portuguese both from Brazil and trans-
lated from other parts of Europe and elsewhere in the world. Eventually I also
met people at PUC Sao Paulo, like Renato Ortiz and Sylvia Borelli, who were
very much more into that school of thought, toward the end of my first three
years of fieldwork in Brazil.

I began to realize to that I also needed to learn industry perspectives. I was
getting quite a bit about Brazilian TV from scholars and from the literature
(which was beginning to build up) but I really needed to understand how the
industry itself worked. I started trying to make inroads into TV Globo itself.
I'was lucky to eventually get in contact with their research director, Homero Icaza
Sanchez, who thought it was interesting to have this young American speaking
fairly good Portuguese and really interested in what they were doing. He was
quite open about talking me through the research they were doing and of his
understanding of the history of TV Globo, particularly how they had developed
subgenres of telenovela that fit the profile of people watching at different time
slots. I began to realize that I wanted to not just understand what was going on
currently in these genre categories but to see how they developed over the years.

Talking to people in the advertising industry and the TV industry was fas-
cinating, particularly people at other broadcasters like TV Tupi, TV Rio, or TV
Excelsior. Some of my best interviews were from people who formerly worked
atall those TV stations before going into either advertising or academia. I had a
fascinating interview with Roberto Dualibi, head of a major advertising agency.
He was really interested in offering his thoughts not only on advertising but
also how TV had developed in general. I also spoke to some people at Mercado
Global and Grupo de Midia (1978), who were beginning to pull together a
broad swath of advertising data into useful patterns. Those were very helpful
in understanding how TV Globo had overwhelmed its competition and that
it was much more efficient in its use of advertising. They had a much better
dialogue with advertising agencies via research and upfront presentations of
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coming shows and seasons. I wanted to get a critical outside point of view from
political economy, like how it had used favorable contacts with the military
government to get licenses and technology to spread across Brazil, but I also
wanted to get an insider’s view of how it worked and why they thought it had
developed the way it had.

I was also fortunate that IBOPE Sao Paulo let me use their television ratings
data, particularly historical stuff. That let me see who was watching telenovelas,
music shows, or comedy shows. I had decided to do a content analysis of which
television genres different programs fit in (in sample weeks from 1962 to 1979)
and how many minutes those genres took up in the schedule (using newspaper
program listings), comparing that for primetime versus the total day, adding
where those programs came from (Brazil, United States or elsewhere), and then
creating an index that linked those content analysis numbers to the IBOPE
ratings for the shows. That created a measure that I called audience hours that
showed not only how many hours of television and in which genres came from
Brazil or the US but also how many people were watching each.

As I started working on that, I also realized I needed to do an industry
history. I needed to look carefully at the history of TV Globo and the histories
of TV Rio, TV Tupi, TV Record, and TV Excelsior to understand the larger
shape of how television had developed in Brazil. I was lucky to find most of the
original sources I needed from the public archive of the newspaper O Estado
de Sdo Paulo. It was like someone gave me a gigantic Christmas present when
I walked into their archive and saw how well-organized they were. Somebody
had already organized files of clippings not only from their own newspaper but
also from a dozen other newspapers on topics like the history of TV Tupi from
1951 to 1960. I could pay to photocopy whatever I wanted to get the history
background that I needed. That became the core element of my dissertation
with in-depth histories of each network and of the main genres of telenovela
and shows de auditorio.

INTERCOM

Both USP/ECA and INTERCOM continued to expand my horizons about
how to understand Brazilian media. I had a great set of conversations with Carlos
Eduardo Lins da Silva on the impact of TV Globo from the way he was seeing
it in his own doctoral dissertation about the reception of Globo in workers’
communities in both the Southeast of Brazil and the Northeast of Brazil (Silva,
1985) and with people like Cesar Bolafio on a more critical perspective of the
role of the advertising industry in television (Bolafio, 1988). My graduate school
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had given me a structuralist but not particularly Marxist view of how the struc-
tures of international relations work, although I had been reading work about
cultural imperialism and dependency. A lot of what I came to know in Brazil
about political economy was from people like Cesar Bolafio and organizations
focusing more on things like political economy in parallel to INTERCOM.

MY FIRST ACADEMIC PRESENTATION WAS AT INTERCOM

After my first three years in Brazil, 1976 to 1979, I went back to the US to
work for the State Department in their research department, looking at media
and public opinion in Latin America, which was handy; I learned a lot of useful
things there, particularly about research methods, and had pretty good access to
alot of useful books from the Library of Congress. I finished my dissertation in
1981 and came back to Brazil in 1982 to give a presentation on it at INTERCOM.
That was my first academic presentation of a paper, and I was a little nervous
about it. I wasn’t quite sure how my argument was going to be received.

What I had found was that, structurally, Globo had been very influenced
by its interaction with Time Life and with the advertising industry to become a
dominant commercial media industry, emphasizing entertainment and working
with the military government to help create a consumer economy, just as political
economy researchers feared. On the other hand, I wanted to talk about the cul-
tural aspects of the industry, which were somewhat understudied. There was a
widespread belief in Brazil that they were flooded by imported, canned American
programming. My research was more empirical work on the development of
the main television genres over time, from 1963 to 1979, who produced them,
what was domestic and what imported, and how many people watched them.
I found a pattern of slight decline of the overall amount of American program-
ming in Brazil. It was declining more quickly on TV Globo, which was replacing
more and more American programming with Brazilian programming in different
parts of the broadcast day since their own research showed more demand for
national programming (Wallach, 2011). However, if you simply looked at the
overall volume of American imported programs on all stations, it was still high
because several of the smaller networks were counterprogramming TV Globo
by using lower-cost American series and American movies. I created an index,
audience hours, by weighing the amount of programming in different genres
from the US and Brazil by their ratings from IBOPE. Once you looked at what
people were actually watching, then the amount of time people spent watching
American TV was going down pretty quickly. I got a little bold and called my
talk “The decline of American influence on Brazilian television.” Some of my

V.16 - N2 3 set./dez. 2022 Sdo Paulo - Brasil JOSEPH STRAUBHAAR p. 121-135

MATRIZes

131



' All quotes from personal

132

correspondence with
Joseph Straubhaar.

MATRIZes

political economist friends pushed back on that because the political economy
or basic structure of Brazilian television was indeed very much influenced by
the United States but what I was really talking about was the programming,
the cultural and political influences reaching people through TV. And there I
saw an interesting change going on with more and more Brazilian programming
of a relatively high quality being produced and disseminated to an audience that
increasingly preferred national programs (Straubhaar, 1984).

I remember being a little scared what the reaction was going to be. It was
kind of a cheeky thing for a foreigner to come in and contradict what many people
thought they perceived about the flow of TV into Brazil. But after I presented
the paper, I was really struck by the thoughtfulness of the reaction by people
at INTERCOM, particularly José Marques de Mello, who, along with several
other people, essentially said, “Well, that is interesting. It's not what we thought
was going on but you're presenting some pretty good evidence and let us think
about it” We had a great discussion, probably one of the more fun academic
conversations I've ever had. It made me think “here’s a group of people with
whom I can have a lifelong academic relationship, learn from, and exchange
ideas with?” It gave me a very promising sense of having a home in Brazilian
academia for the stuff I was interested in working on.

Other have felt the same way. Emile McAnany told me that “José Marques opened
a large network of people/ideas to me and others. José Marques was the central
figure at ECA and in Brazil as far as I was concerned” Raul Fuentes Navarro,
of Mexico, told me that

“ECA has been very important in the constitution and development of several
influential academic and professional associations in the field within Brazilian, Latin
American, and even global spaces. Not only José Marques de Melo, but Margarida
Kunsch, Ismar de Oliveira Soares, and Immacolata Vassallo, among others, have been
creating and strengthening ties all over the world” Guillermo Orozco Gomez
said, “Among other things, I would recognize as a key mark of ECA the study of
Telenovelas. ECA was the pioneer in Latin America in approaching TV fiction
academically and it is still doing it through OBITEL” Milly Buonano said, “Speaking
of Obitel, although Eurofiction has been an inspiration (and 'm proud of this),
ECA — especially in the person of Maria Immacolata Vassallo — has succeeded
in making it a great and lasting collaborative research endeavor, a real model and
point of reference in the international landscape of contemporary media research.
Worth mentioning too are the strong and fruitful ties ECA has established with
schools of communication like La Scuola Fiorentina della Comunicazione and
media scholars in Italy, among other countries’.
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There began to be very interesting research centers around Brazil. One that
helped a number of international scholars was Nucleo de Pesquisa de Telenovela,
with Anamaria Fadul and Cida Bacega. It is now — CETVN — Centro de Estudos
de Telenovela, directed by Immacolata Lopes.

Through INTERCOM, I began to meet a variety of people in several
up-and-coming major schools who were doing a variety of communication
study work. The number of people working on many kinds of issues was
really beginning to grow. Between the people I talked to in those organiza-
tions and the articles and books I was reading at the ECA library and finding
at bookstores, I was really intrigued with some fields which were quite new
to me, like semiotics, structural linguistics, and discourse analysis. All of
these things gave me a basis both for critically understanding how media
were developing in Brazil and the broader Latin America world, particularly
as INTERCOM expanded and began to include other Latin Americans and
people from Iberia. Furthermore, the ALAIC network began to grow, in which
Brazil had a strong role.

One of the things that fascinated me was how connected INTERCOM
was to the Latin American associations that were growing up at the time and
Lusophone-oriented associations, like LUSOCOM and its related connections
to Europe, particularly Portugal and Spain. It was a fascinating way to build up a
whole worldwide academic network that branched out from Brazil. It gave me a
perspective on how global media worked that very few Americans were privileged
to see, in part because I'd been getting to know people in Brazil for years already
and they were kind enough to open up their networks and introduce me to a lot
of people at IAMCR, ALAIC, etc. It was a real expansion of what I knew about
global media, finding major theorists like Jestis Martin-Barbero (and his ideas
of the national popular) before they were made available in translation in the
United States. I could see the great value of having a literature that had evolved
within Spanish and Portuguese reflecting ideas based on those cultures and lan-
guages, and the historical experiences of Latin American and Iberian countries.

I remember being fascinated by how many interesting things were being
said in Brazil and elsewhere in Latin America that just would never make their
way into the global academic discourse that goes on in English. In some ways,
I felt very lucky to have access to that, but I also felt a little sad that more people
didn’t know about all this interesting work. However, that is slowly 